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DEAR VICKI BROWN: 


“Your Dad is one of many thousands of fine 
Americans with whom we are honored to do 
business. 


It touches us very deeply that you, a little girl, 
are already aware of M-G-M’s place in your 
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‘family life. That place is one of obligation and 
responsibility for the welfare of our customers. 


‘Our prayer is that you, and all the other 
children of the vast M-G-M family may grow 
np happily in the security of Leo, the Friendly 
‘Lion. To that end we pledge ourselves anew. 
‘Blessings Vicki from all of us! 





Sincerely— 


he Frdonlly Compan 


, P.S. Please tell Dad that we've got a lot of fine 
pictures for the fans, for instance: 
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'HE REFORMER AND THE REDHEAD’ “THE ASPHALT JUNGI 
The Comedy High of 1950! Powerhouse! 
“THE OUTRIDERS” “THE HAPPY YEARS” 
Technicolor Spectacle! Wild and Wonderful Days! (Tech) 
“THE YELLOW CAB MAN” “DEVIL’S DOORWAY” 
Red Skelton’s Riot on Wheels! Action All the Way! 
"BLACK HAND” “THREE LITTLE WORDS” 
1€ Sock Thriller! Technicolor Musical Wow! 
“NANCY GOES TO RIO” “SUMMER STOCK” 
O Technicolor Musical Joy! Stars! Music! Technicolor! 
“MYSTERY STREET” “CRISIS” 
* Unique Detective Drama! Tops in Thrills! 
“PLEASE BELIEVE ME” “THE SKIPPER SURPRISED HIS WIFE” 
Romance and Fun! An Audience Riot of Everyone’s Life! 
| “DUCHESS OF IDAHO” “THE TOAST OF NEW ORLEANS” 
9 Big Technicolor Musical! Romantic Technicolor Musical! 
“THE BIG HANGOVER” “A LIFE OF HER OWN” 
af Romance of Today’s Youth! Star-bright Delight! 
~ “FATHER OF THE BRIDE” “THE MINIVER STORY” Don't Relax 
tinued Best Seller Now A Screen Gem! At Last! The Sequel! Vault We Ase 




















aaae ‘SHOW 
APRIL 3 


BANY 


pines Screening Room 


WN. Peorl St 


+ 1230 PM 


ATLANTA 
20th Century-Fox Screening Room 


197 Wolton St NW + 230 PM. 


RKO Screening Room 
122 Arlington St 
BUFFALO 


SAS 


+ 230 PM 


Poromour® Screening Room 


464 Fronklin St 
CHARLOTTE 


20th Century-Fox Screening Room 


308 S Church St - 


+ 200 PM 


2:00 P.M 


x Lie 
Warner Bros’ ~~ 
SILVER LINING Sweethearts ig 
in their big new ___ 
song-dance ___ 
Ait romance! 
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ANN NIN 


KANSAS CITY 

20th Century-Fox Screening Room 
1720 Wyandotte St. + 1:30 P.M 
LOS ANGELES 

Worner Screening Room 

2025 $. Vermont Ave + 200 PM 
MEMPHIS 

20th Century-Fox Screening Room 
151 Vonce Ave. * 2:00 P.M 


CHICAGO 

Warner Screening Room 
1307 So. Wabash Ave 
CINCINNATI 

RKO Polace Th Screening Room 
Poloce Th. Bldg. £. 6th + 8:00 P.M 
CLEVELAND 

Warner Screening Room 

2300 Poyne Ave + 8:30 P.M. 


DETROIT 

Film Exchange Building 

2310 Coss Ave + 2:00 P.M. 
INDIANAPOLIS 

Universal Screening Room 

517 No. Illinois St. * 1:00 P.M. 
JACKSONVILLE 

Florida Theatre Bldg. Sc. Rm. 
128 E. Forsyth St. + 2:30 P.M. 


DALLAS 

20th Century-Fox Screening Rm 
+ 130 P.M. 1803 Wood St. - 2:00 P.M 
DENVER 
Paramount Screening Room 
2100 Stout St +200 P.M 
DES MOINES 
Poromount Screening Room 
1125 High St. * 12:45 P.M. 


MILWAUKEE 
Warner Theatre Screening 4 
212 W Wisconsin Ave +20 
MINNEAPOLIS 
Warner Screening Room 
1000 Currie Ave + 2.00? 
NEW HAVEN 
Worner Theatre Projection j 
70 College St > 2-00 Pa 
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“IAN BARTON - CUDDLES SAKALL GENE ASIN tail 
ea ait sien - wicidi dos 


P SCREEN PLAY BY JACK | ROSE, MELVILLE SHAVELSON & PETER MILNE 
FROM A STORY BY JACK ROSE AND MELVILLE SHAVELSON e MUSICAL DIRECTOR RAY HEINDORF 


NEW ORLEANS OMAHA PORTLAND SEATTLE 

Uh Century-Fox Screening Room 20th Century -Fox Screening Room Jewel Box Screening Room Jewel Box Screening Room 

1005. Liberty st 800 FM 1502 Davenport St. + 1:00 P.M 1947 N.W Keorney St - 200 PM 2318 Second Ave + 1030 AM 
NEW YORK aaah SALT LAKE ST. LOUIS 

Home Office = Wartner Screenini ig Room 20th Century-Fox Screening Room S'renco Screenin ing Room 

TW 44th St + 230 PM poe 13th St + 230 PM 216 East Ist South - 200 PM 3143 Olive St. + 1:00 P.M. 
de eng vane SAN FRANCISCO WASHINGTON 

Wh Century-Fox Screening Room 20th Century-Fox Screening Room Republic Pict. Screening Room Warner Theatre Building 

W Worth Lee St. + 1 0 PM. W715 vine. a Allies + - 30 P.M. 221 Golden Gote Ave. - 130 P.M 13th 8 E Sts NW + 1030 AM 
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GET INTO THE CAMPAIGN! 
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MARTIN QUIGLEY, Editor-in-Chief and Publisher 
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HALF WIRE—HALF AIR 


UST now it seems that the top alarum over the television 
situation and prospects coming up is concerned with Zenith 
Radio's Phonevision. That's the system of pay-as-you-see 

entertainment to be delivered to the home subscribers by a 
combination of air and telephone wire facilities, soon to get 
tests under supervision or at least permission of the Federal 
Communications Commission. It is causing more perturbation 
than appears on the surface. 


At this decidedly early stage of the development it would 
seem a fair fancy that the ultimate decisions to be made are 
more likely than not to be decided on bases of social and 
economic influence rather than any technical capacity of ex- 
pediency. 

It is to be remembered that the Telephone Company is 
most decidedly conscious of its position as the great natural 
monopoly service and that it has in the past shown increasing 
sensitivity to criticisms of its practices and position. Once 
upon a time, you will remember, it was one of those "Big 
Electricals’ which was going to swallow alive radio broadcast- 
ing as it was a-borning, being magnificently equipped to create 
network facilities over night. A lot of lawyers working nights 


‘in other offices stopped that one before the matter could get 


to court. 


After that came the sound motion picture in which the Tele- 
phone Company had considerable special interest, and a big 
opportunity to throw a lot of weight. Instead it sold a lot of 
apparatus, and after the famous "interchangeability" bluff, 
functions in a relatively open market. 

At this time it does not seem probable that the Fed- 
eral Communications Commission—in the current complexly 
minded scene of industrial-and-public relations—will ultimately 
be found delivering over a fractional part of what might be 
considered private corporate control of the all-American great 
free air for a show half wireless, half private wire. It would 
take a lot of lawyering to get that one over, and more of it 
than any politically responsible Federal bureau might care to 
be explaining in the papers. 

Mr. William R. Weaver of our Hollywood office gives glow- 
ing account in the news pages of the pitch made out there by 
Mr. Eugene F. McDonald and the “thousand questions" that 
he answered from the floor at a Phonevision demonstration at 
the Roosevelt. But none of those questions seems to have 
impinged upon that delicate political issue about the big free 
air. 

2 i | a 


THE ART in CHICAGO 


HAT time-worn issue about Art and the Dollar came up 
7 the other day, as so many absurd things do, in court 

before Federal Judge Michael Igoe in Chicago where 
there was a typical clem on about extended pre-release runs, 
this time for "Samson and Delilah." Thomas McConnell, that 
Jackson Park case attorney who seems to be becoming a 
viceroy of Chicago's cinemaland, made a remark that the 
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company's only interest in pre-release engagements was 
“monetary.” 

"| can't make any more pictures if | don't make profits”, 
responded Mr. Cecil B. DeMille. 

It would have been pleasantly relevant to have inquired if 
Mr. McConnell was engaged in the practise of law entirely as 
a service to society. 

Meanwhile this dumb posing of the issue in Chicago brings 
this editor up raging. It is obvious enough that the over-all 
test of the success of service to the great public of the United 
States, as it is now constituted, is whether or not the consumers 
are willing to pay for it. That sadly persistent undertone of 
the condemnation of success that can be noted in many areas 
of expression is always to be traced to persons who never had 
any success. 

For a while now it has been apparent that the motion pic- 
ture industry of this country will be in a more healthy state 
when its affairs in the second city of the nation can be left to 
be administered by persons informed of and engaged in the 
show business. 

Ez | a 


@ There's been a bit of a shindy in Ed Sullivan's column in 
the New York Daily News, because Collie Small's profile 
of Cecil B. DeMille in Colliers says he discovered Hollywood 
for movies in 1913. To prove that wrong the column cites 
Terry Ramsaye's historical record that Francis Boggs and Tom 
Persons completed, for Colonel Selig, "The Count of Monte 
Cristo" in Hollywood in 1907. The fact is that Hollywood 
was an orange grove in 1907 and had not yet grown in geo- 
graphical licenses to include such far places as the Selig loca- 
tion at Venice, where the bathing girl was later discovered. 
Hollywood now means, in common parlance, everything the 
other side of the Sierras from Santa Barbara to La Jolla—more 
if you need it. 
8 8 a 


@ When the House of Commons over in London gets all 
a-stir about the employment of American artists and techni- 
cians in British-made pictures it will be appropriate to offer 
for consideration the record down the years by which a great 
array of English players have come to fame in Hollywood. It 
would take a while to even that score. There's the case of 
just one little fellow for instance—Charles Chaplin. He's 
worked over here for quite a spell, and well paid, too, they say. 


@ The Providence Sunday Journal’s Mr. Bradford Swan 
flies up in print to assail Terry Ramsaye for a piece on this 
page defending the Code position of opposition to a picture 
of a little boy voiding on a fence in "The Bicycle Thief." The 
Providence critic is sure that this proves that this writer is 
antagonistic to foreign pictures. That's obviously a generaliza- 
tion. The fact is that he is opposed to pieéures of little boys 
wetting the fence. He has never seen a good one yet. 
—Terry Ramsaye 














Insurance Rates 
To THE EDITOR: 

I am only a small potato in the theatre 
business. I do not claim to know much 
about the business. I have only been in it 
a mere 20 years and will probably never 
reach any perceptible height even if I should 
be able to stay around for a long time. I 
own one small theatre in a small town in 
west Texas. I thoroughly enjoy the show 
business and have managed to eke out a 
living for my family. 

There is one thing that could be done to 
help fellow exhibitors all over America, but 
I do not know how to start to get it done. 
Therefore, I am writing the HERALD with 
the hope that some person, or persons, will 
take up the matter now and save millions for 
the exhibitors in the near future—beginning 
January 1, 1951. 

Here is what I have on my mind: The 
powers that be in production tell us that 
right now 50 per cent of the positive prints 
are on acetate, or safety, film stock and that 
by January 1, 1951, the conversion from ni- 
trate base to acetate will be 100 per cent. 
Eastman Kodak has assured the industry 
that this will be accomplished by such date. 

Now how does this have anything to do 
with saving money for the exhibitor? Well, 
I will tell you how it will help in Texas 
and, I believe, that which applies to Texas 
will also apply to all the states. In Texas 
insurance rates are set by a state board, or 
some such board. Any insurance company 
doing business in Texas must use the rates 
established by said board for the particular 
town or place. These rates may vary ac- 
cording to the losses it has sustained. But, 
regardless of the rates established for other 
business in any given locality or town, the 
theatre business carries an added penalty 
of 35 per cent, in most cases, in the same 
town. This has been necessary, so we are 
correctly told, because of the high inflam- 
mability of nitrate film. There was and has 
been a greater risk involved because of this 
nitrate film, and hence the higher rates to 
theatres. 

Now here is where someone or some or- 
ganization who has the know-how can bene- 
fit exhibitors. If and when we have con- 
verted from nitrate to safety acetate film, 
is there any reason why insurance should 
not go down comparably with other busi- 
nesses in the same town or locality? In 
fact, why haven't we already had a reduc- 
tion? Our risk has been decreased 50 per 
cent already—LEE GUTHRIE, Rogue 
Theatre, Wheeler, Tex. 





Readers of “Letters” are ad- 
vised that this is the time to act 
on repeal of the Federal admis- 
sion tax. Communicate immedi- 
ately with your representatives 
in Congress and urge them to 
take action. 


Needed: Ideas 


To THE Epiror: 

Lack of individual ideas insofar as our 
major studios are concerned has been, to my 
mind, one of the greatest failings of our 
producers in Hollywood. 

The latest example is the rash of racial 
pictures, namely “Home of the Brave,” 
“Lost Boundaries,” “Pinky,” and “Intruder 
in the Dust.” It seems that every studio 
wants to get into the act. Result: a glut 
of the same theme. 

Secondly, the present method of distribu- 
tion where millions are squandered in ad- 
vertising way in advance of first runs show- 
ing of pictures is outmoded. Valuable mo- 
mentum is lost when from 21 days and up- 
ward of first run showing a picture is al- 
lowed to die by the time it hits the first key 
subsequent runs—GEORGE DARAN- 
SOLL, Crest Theatre, Baltimore, Md. 





Cut Costs 


To THE EpirTor: 

Get film costs down. In so many ways 
Hollywood could cut expenses: less elabo- 
rate press books, build up new lower priced 
stars, cut down home office overhead. The 
average theatre must have relief, as grosses 
are not going up. So expenses must come 
down. 

The situation is serious when some thea- 
tres are paying as high as 40 per cent for 
film.—Kansas City, Mo., Exhibitor. 


Down-to-Earth 
To THE EDITOR: 

Big Westerns, good comedies, down-to- 
earth and true-to-life stories will keep us all 
in business. 

We need more pictures like “Red River,” 
“Little Women,’ “The Stratton Story,” 
“The Life of Riley” and “Johnny Belinda.” 
The way the public turns out to see those 
kind of pictures is proof of the kind they 
want to see—N. C. WETTSTEIN, Cole- 


man Theatre, Coleman, Wis. 


Forget the Critics 
To THE EpiTor: 

Motion pictures must continue to move if 
they are to continue to be the entertainment 
for the masses. Also, pictures must entertain 


—not depress the audiences. We of the 
motion picture theatre have been successful 
only when we have taken people out of this 
humdrum life—out of their world of cares 
on the magic carpet of the motion picture. 

We fail miserably when we become too 
artistic—too prone to deal with social prob- 
lems. We fail when we start preaching on 
any subject. The theatre patron comes to 
our theatres to laugh, to enjoy a love story, 
to enjoy—vicariously—adventure. Let the 
producers make pictures for our audiences— 
not for the critics—not for Life Magazine 
or Time. If we do this we—and our patrons 
—will be happy —H. M. JOHNSON, Man- 
ager, Majestic and Ritz Theatres, Center- 
ville, La. 


High Rentals 
To THE EpIToR: 

The rental on feature pictures is too high 
for us. We in the small towns think that the 
pictures of today are just as good as they 
used to be, but we are getting tired of seeing 
gangster pictures. What we need is more 
musicals and light comedies—HOW ARD 
F, MYERS, Manager, Valencia Theatre, 
Macon, Mo. 


Simple Stories 
To THE EDITorR: 

We look forward to the time when there 
will be more pictures like “The Boy with 
Green Hair,” “Red Pony,” “So Dear to My 
Heart” and others of like type. Notice that 
all of the ones mentioned are color pictures. 
Patrons of our theatre really go for pictures 
like the above. They don’t care for the 
“Whiplash” and “Criss Cross” types.—St. 
Joseph, Mich., Exhibitor. 


Cooperation 
To THE EDITor: 

There is a definite need for more real co- 
operation between exhibitor and distributor 
on all angles of the business. Unity is 
needed now more than ever before if the in- 
dustry is going to survive its present and, 
more important, its future crushing (and it 
will be crushing) competition—EDW ARD 
REDSTONE, Redstone Drive-In Theatres. 


Boston, Mass. 
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FULL repeal, not reduction, is trade ad- 
mission tax fight cry Page 13 


JOHNSON insists on film measure despite 
widespread attacks Page 14 


TAX, started in war emergency, continues 
to plague film industry Page 15 


20TH-FOX showmanship plan stressed in 
many regional meetings Page 17 


EXHIBITORS nationwide hail 20th-Fox "shot 
in arm" for box office Page 18 


GROSSES off 17 per cent in four-month 
period, exhibitors report Page 26 


HARMONY basic ingredient of showman- 
ship, David Lipton says Page 28 


RANK, in New York, says he will release 
30 films this year Page 28 


SKOURAS hailed in England for attempt 


to revive showmanship Page 30 
BRITISH pact talks are seen delayed until 
early in May Page 30 


NATIONAL SPOTLIGHT—Notes on indus- 


try personnel across country Page 31 


GOVERNMENT in India plans assistance 
for the film industry Page 36 


ARCHERS reported advancing plans for 


large studio in Canada Page 37 
SERVICE DEPARTMENTS 
Foreign Reviews Page 37 
Hollywood Scene Page 35 
In the Newsreels Page 39 
Managers’ Round Table Page 43 
Picture Grosses Page 48 
Short Product at First Runs Page 42 
What the Picture Did for Me _— Page 4! 
IN PRODUCT DIGEST SECTION 
Showmen's Reviews Page 237 
Reissue Reviews Page 238 
Advance Synopses Page 238 
Short Subjects Page 239 
Page 240 


The Release Chart 


Pople in he ews 


CHARLES EINFELD, vice-president of Twen- 
tieth Century-Fox in charge of advertis- 
ing, publicity and exploitation, was to sail 
this week on the Queen Mary for a Euro- 
pean tour. He will be accompanied by 
LEsLIE WHELAN, advertising and pub- 
licity director of the company’s interna- 
tional corporation, and they will visit 
company branches throughout Europe. 


M. A. LigHTMAN, Sr., president of Malco 
Theatres, Inc., Memphis, has been named 
co-chairman of the Memphis Round 
Table, an organization of Christians and 
Jews. He succeeds WILLIAM GoopDMAN, 
attorney, who has resigned because of 
business activities. 


JAMES SAUTER, one-time head of the United 
Theatrical War Activities Committee, has 
been elected president of Veterans Hos- 
pital Camp Shows, Inc. He succeeds ABE 
LASTFOGEL, who becomes chairman of the 
board of directors. 


GERALD R. Keyser, publicity and advertis- 
ing director of Warner Brothers Inter- 
national, has been elected chairman of the 
International Film Relations Committee 
of the Motion Picture Association of 
America at a meeting in New York. 

Nate HALPERN, consultant on theatre tele- 
vision for the Theatre Owners of Amer- 
ica and the Fabian circuit, has been en- 
gaged in the same capacity by Century 
Circuit, New York. 

WoLFEe CouHeNn, Warner International pres- 
ident, returned to New York Monday by 
plane from a two-month tour of company 
offices abroad. 


ARTHUR B. TouRTELLOT, assistant to March 
of Time producer Louts DE RocHEMonrtT, 
has published a book entitled “An An- 
atomy of American Politics.” 


MILTon ForMAN has joined Charles Schlai- 
fer and Company, New York, as produc- 
tion manager, replacing Louis Friedman, 
who has resigned to pursue a professional 
singing career. 


Eric JOHNSTON, president of the Motion 
Picture Association of America, addressed 
the Harvard School of Business in Cam- 
bridge, Mass., last Thursday. He spoke 
of American films abroad and the steps 
the MPAA has taken for closer relations 
with foreign producers. 


Louis B. Mayer, MGM studio head, and 
Dr. Ropert A. MILLIKAN, chairman of 
the executive council of the California In- 
stitute of Technology, will address the 
luncheon session of the Brand Names Day 
—1950, April 5 at the Waldorf-Astoria 
Hotel in New York. 


Mr. AND Mrs. SAMUEL GOLDWYN have ar- 
rived in New York and will leave on 
April 14 for England and Europe. They 
will celebrate their 25th wedding anniver- 
sary in Paris April 23. 


FRED GOLDBERG, trade press contact at the 
Paramount home office in New York, has 
been promoted to syndicate contact. JoHN 
C. ALicoaTE, formerly with Eagle Lion 
and more recently a publicist for inde- 
pendent television producers, has been ap- 
pointed trade press contact. 


Hatron TAytor, RKO Radio manager in 
Detroit, has been promoted to manager 
of the company’s exchange in Boston. 
Murray DevANEy, RKO manager in 
Montreal, succeeds Mr. Taylor in De- 
troit. 

Apert A. SENFT, head of the Sterling Sign 
Company, a New York theatre display 
outfit, has been nominated for the presi- 
dency of New York’s Cinema Lodge of 
B’nai B’rith for the year 1950-51 to suc- 
ceed SAUL E. Rocers, industry attorney. 
Elections will be held at the Hotel Astor 
March 28. 


CLARK CLIFFORD, until recently special 
counsel to President Truman, has been 
hired by Howarp Hucues as Washington 
counsel for Trans World Airline. 


WILLIAM BuRNHAM of Transfilm, Incor- 
porated, New York, has been promoted to 
vice-president in charge of sales, WAL- 
LIAM MIESEGAES, president, has an- 
nounced. 


BarBaRA Day has been appointed national 
sales and promotion director for Fred 
Astaire Studios by CHARLES L. CASANAVE, 
general manager. Miss Day will continue 
her publicity duties with Motion Picture 
Sales Corporation. 


SARA CORPENING, associate editor of Motion 
Picture Magazine, has left New York for 
Hollywood to serve there as temporary 
Hollywood editor. 
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WORLD PREMIERE, at the Zeitz Brothers’ 
State Theatre, New Bedford, of Warners’ 
two-reel "Women of Tomorrow'’. The 
brothers, Harry, Fishel, and Mort, welcome 
“starlet'’ Gale Foster, and Mrs. C. Vaughn 
Ferguson. The picture won for executive 
producer Jack L. Warner a Certificate of 
Appreciation from the Girl Scouts of 
America. The premiere was in conjunction 
with that organization's 38th Anniversary. 


WORLD PREMIERE of Anson Bond's 
Film Classics release, ‘The Vicious 
Years", at the Four Star Theatre, 
Hollywood. Ronald Reagan and 
Viveca Lindfors are brought to the 
lobby microphone by Hal Gibney, 
left. 


ARRIVAL, in Buenos Aires, of Sam 
Seidelman, Eagle Lion foreign 
sales head. In order, at the wel- 
come, are Chas. de Cruz, editor; 
Isidor Rosenfeld, Selznick Re- 
leasing Corporation representa- 
tive; Dr. Alberto Palant; Jack 
Mindis, Eagle Lion Argentine 
manager; Sam Bekeris, the com- 
pany's Latin-American super- 
visor; Clemente Lococo, Jr.; Mr. 
Seidelman, Domingo Leone, 
Opera Theatre manager; Clem- 
ente Lococo, circuit owner; and 
Epifanio Aramayo, publicity. 


FESTA EAE EE BE DI RE TRE 


MOTION 


HAYES GOETZ, son of 
MGM's British production 
chief, Ben Goetz, will 
produce a ‘'Bulldog 
Drummond" series at the 
Boreham Woods, Herts, 
studios, Great Britain. 
Young Mr. Goetz recent- 
ly was made a producer. 
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WINNER of the best essay on ''Why 
the 20 per cent tax on movie admissions 
should be removed", Mrs. Lillian Rob- 
inson, of Brooklyn, receives a $25 
Savings Bond in the lobby of the Rivoli 





Theatre, New York, from Montague ON THE SET of Paramount's "The 
Salmon, right, managing director. Furies, M. D. "Babe" Cohn, managing 
Watching is Gael Sullivan, TOA execu- director of the Paramount Theatre, 

Dn tive director and entries judge. Mrs. Kansas City, and his wife, meet star 
Robinson wrote ''nothing can take the Wendell Corey, left. 
place of the movies for complete 

To enjoyment and relaxation." HOW TO OFFSET negative 


' talk about the industry. Sid 
Rogell, RKO executive pro- 
ducer, the other day proposed 
a lapel button, to be sold within 
the industry at one dollar each 
—the proceeds to go to a 
charity—which would "intrigue 
the beholder, and make him 
ask what the wearer was a 
booster for." The wearer would 
then reply, telling the be- 
holder about the industry's 
good points and product. At 
the right is Mr. Rogell with 

a button large enough to 
attract questions. 





VISITING in the Caribbean. 
Manny Reiner, center, Selznick 
Releasing Organization special 
sales representative, chats at 
Tower Isle, Jamaica, with Lloyd 
Alberga, left, and J. B. 
Higham, managing director of 
the Palace Amusement Com- 
pany and representative of 


J. Arthur Rank. 


i VISITING in the Java Sea. 
Wolfe Cohen, president of 
Warner International, meets 
President Soekarno, of the Re- 
public of Indonesia. In left to 
right order are Michael Shatkin, 
Warner Far East division . 
manager; Mr. Cohen; President 
Soekarno; and Emil Weskin, 
Warner Indonesia manager. 
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BETTY GRABLE struts and sings in ''Wabash Avenue"’, the rollicking tale of Chicago 
during the naughty 90's. Also starring Vic Mature and Phil Harris, the musical, 


DANGER THREATENS Tyrone Power in filmed in Technicolor, is an Easter present for movie-goers. 


"Rawhide", 20th Century-Fox's moving 
drama of the early pioneer West. Susan 
Hayward, Dean Jagger and Hugh Mar- 
lowe top a strong cast. To be shown in 
August, it was produced by Sam Engel 

and directed by Henry Hathaway. 


7 
% 


GREGORY PECK 
meets his match in 
"The Gunfighter"’, 
a fast moving out- 
door epic with Jean 
Parker and Millard 
Mitchell. Produced 
by Nunnally John- 
son and directed by 
Henry King, it is 
scheduled for re- 
lease in July. 


CLOSE SHAVES 

are plentiful in "The 

Big Lift", 20th Cen- 

tury-Fox's story of 

the Berlin Blockade, 

co-starring Paul 

Douglas and Mont- 

% gomery Clift. Filmed 

JEANNE CRAIN envies the "new look’ "Ve against the wreck- 

bathing suits in 20th Century-Fox's Tech- | age of Berlin, the 

nicolor comedy, ‘Cheaper By the Dozen", ; a picture will have a 

for April release. From the best-seller, gala May premiere 
it also stars Clifton Webb and Myrna Loy. in New York. 

{Advertisement} 
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REPEAL, NOT REDUCTION 


IS TRADE’S TAX CRY 


Find 19 of 25 on Committee 
Favoring Cut or Repeal 
of Levy on Admissions 


Washington Bureau 


The Council of Motion Picture Organiza- 
tions’ tax committee met here last week and 
took two definite actions. 


First, they polled the 25 members of 
the House Ways and Means Commit- 
tee and found 19 committed to reduc- 
tion or repeal of the 20 per cent Fed- 
eral admission tax. 

Second, they reiterated the indus- 
try’s war-cry of “complete repeal” or 
the fight would be carried through to 
the President. 


The tax committee’s list had seven House 
members in favor of complete repeal and 
another 12 in favor of reduction. Only one 
member, Representative Robert W. Keane, 
New Jersey Republican, is opposed to any 
cut. The remaining five members refused 
to be pinned down on the issue. 

On the basis of this survey, the COMPO 
committee reported that reduction seemed 
in the bag as far as the Ways and Means 
group was concerned and the only question 
was whether there would be complete re- 
peal. It is this question which currently is 
firing the industry’s fight against the tax. 

“Half the tax would be as unfair as all of 
it,’ one industry spokesman said, and in line 
with this the tax committee has adopted a 
resolution that the industry will not be satis- 
fied with any bill that does not repeal all 
of the 20 per cent tax. 


Promise to Carry Fight 
Through to President 


The tax group said that if full repeal were 
not achieved the fight would be carried to 
the floor of the House, then to the Senate 
Finance Committee and the Senate floor, 
and finally, if necessary, to the President 
himself. 

Abram F. Myers, chairman of COMPO’s 
tax group, has wired Twentieth Century- 
Fox’s local showmanship meetings urging 
all participants to concentrate on Congress- 
men who are committed to an admission tax 
cut but not to repeal. 

Tuesday, Representative James S. Golden, 
Kentucky Republican, spoke in behalf of 
the industry on the House floor. He said 
that the 20 per cent tax had denied many 
Americans the “opportunity to participate in 
this wholesome, educational and uplifting 
recreation.” He called for a reduction of 
the tax to 10 per cent. 

Meanwhile, S. H. Seadler, MGM adver- 
tising manager, has prepared the second 
full page anti-tax ad for publication in film 
fan magazines. It says: “Thanks, Movie 
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MODEL EXHIBITOR LETTER 


The taxation and legislation committee of 
the Council of Motion Picture Organiza- 
tions has selected a letter from Jack Hol- 
man of the Home theatre in Whiteface, 
Texas, as the “most effective letter’? from 
a small town exhibitor to his Congressman 
urging repeal of the 20 per cent Federal 
admission excise tax. 

The letter, addressed to Representative 
George H. Mahon, was chosen from hun- 
dreds, the committee said, and was especially 
good for its personal approach, its promise 
to give Rep. Mahon credit for his stand, 
and its pledge to pass om savings to the 
patrons. 

Following is Mr. Holman’s letter: 

Under separate cover we are mailing 
you several hundred petitions which have 
been signed in the lobby of our theatre, 
protesting the existing unfair excise tax of 
20 per cent on theatre admissions. These 
petitions were signed voluntarily, and we 
are sure that you will recognize many of 
the signatures as being voters you know 
personally. And many of them have re- 
marked, "| bet George gets something 
done about this!"' 

As operator of a legitimate business we 
bear, without complaint, the taxes which 


are paid by all. But we resent and prop- 
erly oppose being singled out for discrim- 
inatory treatment. And in our particular 
locality, movies are practically the only 
amusement the people have. And we be- 
lieve that you will agree that some sort of 
relaxation is almost vital to the well-being 
of any normal person. If the tax on movies 
is fair, then why isn't a special tax levied 
on newspapers, magazines and books? 

The number of petitions being for- 
warded to you are almost equal in num- 
ber to the population of Whiteface. We 
would like to have an expression from you 
as to your stand on this unfair tax situation, 
in order that we may pass the information 
along to our patrons, several of whom have 
asked if we know how you feel about this 
tax. 

Believing that we can depend on you 
to go to bat" to right a wrong that affects 
almost every family in your district, we 
want to thank you in advance for your ef- 
forts, and will pass on to our patrons the 
stand you take. Incidentally, we have 
signed a pledge to pass on the tax savings 
to our patrons, with the idea that lower 
admissions will help bolster sagging box- 
office receipts. 








Fans! The millions of cards and letters 
you sent to Washington protesting the 
movie-tax were wonderful !” 

The ads will appear in behalf of the Mo- 
tion Picture Association of America’s ad- 
vertising and publicity directors committee 
and COMPO. As with the first ad, space 
for the followup will be contributed by the 
magazines. 

A. Julian Brylawski, a member of the 
COMPO tax committee, told the local 
Twentieth Century-Fox showmanship meet- 
ing Tuesday that some 388 of the 435 mem- 
bers of the House are committed to a re- 
duction or a repeal of the admission tax. 

He said 15,000,000 petitions already have 
been sent to Congress. He recommended 
that exhibitors who have sent petitions to 
Congress and know their Congressmen are 
convinced the tax should be reduced or re- 
pealed, save their further efforts in this line 
for work on the Senate Finance Committee 


and the Senate itself when the tax bill 
reaches there. 
In Toronto, Ont., Premier Leslie M. 


Frost, in presenting the annual budget to 
the Ontario legislature last weekend, an- 
nounced that the Ontario tax on theatre ad- 
missions would be reduced from 20 to 12% 
per cent. The effective date of the reduc- 


tion will be some time in April. Premier 
Frost has stipulated that all exhibitors must 
pass the tax reduction on to the public. 

At the local level, Martin Theatres of 
Florida, Inc., has filed suit in the Circuit 
Court against the City of Chipley, asking an 
injunction forbidding the collection of a city 
amusement tax on the ground that it is “ar- 
bitrary, umreasonable and _ confiscatory.” 
A similar tax ordinance was successfully at- 
tacked in Panama City, Fla., by the Martin 
circuit. 


Joseph Schenck Willing 
To Back Exhibitor Firm 


Hollywood Bureau 

Joseph M. Schenck has indicated his will- 
ingness to support the National Exhibitors 
Film Company to the extent of a minimum 
of $100,000 in behalf of his widespread thea- 
tre interests, it was understood here this 
week. The organization is an exhitbitor- 
sponsored group set up to finance indepen- 
dent film production. The NEFC direc- 
torate is scheduled to meet soon to act to 
extend the April 1 deadline for receiving 
subscriptions, which now are said to be only 
$200,000 short of the original $2,000,000 
goal. 














Johnson Insists 
Despite Attack 





‘A VICTIM OF THE BLUE-TAIL FLY’ 


Lambasting the Sen- 
ator. The cartoon at 
right appeared in the 
Providence, R.I., Journal 
in connection with the 
proposed bill of Senator 
Edwin Johnson, Demo- 
erat from Colorado, who 
proposed a Federal sys- 
tem of licensing motion 
pictures, actors and pro- 
ducers as one way to 
end “immorality” in Hol- 
lywood. Drawn by Bur- 
ges Green, it adequately 
expresses one major in- J 
dustry concern — that 
the little ounce of pre- 
vention in this case may 
bring about disaster 
rather than cure. The 
Journal editorial on the 
Johnson proposal calls 
it “wild-eyed" and says 
it threatens “some new 
curtailment of our prec- 
ious American freedom.” 


With the nation’s editorial writers blast- 
ing at his proposal to insure Hollywood 
morality through a Federal licensing proce- 
dure, Senator Edwin Johnson (D., Colo.) 
last week retreated somewhat from his stand, 
declaring he might call off hearings on this 
drastic bill should the industry come up with 
an adequate plan to clean its own house. 

He expressed doubt, however, that the in- 
dustry could institute a self-regulatory code 
sweeping enough to satisfy him and added, 
as an afterthought, that even should such a 
plan be evolved, “the hearings might be the 
proper place to go over it.” He also made 
it clear that he would not accept any solu- 
tion that did not involve changes in the top 
echelon of the Motion Picture Association of 
America. 

Continuing his attack on Eric Johnston, 
MPAA president, Senator Johnson said he 
was “very fond” of him, but that he “just 
doesn’t happen to be an umpire. He’s a 
wonderful man when it comes to labor and 
other things he takes an interest in, but as a 
guardian of public interest he is a total flop.” 


Hits MPAA Leaders 

By way of explanation of why he wants 
changes to be made in MPAA executive per- 
sonnel, the Senator said: “I have no confi- 
dence in the folk there. They have neither 
the ability nor the will to do the job.” 

He also indicated that all was not well 
with the measure as he had introduced it 
during his blustery Senate speech when he 
lashed out against Mr. Johnston, “Strom- 
boli,” Ingrid Bergman, Roberto Rosselini, 
Rita Hayworth and Hollywood’s low morals 
in general. The bill, he said, “doesn’t suit 
me entirely.” He explained that it had been 


14 


“ IMMORALITY 


im THE 
MOVIE INDUSTRY 








SEN 
JOHNSON 


oF COLORADO 


ie > 





“75.GREEN 











from Providence Journal 


hurriedly written and that it stands in need 
of “considerable legal exploration.” That 
exploration, he added, was now going on. 
At the same time he stressed that the meas- 
ure had been drafted by Congressional legis- 
lative experts and that these men considered 
it Constitutional. 

Senator Johnson then launched into the 
related subject of film censorship in general 
and observed that ‘state censorship of mo- 
tion pictures” was legal. Films, he thought, 
were not protected by the First Amendment 
since they were “a commercial enterprise.” 
They could, he said, be controlled by states 
and the Federal Government under the gen- 
eral police power. 

The Senator’s observations come at a time 
when the MPAA, Hal Roach and United 
Artists have appealed to the Supreme Court 
to rule on whether or not local censorship is 
legal. The Roach picture, “Curley,” which 
was censored in Memphis, is used as a test 
case. The industry holds that the motion 








JOHNSON STILL ASKS 
TICKET TAX END 


Despite his sharp attack on Holly- 
wood morals, his views on the advis- 
ability of admission tax repeal have 
not changed, Senator Edwin Johnson 
said last week. A member of the 
Senate Finance Committee, he last 
year authored an amendment to re- 
peal all war-time excise taxes. At 
that time he was featured in the 
newsreels making a plea for excise 
cuts, 








picture, like the press, should enjoy the pro- 
tection of the First Amendment, which guar- 
antees freedom of the press and expression. 

Hearings on his bill should start April 15, 
the Senator from Colorado said, and should 
last about two weeks. He did not disclose 
who would testify on that occasion. 

When told of the statement by Abram 
F. Myers, general counsel of Allied States 
Association, to the effect that he would be 
satisfied if the industry adopted a strong 
self-regulatory system, Senator Johnson 
agreed whole-heartedly. “That couldn’t be 
more right,” he said. “If they do it them- 
selves, that’s what I want.” 

He went on to explain that all he was 
trying to do was to help the industry. “I 
am very fond of motion pictures,” he de- 
clared. 


Urges Internal Regulation 


The Myers statement he referred to actu- 
ally concentrated on a defense of the indus- 
try put up by Senator Wiley, a Wisconsin 
Republican, on the Senate floor. The latter 
had said that the American people could 
best force a code of behavior on Hollywood 
by staying away from the box office when 
objectionable pictures, or pictures with stars 
who had misbehaved, were playing. That, 
Mr. Myers thought, wasn’t such a good idea. 

“As between a bona fide effort to cure 
conditions within the industry and a proposal 
to boycott the theatres as suggested by Sena- 
tor Wiley, I stand for internal regulation,” 
Mr. Myers said. “I imagine if the industry 
made a real effort to cure these conditions, 
Senator Johnson would be satisfied.” 

Last Friday, another legislator, Senator 
Sheridan Downey (D., Calif.) attacked the 
Johnson bill as “one of the most extreme 
proposals I have ever encountered. Never 
before has it been proposed to subject a 
legitimate industry to the control of a gov- 
ernment department such as would be im- 
posed upon the motion picture industry. For 
the sake of punishing a film star, are we to 
inflict the indignity of constant policing and 
surveillance upon the whole body of film 
workers?” He went on to label the bill 
“dangerous and contrary to democratic 
ideals.”’ 

Earlier, Senator Johnson fired another 
salvo at his old prey—Bergman and Ros- 
selini. In a letter to Wayne Coy, chairman 
of the Federal Communications Commission, 
he alerted the FCC head against films made 
by the couple for television consumption. 
“It would be most unfortunate if American 
television licensees were to be immoral 
enough to deal with such immoral charac- 
ters,” he said, 

Editorials Cite Danger 

Newspaper editorials across the U. S. last 
week were quick to point up the danger in 
the Johnson bill. The Washington Times 
Herald called both the Senator and Mr. Coy 
“power-crazy.”” The New York Post labelled 
the Johnson proposal “fantastic.” The Bal- 
timore Sun, in an editorial headed ‘‘Senator 
Johnson and His Federal Bureau of Turpi- 
tude,” poked fun at the licensing proposal 
declaring it could become a great Govern- 
ment enterprise. 
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WAR “EMERGENCY” TAX 





STILL PLAGUES FILMS 
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DOLLAR HISTORY OF TAX 


Following are motion picture admission tax collections by fiscal years since they were 
first imposed November 1, 1917, as a World War I emergency measure: 


Exhibition Suffers Under 
Discriminatory Levy in 
Years Since 1917 


On November 1, 1917, Congress imposed 
a 10 per cent tax on admissions for the 
“duration” of the war. 

Today, just 32 years and four months lat- 
er, the public and the motion picture indus- 
try are staggering under an excise burden 
which collects millions of dollars annually 
at the box office; is stifling theatre patron- 
age, and is slowly putting a financial stran- 
glehold on 8,000 theatres throughout the 
country. 


Based on Estimates from 
Government Statistics 


Since the first admission levy was imposed 
in 1917 the tax bite on the public and thus 
on exhibition has reached a total of $2,322,- 
695,271. Half of this, or $1,156,437,478, has 
been collected since March, 1946, the “six 
months after the war” deadline the Govern- 
ment itself set when it placed a straight 20 
per cent levy on admissions. This is re- 
vealed in an analysis of annual general ad- 
mission tax collections provided by the 
Treasury Department and adjusted for mo- 
tion picture percentages down through the 
years from estimates made by industry ex- 
ecutives, and from Government statistics. 

Since World War I the motion picture in- 
dustry has been exempt from collection of 
the admission tax in only four years. This 
was in the fiscal years from 1929 through 
1932 when “friends of the industry” had the 
tax law revised so that admissions of $3 
and less were tax free. 

The history of the fluctuating admission 
tax reveals that once imposed and then in- 
creased it has taken full scale campaigns to 
have it reduced. Never has the law been 
fully repealed. 


More Than Half Revenue 
Total from the Screen 


Following the imposition of the 1917 
tax the Treasury Department found it a lu- 
crative form of revenue, particularly since 
the newly-born field of large-scale film ex- 
hibition brought $13,178,669 up to the end 
of World War I, or more than half the total 
collected from all spectator admissions. 

A change in the tax structure in 1921, 
exempting admissions under 10 cents, gave 
little relief. By that time box offices had 
collected nearly $116,000,000, and during the 
next three years the tax collections exceeded 
$109,000,000. 

The industry was up in arms over what 
was even then termed a “discriminatory 
tax.” A special committee was established 
similar to today’s taxation and legislation 
committee of the Council of Motion Picture 
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Nov. 1, 1917—Straight 10 per cent War Tax. 


ee ente ae $13,178,669 
19g. 25,389,623 
ES een 32,983,083 
1921 44,177,760 


Jan. 1, 1922—10 per cent tax on admissions 
10 cents and over. 


EE ree $36,267,572 
1923. 34,670,293 
NEG in aie Sale Sues 38,404,751 


June 2, 1924—10 per cent tax on admissions 
51 cents and over. 


Sees $9,997,271 


7,665,702 


March 26, 1926—10 per cent tax on ad- 
missions 76 cents and over. 


ae $3,413,607 


3,335,082 


June 28, 1928—10 per cent tax on admissions 
$3.01 and over. 


1929 

1930 | (No tax revenue from admissions 
1931 to motion picture theatres.) 
1932 
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Organizations, with Henderson M. Richey 
heading the forces seeking repeal. 

The best the industry could do after a 
hard-fought battle was to have the law re- 
vised to exempt admissions up to 50 cents. 
This new rate became effective June 2, 1924. 

Continued industry pressure brought a 
further exemption in 1926 when only those 
admissions over 75 cents were taxed. 

Because of a Federal budget surplus a 
further tax revision went into effect in 1929 
and all but eliminated collections at motion 
picture theatres. Only those admissions of 
more than $3 were taxable. This exemption 
remained until 1932. 

Congress quietly revised the law again, 
this time reducing the amount of admission 
exemption to 41 cents. In the following 
eight years of a depression which affected 
the film industry as seriously as others, the 
box office turned over $80,000,000. 


June 21, 1932—10 per cent tax on admissions 
41 cents and over. 


. eer $ 8,781,234 
1934. 8,314,525 
. rere. 8,559,963 
1936. 9,348,328 
a eee 10,346,730 
OTe 11,399,557 
FoF: 5... 10,658,109 
1940. . 12,000,848 


July 1, 1940—10 per cent tax on admissions 
21 cents and over. 


$54,642,368 


Oct. 1, 1941—10 per cent tax on admissions 
10 cents and over. 


ee $ 85,846,328 
1943......... 110,166,060 
1944... 142,395,020 


April 1, 1944—Straight 20 per cent tax on 
all admissions. 


nee $239,618, 111 
1946. 273,200,265 
sn ee oe 312,839,495 
ae 306,901,451 
0 TCT Te 307,256,923 
WUE io hen vs 45 oe as 160,936,543 


[First six months of the 1950 fiscal 
year ended December 31, 1949] 


ie $2,322,695,271 
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As a pre-war emergency measure the tax 
exemption was again dropped, this time to 
21 cents and in the following 15 months 
theatres collected $54,642,368. On October 
1, 1941, the admission tax returned to its 
1922 level when admissions of 10 cents and 
over became subject to the 10 per cent levy. 
From then until early in 1944 more than 
$338,000,000 was collected. 

The straight 20 per cent tax on all admis- 
sion prices arrived April 1, 1944, with the 
understanding that it would be removed “six 
months after the end of the war.” More 
than $1,600,000,000 has been collected to 
date under this rate. 

It is this terrific discriminatory bite that 
the industry’s anti-tax campaign is currently 
attempting to eliminate. 

Many industry leaders say that the re- 
moval of the tax and the resultant cut in the- 
atre prices will bring a business spurt. 








THE FILM BUYER’S RATING 


16 


A new service in MOTION PICTURE HERALD 
starting next week. 


In it product will be rated by oper- 
ators and film buyers of independent 
circuits throughout the country. 
Films evaluated will be those which 
have been screened by the circuit 
buyers but which have not yet played 
their theatres. Thus Herald ex- 
hibitor-readers across the nation may 
profit from the expert appraisal of 
pictures by men whose business it is 
to know product and its box office 
potential. 


WATCH FOR IT NEXT WEEK 


ANOTHER MOTION PICTURE HERALD SERVICE 
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REGIONAL TALKS PRESS 


FOX SHOWMAN ATTACK 


Meetings as Sponsored by 
Company Continue Move 
to Improve Grosses 


The renaissance of showmanship within 
the motion picture industry, inspired by the 
Twentieth Century-Fox meeting in Chicago 
two weeks ago, went into its second phase 
this week with regional meetings in cities 
throughout the United States sponsored by 
the company. 

The first series of these meetings started 
on Tuesday as exhibitors in 13 cities met 
with division and branch managers to lay 
out specific programs for vast promotion 
campaigns in the months to come. Another 
feature of these meetings, which were to be 
followed on Wednesday and Thursday with 
gatherings in many other cities, was the 
open forum conducted by exhibitor-modera- 
tors on plans, ideas and suggestions for pub- 
licity, promotion and exploitation. 


Meetings Patterned After 
Discussion in Chicago 


In many ways these meetings were pat- 
terned after the larger Chicago gathering. 
For one thing, the beacon used by the meet- 
ings to keep them on the promotion course 
was the “Showman’s Guide to Better Busi- 
ness,” a summary of promotion principles 
and ideas issued by 20th-Fox, which was 
diligently used in Chicago. Another prin- 
ciple re-emphasized at the local meetings 
was the importance of all-industry promo- 
tion, with the public at large being made 
to realize that “Movies Are Better Than 
Ever.” 

The meetings on Tuesday were held at 
Albany, Boston, Cleveland, Memphis, St. 
Louis, Philadelphia, Atlanta, Kansas City, 
Des Moines, Buffalo, Washington, D. C., 
Indianapolis, and Los Angeles. 

Another feature of the meetings was the 
presence at each one of a film critic from 
one of the local papers, who delivered a 
special address. Moderators, who conducted 
the open forums, were picked from the ranks 
of exhibitors and exhibitor organizations. 


Moderators Head Forums 
At Various Sessions 


The moderators were: Washington: Juli- 
an Brylawski, Theatre Owners of America; 
Indianapolis: Mark Wolf, Y. & W. circuit; 
Los Angeles: Sherrill Corwin, TOA; 
Memphis: Herbert Kohn, Malco circuit; St. 
Louis: Edward Rudolph, Columbia, IIl.; 
Albany: Harry Lamont, TOA; Boston: 
Sam Pinanski, TOA; Cleveland: Jack Arm- 
strong, Paramount; Philadelphia: Harold 
Cohen; Atlanta: Nat Williams, TOA; Des 
Moines; Ben Kubby; Buffalo: Will Dipson 
and Elmer Lux. 

On Wednesday, the moderators in these 
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3,900 TURN OUT FOR 
FIRST DAY MEETINGS 


The impact of the Twentieth Cen- 
tury-Fox showmanship drive current- 
ly sweeping the country is indicated 
in the attendances of the first day, 
Tuesday, at the regional meetings in 
13 cities. Ranging all the way from 
210 in Buffalo to 500 in Los Angeles, 
the attendance totaled 3,900 per- 
sons at the 13 gatherings. Among 
the Wednesday and Thursday meet- 
ings, 1,000 people were expected in 
New York alone. 








cities were: Kansas City, Elmer Bills, and 
Oklahoma City, Morris Loewenstein, TOA. 

On Thursday, the following were modera- 
tors at the discussions: San Francisco: 
Joseph Blumenfeld, Blumenfeld circuit; Salt 
Lake City: Ralph Trathen, TOA; Dallas: 
Claude Ezell; Charlotte: H. D. Hearn, Ex- 
hibitors’ Service; Portland: H. L. Percy, 
Denver: Charles Gilmour, Gibraltar circuit; 
Milwaukee: Ben Marcus, Allied; New 
York: Fred Schwartz, Century Circuit; 
Omaha: Howard Kennedy; Minneapolis: 
Ben Berger, Allied; Pittsburgh: Morris 
Finkel, Allied; and Seattle: L. O. Lukan, 
PCCELO: 

Following are on-the-spot reports from 
the Motion Picture HERALD bureaus in 
the various cities: 


ALBANY 


Some 160 persons attended the regional 
Twentieth Century-Fox showmanship meet- 
ing Tuesday and discussed topics ranging 
from television, mats and trailers to the pro- 
duction of “better” pictures and more selec- 
tive selling. The subjects receiving most 
attention were “honest” promotion and ad- 
vertising ; the impact of television; improve- 
ment of physical plants and courtesy to 
patrons; and catering to children. Some 20 
of the exhibitors spoke at the open forum. 

Louis Hart, Schine circuit zone manager, 
said that some trailers are not consistent 
with the objectives of the campaign, while 
Milt Baline, manager of the Olympic in Wa- 
tertown, N. Y., pointed out that the press 
books all too often neglect some of the 
smaller situations—especially those of 25,000 
to 35,000 population. Saul J. Ullman, up- 
state general manager of the Fabian circuit, 
said that television was not yet a threat in 
Albany. However, James E. Benton, of the 
Benton Theatres in Saratoga, reported that 
his city was saturated with video sets. 

Some of the speakers were: Mrs. Jane 
Smith of the Olympic, Utica; Marion Balch, 
manager, Kallet’s Uptown, Utica; Walter 
Doyle, Rivoli, Troy; Harry Weiner, Smal- 


ley’s, Johnstown; Sid Swore, Cameo, Sche- 
nectady ; Cliff Swick, Lamont Theatres; Al 
Lidman, Hellman Theatres; and Cliff Bradt, 
film critic of the Knickerbocker News. 


ATLANTA 


The Atlanta 20th-Fox meeting in the Bilt- 
more hotel was attended by approximately 
300 exhibitors from the South. Fred R. 
Dodson, branch manager, delivered the open- 
ing address while other speakers included 
Harry Ballance, Southern district manager ; 
Paul Wilson, assistant division manager ; 
Paul Jones, critic of the Atlanta Constitu- 
tion; J. H. Thompson, president of Georgia 
Theatre Owners of America, and Alfred 
Palca, in charge of radio contacts for 20th- 
Fox, William Briant, J. E. Holston and 
R. H. Ford. 

Subjects discussed included service to 
patrons; ads and trailers; the company’s 
“Showmen’s Guide”; comedy, etc. Nat Wil- 
liams, of Interstate Enterprises, presided. 


BOSTON 


The Boston meeting represented the larg- 
est gathering of showmen ever assembled in 
New England. Conducted by Ed Callahan, 
James Connolly, Roger Ferri and Phil Engel, 
the morning session heard reports of the 
Chicago meeting by Arthur Howard, Ted 
Fleisher, Edward Fay, Chester Stoddard, 
Paul Terry, Daniel Murphy, Leslie Bendsley, 
Arthur Lockwood, Arthur Mullin and Bos- 
ton Post drama editor Eliot Norton. The 
afternoon session had Sam Pinanski as mod- 
erator, Martin Mullin was named chairman 
of the exhibitor committee for industry, 
locally, with a committee of 10 exploitation 
specialists to be named by Mr. Pinanski. 

The suggestion from the floor came loudly 
from E. M. Loew that “major producers 
should prohibit the appearance of top bracket 
stars on television.” Charles E. Kurtzman 
said: “Plug the tested slogan, ‘Shop, Dine 
and Go to a Theatre.’ Establish local com- 
mittees among yourselves in each town.” 
Ben Domingo warned not to “abuse the Fox 
slogans, play it only when the picture is 
sufficiently good in the judgment of the ex- 
hibitor.” Arthur Lockwood: “Exhibitors feel 
no major company has released a single film 
to television companies and we feel there 
should be no worry in that connection.” 


BUFFALO 


More than 200 exhibitors, exchanges and 
accessories men from all parts of the Buf- 
falo district attended the 20th-Fox meeting. 
Charles B. Kosco, branch manager, presided 
at the morning session. 

Dave Golding, 20th-Fox publicity man- 
ager, discussed all features of the showman- 
ship manual. Following luncheon, an open 

(Continued on page 23) 
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Theatres Across Nation Cheer 
“Shot in Arm” for Box Office 


A new kind of prairie fire swept across the country this week as individual theatre 
owners and circuits, independent and affiliated, large and small, picked up the show- 
manship chorus started by Twentieth Century-Fox in Chicago two weeks ago. 

From every point in the nation letters poured into the offices of 20th-Fox and Mo- 
tion Picture Herald from excited exhibitors who enthusiastically hailed the company 


for giving the industry a badly-needed "shot in the arm." 


The letters also spoke of 


plans for exploiting films and the return to showmanship. Following are some of the 
letters received this week in New York, detailing exploitation projects already under 


way: 


JACK KIRSCH, president, Allied Thea- 
tres of Illinois: Six-month institutional 
campaign on the part of all Chicago circuits 
and theatres who will finance drive at the 
rate of 20 cents per seat. Advertising would 
be placed in non-amusement sections of 
newspapers, with radio, television, trailers 
also to be used. “Plan is not final... but 
in working stage.” 


BENJAMIN J. BERGER, president, 
North Central Allied, Minneapolis: “Fox is 
entitled to the gratitude of the industry.” 
Percentage “bugaboo” keeps many exhibi- 
tors from exploiting product. Showmanship 
to be one of chief topics at forthcoming con- 
vention. 


WILLIAM HOLLANDER, Balaban 
and Katz, Chicago: Circuit already using 
“Movies Are Better Than Ever” slogan in 
all advertising. Sun-Times and Daily News 
have-promised cooperation. “It was one of 
the greatest affairs I have ever attended.” 


HARRY BALABAN, H. & E. Balaban 
circuit, Chicago: Promotions carried on in 
the Esquire and Surf theatres, art houses, 
and Rodeo, a western house in the past, to be 
supplemented by slogans and other material 
suggested at Chicago gathering. Exploita- 
tion consists of formation of Hopalong Cas- 
sidy Clubs, children’s shows, birthday clubs. 
Co-operative advertising suggested by 20th- 
Fox too expensive for small exhibitor. Ma- 
jor changes needed in theatre advertising 
and trailers. “Misleading advertising hurts 
attendance.” 


EMIL BERNSTECKER, Wilby-Kin- 
cey circuit, Atlanta, Ga.: “I am sure that 
your far-sighted steps in holding this meet- 
ing will benefit the entire industry for many 
months to come.” (Letter to Spyros P. 
Skouras. ) 


MYRON BLANK, Central States cir- 
cuit, Des Moines, Ia.: Vast program of in- 
stitutional advertising, using chatty “‘conver- 
sational” copy in full-column newspaper ads. 


JAMES BOOTH, Oriental Theatre, 
Chicago: Regular staff meetings held as fol- 
low-up of meeting. Theatre will increase 
budget for stage shows, with Lena Horne, 
Buddy Rogers, Margaret O’Brien already 


booked. “The Fox meeting was one of the 
most inspiring affairs in the entire history 
of the industry.” 


OSCAR BROTMAN, Avaloe theatre, 
Chicago: Front canopy changed with slogan 
“Movies Are Better Than Ever.” Will use 
all suggestions heard at meeting. 


THOMAS JAMES, Comet theatre, St. 
Louis, Mo.: More use of television trailers 
urged; also appearance of film executives 
on television. More billboard advertising. 
Block buying would help exploitation. 


OSCAR A. DOOB, general theatre ex- 
ecutive, Loew's theatres, New York: Im- 
mediate use of slogans in all advertising; 
participation in co-operative advertising. 
“Fox may have benefited a lot—but the in- 
dustry benefits more.” 


M. H. CHAKERES, Chakeres Theatres, 
Springfield, O.: Managers’ campaign start- 
ing April 1 in connection with “Movies Are 
Better Than Ever” slogan. Free trips as 
prizes. Use of slogan in ads already 
started. 


JESSE L. CLARK, Florida State The- 
atres, Jacksonville, Fla.: Special promotion 
meeting to follow regional 20th-Fox meet- 
ing, to implement suggestions. 


ROY COOPER, Golden State circuit, 
San Francisco, Calif.: Will “get on the 
band wagon” to put promotion ideas into 


effect. r) 


SHERRILL C. CORWIN, Metropoli- 
tan Theatres, Los Angeles, Cal.: Enthused 
by success of Chicago meeting which, he 
feels, will return industry to “ring doorbell” 
showmanship. 


TRUEMAN T. REMBUSCH, Allied of 
Indiana, Indianapolis, Ind.: 20th-Fox to be 
“commended and congratulated.” 


EARL CUNNINGHAM, Fountain 
Square circuit, Indianapolis, Ind.: “With the 
better pictures that are now being made and 
the application of good old-fashioned show- 
manship, there should be nothing whatever 
to stop us.” 


WILLIAM J. DIPSON, Dipson circuit, 
Batavia, N. Y.: (Letter to Mr. Skouras): 
“You can be assured of our 100 per cent 
support in every area.” In another letter: 
“Unless everyone gets to work the meetings 
will be wasted.” 


G. J. DUREAU, JR., Paramount-Gulf 
Theatres, New Orleans, La.: Special com- 
pany meetings to follow 20th-Fox regional 
meeting. 


S. H. FABIAN, Fabian Theatres, New 
York: Nationwide pre-selling needed. Use 
of television discussed at special company 
meeting. 


EDWARD MM. FAY, C. and F. Theatre 
Co., Providence, R. I.: “Will put into execu- 
tion every idea possible.” 


MORRIS M. FINKEL, Buena Vista 
Amusement Co., Pittsburgh, Pa.: “Our local 
Allied unit and I will help in every way.” 


MAX E. YOUNGSTEIN, Paramount 
Pictures Corp., New York: “T sincerely be- 
lieve that you (20th-Fox) have made one 
of the most constructive contributions ever 
made to our industry.” 


NATHAN YAMINS, Boston, Mass.: 
Steps taken to use bigger and more intelli- 
gent newspaper ads, institutional advertis- 
ing, mailing lists, radio, tie-ups with mer- 
chants, contests, and one theatre advertising 
another’s product. 


GEORGE VALOS, Valos Circuit, Chi- 
cago: Promoting Saturday children’s shows, 
contests. 


LUDWIG SUSSMAN, Adelphi theatre, 
Chicago: Will adopt slogans in ads, lobbies 
and trailers. Community newspaper insti- 
tutional ads also planned. 


BEN STEIN, Rockne theatre, Chicago: 
Passes to book stores for customers of “All 
the King’s Men.” Promotion in high schools. 
Special bus for patrons containing schedule. 


WILBUR SNAPER, Allied of New Jer- 
sey: More local tie-ups and angles for ad- 
vertising instead of the straight weekly al- 
most institutional ads. Teaser ads to be 
used more effectively. 


CHARLES P. SKOURAS, president of 
National Theatres: “The showmanship cam- 
paign has already started.” 


KERMIT RUSSELL, Shore Lake Corp., 
Chicago, Ill.: Describing himself as “a little 
exhibitor,” Mr. Russell appeals for a con- 

(Continued on page 24) 
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4 NEW BURKE AND VAN HEUSEN SONGS including “‘Sunshine 
Cake’’, sensational number that’s inspired a terrific 
national tieup you ’Il find in the pressbook. 
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SPINE-TINGLING TURF CLASSIC with Bing’s horse, Broadway Bill, 
tearing down home stretch in a stand-up-and-cheer 
climax that Red Kannin M.P. Herald calls “a thriller”! 


“THE INCOMPARABLE CAPRA TOUCH,” lauded by Film Bulletin, 
is in scene after scene —like this one in which Bing 
matches wits with a slick pair of racetrack touts. 


over horses—and over Coleen Gray, his cutest 
co-star in years. They make a swell team. 


PLUS 2 ALL-TIME FAVORITE TUNES, ‘““Camptown Races” and 
Yale’s famed “Whiffenpoof Song” sung by Bing in “‘one 
of the funniest comedy scenes of the year’ says Variety. 


GLAMOR GALORE —- and Bing courts two of the prettiest 
daughters a millionaire ever had . . . in some of the 
most hilarious scenes that Frank Capra ever directed! 
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forum was held with William Dipson of Dip- 
son Theatres as moderator. Seymour Mor- 
ris, Schine director of advertising and pub- 
licity, said “we should stop debating whose 
job it is to sell pictures and get out and do 
it ourselves—but quick.” 

Other speakers were Merrit Keyser, who 
discussed adverse legislation; James H. 
Eshelman, of Paramount; Andy Gibson of 
Dipson Theatres, who spoke on the physical 
appearance of theatres and comforts of 
patrons; Harry Unterfort of the Schine cir- 
cuit, urged the use of television for promo- 
tion; Ward District, George H. MacKenna, 
Phil Fox of Columbia; Sid Grossman, Rich- 
ard Walsh, and Charles B. Taylor of the 
Paramount exchange in Buffalo. 


CLEVELAND 


Tremendous enthusiasm and unanimity of 
purpose marked the 20th-Fox showmanship 
meeting Tuesday, attended by 285 men repre- 
senting practically every theatre in this area. 
The morning session was a review of Chi- 
cago meeting by local branch manager, I. J. 
Schmertz and Eddie Solomon. W. Ward 
Marsh, Plain Dealer movie editor, urged 
more educational shorts for better entertain- 
ment. Conciliation through round table in- 
dustry talks instead of court actions for bet- 
ter box office results was advocated by 
Meyer Fine. 

M. B. Horwitz advocated institutional 
newspaper ads not on amusement pages, for 
a minimum of 60 days, on the co-operative 
plan to attract non-film goers. 

Speakers at the afternoon open forum at 
which Jack Armstrong of Bowling Green 
was moderator, also included Gus Lampe of 
the Schine circuit; Martin Smith, Toledo; 
Leo Jones, Upper Sandusky; Ernest 
Schwartz, Loew’s Frank Murphy; War- 
ner’s Nat Wolf; RKO’s Max Mink; Shea’s 
Carol Lawlor; Sid Holland, James Kalafat, 
Henry Greenberger, Schine’s Wilbur Eck- 
ert; and Jack Lykes, Toledo. 


DETROIT 


More than 425 Michigan exhibitors at- 
tended the Detroit Twentieth Century-Fox 
meeting in the Hotel Statler. They heard 
encouraging words from the industry on the 
output from Hollywood and they got first- 
hand expert information on how best to pre- 
sent their product. Showmanship is the key- 
note of success, J. J. Lee, 20th-Fox manager, 
told them in opening the session. 

A highlight of the program was a talk by 
Dick Osgood, of WXYZ, who, as an out- 
standing critic, told the story from the 
patron’s viewpoint. False and misleading 
titles and advertising may grab box office 
for a few shows, he said, but in the long run 
they work a disadvantage. 

Jay Frankel, 20th-Fox sales manager in 
Detroit, said the movies’ product is good and 
that the only problem was to let the people 
know about it. 

Charles Snyder, executive secretary of 
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SKOURAS CITES STUDIO 
EXPANSION PLANS 


Spyros P. Skouras, president of 
Twentieth Century-Fox, cabled Tues- 
day from London to all regional 
showmanship meetings plans to in- 
crease production by expanding stu- 
dio facilities. "This demonstrates our 
undiminished confidence in the fu- 
ture of the motion picture business 
and in the showmanship zeal shown 
by the exhibitors in Chicago," he 
said. 








Allied Theatres of Michigan, warned that 
continuance of the war-time 20 per cent ad- 
mission tax was keeping people out of 
theatres. 


DES MOINES 


“To meet the challenge of television, mo- 
tion pictures must be different and must con- 
tain new faces,” more than 200 persons at- 
tending the 20th-Fox showmanship meeting 
were told Tuesday by G. Ralph Branton, 
Tri-States general manager. 

A. H. Blank, Tri-States president, added 
that “too many have lost faith in the future 
of pictures. We must redouble our efforts 
to make our theatres of primary importance 
to the community.” Myron Blank of Tri- 
States told the group that the industry 
“needs a new approach and a new interest to 
get the public over the idea that not going 
to the movies is smart.” 

Of interest to the convention was Leo 
Wolcott’s advice: “Fight television with 
television. Put motion picture trailers on 
TV.” Mr. Wolcott is chairman of the 
board of the Iowa-Nebraska AITO. 


INDIANAPOLIS 


Local public relations is the cure for in- 
difference and inertia; the “twin viruses” 
affecting film business, Trueman T. Rem- 
busch, president of Allied States, said at the 
20th-Fox showmanship meeting attended by 
250 exhibitors from the Indianapolis ex- 
change area Tuesday. 

Localized advertising and promotion cam- 
paigns, talks before service clubs, press 
books with ideas suited to small town oper- 
ations, even doorbell ringing to get people 
back to theatres, were urged by exhibitors 
in the open forum with Marc J. Wolf as 
moderator. 

Exhibitors who spoke included William 
A. Carroll, secretary Associated Theatre 
Owners, Inc.; J. P. Finneran, Columbus; D. 
Long, Louisville; Robert Hudson, Jr., Rich- 
mond; Harry Markun, Indianapolis; Guy 
Hancock, Plainfield; W. J. Haney, Milan; 
Ray Howard, Gary; Harold Knudsen, John 
Doedd and J. H. Higgins, Alliance Circuit; 
Vic Sicilia and Paul Thomas, Muncie. 

The Showmanship plan was presented at 
the morning session by T. O. McCleaster, 
branch manager, K. L. Dotterer and Clay- 
ton Bond, Jr., Indianapolis salesmen; and 
Earl Wingart, assistant to Charles Einfeld. 
Other speakers included Col. William T. 





McGraw, Dallas, executive director of vari- 
ety International, and Corbin Patrick, film 
critic of the /ndianapolis Star. 


LOS ANGELES 


Some 500 exhibitors from as far away as 
Oregon and Washington attended the local 
20th-Fox showmanship meeting in Los An- 
geles on Tuesday. The meeting was directed 
by Clyde Eckhardt, manager of the Los An- 
geles area. 

Sponsors of the meeting were enthusiastic 
with the large attendance since they felt it 
reflected a growing alertness by exhibitors 
to the problems affecting their business. The 
mushrooming growth of television was one 
of the main concerns of those in attendance. 

Sherrill Corwin was moderator at the 
open forum held in the afternoon. 


MEMPHIS 


A total of 131 exhibitors from Memphis 
and the nearby territory attended the show- 
manship meeting sponsored by 20th-Fox. 

Exhibitors took over a forum Tuesday 
afternoon and voiced their own plans. Typ- 
ical comments were: 

Sam Kirby, Little Rock, president of 
Arkansas Theatre Owners: “Hollywood 
could be a big help by putting the industry’s 
promotion on 16mm film for showing in 
schools and clubs.” W. F. Ruffin, Sr., Cov- 
ington chain operator: “Let’s all quit speak- 
ing against the industry and speak for it.” 
Paul Jones, Pine Bluff: “Producers should 
do a more correct selling job about the 
product.” 

Arthur Rush, Memphis Allied manager: 
“Let’s go home and go to work. You are 
Mr. Hollywood in your home town. Our 
trouble is our indifference.” Max Connett, 
Newton, Miss., president of Tri-States Thea- 
tre Owners: “Get people to your shows. 
Give away passes. They will come again. 
Ring doorbells.” 

M. A. Lightman, Sr., Memphis, president 
Malco Theatres: “Motion pictures take up 
the public’s education where schools leave 
off. Motion pictures are second to nothing. 
We have waited long enough to tell the 
world how good they are.” 


PHILADELPHIA 


The biggest. turnout ever witnessed by the 
industry in this area with 418 exhibitors at- 
tending the 20th-Fox showmanship meeting 
took place at Benjamin Franklin Hotel Tues- 
day. 

Laura Lee, movie editor and critic of the 
Evening Bulletin, suggested that exhibitors 
make greater effort to sell films and theatre, 
which should be sold as a_ neighborhood 
community center. “Give more attention to 
mailing lists, run family nights, closer co- 
operation with schools and school classes, 
use all advertising media, employ promotion 
tactics of chain stores, 

Lyle Trenchard, general manager of the 
William Goldman theatre, suggested exhib- 
itors check physical set-up and personnel and 
build some “personal warmth” to attract 
patronage. Jay Emanuel called for better 

(Continued on following page, column 3) 
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certed effort to have single-feature program- 
ming since he feels better showmanship can 
be effected this way. More attention should 
be paid to the problem of television, he says, 
but he feels video can be the greatest adver- 
tising medium. “Let’s show them . . . both 
on television and on our screens.” 


SAM PINANSKI, president, American 
Theatres Co., Boston: Will enlist aid of 
other New England industries. Aim is for 
theatres to become centers of community 
activities. 


PETE PANAGOS, Alliance Theatre cir- 
cuit, Chicago: Will use cooperative ads in 
all situations, using slogans on the screen 
as well as in ads. Meeting was “out of this 
world.” 


R. J. ODONNELL, Interstate circuit, 
Dallas, Texas: Plans finalized to use slogans 
in ads. Special managers’ meeting planned 
April 10, 11 and 12. 


VAN A. NOMIKOS, Empress theatre, 
Chicago: Slogans already in use in trailers 
and theatre programs. Special promotion 
on “Cinderella” giving away miniature slip- 
pers. Special public relations program 
planned in schools, churches and club groups: 


PAT McGEE, Cooper Foundation Thea- 
tres, Denver, Colo.: Specialized ads giving 
honest description of pictures is part of pro- 
motion campaign. More emphasis on non- 
adult patronage. 


M. B. HORWITZ, Cleveland, O.: Vol- 
untary sending of cards on showmanship to 
other exhibitors. Mailed cards to 5,000 pa- 
trons, cards containing slogan. 


CARL GOODMAN, Marshall Square 
theatre, Chicago: Use of slogans in ads is 
started. Giveaways planned. © 


HARRY GREENE, Hollywood theatre, 
La Crosse, Wis.: A previous campaign was 
already prepared, but the ideas coming out 
of the Chicago meeting will now supplement 
the original plans. Newspaper ads were 
headed “Entertainment Roundup” and slo- 
gans will now be incorporated in these 
ads. ‘I have never been privileged to have 
attended such a wonderiul affair.” The 
“Roundup” ads present a complete line-up 
of product from March 16 to May 17 with 
the notation “Never before have I been 
privileged to present such an array of truly 
great motion pictures.” 


MORTON G. THALHIMER, presi- 
dent, Neighborhood Theatre, Inc., Rich- 
mond, Va.: The Chicago meeting followed 
and complemented meetings of Neighbor- 
hood’s personnel on showmanship. The slo- 
gans and the co-operative advertising plans 
suggested by 20th-Fox will be adopted. 
Greater exploitation campaigns are planned 
for every picture and special efforts will be 
made to bring back the “lost” audience. 


W. F. CROCKETT, Crockett-Pender 
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Theatres, Virginia Beach, Va.: “The bene- 
fits from such a meeting could only be indus- 
try-wide and when one company is unselfish 
enough to call and hold such a meeting, it is 
a beginning of friendly understanding and 
cooperation of all branches of the industry. 
... | am carrying the advertising schedule 
through” in all the theatres. 


LEONARD H. GOLDENSON, United 
Paramount Theatres, New York: Showman- 
ship “materials have been sent to all our 
affiliates .. . and our recommendations” that 
suggestions be tried. 


SIG GOLDBERG, Hollywood Theatre, 
Wausau, Wis.: Having “Movies Are Better 
Than Ever” signs made for use in and out- 
side the theatre, while waiting for National 
Screen material. 


HAROLD J. FITZGERALD, Fox Wis- 
consin, Milwaukee, Wis.: Big campaign in 
newspapers already underway. Doormen 
wearing buttons with slogans. Series of 
press conferences with editors planned to 
inform newspapers of showmanship cam- 
gaign. Slogans used in all ads. 

The following also sent letters to 20th-Fox 
and/or Motion PicturE HERALD express- 
ing their enthusiasm for the Chicago meet- 
ing and indicating their intentions of sup- 
porting the showmanship drive to the fullest 
degrees : 

O. F. Sullivan, Sullivan Independent 
Theatres, Wichita, Kansas; Mitchell Wolf- 
son, Wometco Theatres, Miami, Fla.; Nat 
M. Williams, Interstate Enterprises, Thom- 
asville, Ga.; Thomas J. Walsh, Scranton, 
Pa.; J. R. Vogel, vice-president, Loew’s, 
New York; Fred C. Souttar, district man- 
ager, Fox Midwest, Kansas City, Mo.; Ray 
E. Smith, Jamestown Amusement Co., New 
York; H. S. Gallup, president, Delft Thea- 
tres, Marquette, Mich.; Louis W. Schine, 
vice-president, Schine circuit, New York; 
F. H. Ricketson, Jr., president, Fox Inter- 
mountain, Denver, Colo.; Elmer C. Rhoden, 
president, Fox Midwest, Kansas City, Mo.; 
Henry Reeve, Mission theatre, Menard, 
Texas; Walter Reade, Jr., Walter Reade 
Theatres, New York; and M. J. Mullin, New 
England Theatres, Boston, Mass. 

W. G. McKinney, Independent Theatre 
Owners of Southern California and Arizona; 
J. T. McGreevey, Harris Amusement, Pitts- 
burgh, Pa.; Morris Loewenstein, Theatre 
Owners of Oklahoma; R. R. Livingston, 
president, Nebraska Theatre Association, 
Lincoln, Neb.; Daniel J. Lewis, Wisper and 
Wetsman Theatres, Detroit; Verne Lang- 
don, Hub theatre, Chicago; Lew Kupfer, 
Schoenstadt circuit, Chicago; Leo T. Jones, 
New Star theatre, Upper Sandusky, O.; 
William K. Jenkins, president, Georgia 
Theatre Co., Atlanta, Ga.; R. N. Hurt, gen- 
eral manager, Alger Theatres, La Salle, IIl.; 
Walter F. J. Higgins, Associated Pruden- 
tial Theatres, New York; J. B. Harvey, 
president, Theatre Owners of North and 
South Carolina, Clover, S. C.; Charles R. 
Gilmour, Gibraltar Enterprises, Denver, 
Colo.; Theodore Fleisher, Interstate Theatre 
Corp., Boston, Mass.; and Harold D. Field, 
Pioneer Theatre Corp., Minneapolis, Minn. 
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titles. Sidney Samuelson, Eastern Pennsyl- 
vania Allied general manager, endorsed the 
plan as did all others. 

For the company, Rodney Bush outlined 
the showmanship plan, urged industry co- 
operation in tax reduction efforts, and sug- 
gested an arbitration system to keep squab- 
bles out of print and out of courts. Sieg 
Horowitz, branch manager, reported on the 
Chicago meeting. Howard Minsky, division 
manager, said films haven’t reached the 
potential market; that box office is back to 
the 1940 level; 1949 grosses were 25 per 
cent off; and showmanship is required to 
insure continued success of industry. The 
open forum was led by Harold Cohen. 


ST. LOUIS 


John Meinardi, 20th-Fox West Coast dis- 
trict manager, Tuesday told 300 exhibitors 
at the showmanship convention: “Caravans 
of movie stars touring theatres would be big 
boon to business.” He also said that the 
slogan, “Movies Are Better Than Ever,” 
should be a big help to exhibitors. 

Other speakers were Tom Edwards, of 
Missouri Theatre Owners’ Association, who 
said: “We should go back to oldtime show- 
manship and ballyhoo to get people into 
theatres.” Edward Arthur, of Fanchon and 
Marco: “Skouras deserves great credit for 
helping exhibitors with the booklet ‘Show- 
man’s Guide to Better Business.” Izzy 
Wienshienk, Publix Great States: “I don’t 
see how exhibitors can miss with this book.” 


WASHINGTON, D. C. 


More than 300 exhibitors attended the 
Twentieth Century-Fox showmanship meet- 
ing held at the Washington Hotel Tuesday. 
The consensus of the meeting was that a 
nationwide advertising campaign hitting 
mainly at the small towns, along with local 
appearances by stars, would do much to bol- 
ster box office receipts. Other suggestions 
ranged from trailers for television to wind- 
shield stickers. Lauritz Garman, head of 
Allied Theatres of Maryland, urged a 
nationwide theatre giveaway to combat radio. 

Coming from Virginia, Maryland, the 
District of Columbia and parts of West Vir- 
ginia, they heard speakers underline the 
showmanship drive’s “Movies Are Better 
Than Ever” slogan, were presented with 
kits outlining plans for better local public 
relations, and spent the afternoon discussing 
product and public relations problems. 

The Washington exchange manager, Glenn 
Norris, led off the meeting with a resume of 
the plotform proposed at the Chicago meet- 
ing. Other morning speakers were: Ira 
Sichelman, Washington sales representa- 
tive; Washington Star drama critic Jay 
Carmody; Stirling Silliphant, assistant to 
Charles Einfeld, who presented and ex- 
plained the showmanship kit along with Jack 
Foxe of Loew’s Theatres here, and Dan 
Wilkinson of Virginia’s neighborhood thea- 
tres; and Anthony Muto, 20th-Fox newsreel 
head and representative here. 


MOTION PICTURE HERALD, MARCH 25, 1950 

















‘| More squaws and braves will pay more wampum to see 
‘| M-G-M’s “ANNIE GET YOUR GUN” than any other 
»| TECHNICOLOR screen musical in film history! Heap Big! 
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EXHIBITORS FIND GROSSES 
SLIP 17% IN FOUR MONTHS 


Box office business in the past four months has been off 17.18 
per cent from the same period a year ago. 

This is indicated in a spot-check survey by Motion Picture 
Herald of large and small theatres and circuits throughout the 
country, which was undertaken at the suggestion of Abram F. 
Myers, Allied general counsel and chairman of the taxation 
and legislation committee of the Council of Motion Picture 
Organizations, which is spearheading the industry's fight against 
the Federal admission tax. 

In a letter to the Herald of March II Mr. Myers said he 
questioned the Treasury Department's figures on admission tax 
collections for all spectator amusements as a barometer for 
motion picture box office business—figures which were pub- 
lished in the issue of March 4—since, he said, they appear "to 
refute the reports of serious box office declines in recent 
months... .”" 

He requested that the Herald ask its subscribers to submit 
a comparison of their box office receipts for November, Decem- 


Theatre 

or Circuit 
Adelphi theatres, 
Chicago, Ill. 


Anderson Theatre Company, 
Mullins, S. C. (13 theatres) 
Avaloe Amusement Corp., 
Chicago, (two theatres) —20 —35 ae —25 —25 
Bartelstein Circuit, 

Chicago (eight theatres) —26 —27 —29 3! 
Blumenfeld Theatres, 

San Francisco, 

(neighborhood houses) ae es ay oe —13 
B. P. R. Corporation, 

Chicago, (four theatres) —20 —30 —20 et 
California & White Palace 
Theatres, Chicago 

(two theatres) —I5 
Delft Theatres, Inc., 

Marquette, Mich. 

(22 theatres) 

Esquire theatre (Northcoast 
circuit) San Francisco cr $s ss —I5 
Fox theatre (Fox West Coast 


Nov. '49 Dec."49 Jan.'50 Feb.'50 Average 


—20% —20% —I8% —30% —22% 


—30.5 


—28.25 


—27.5 


—22.25 


— 5.5 


circuit) San Francisco — 98 
Golden Gate (RKO) 

San Francisco —14.4 
Gollos Bros. Lockwood Thea- 

tres, Chicago (11 houses) —I5 —20 —25 —25 --21.25 
Grand Theatre, Eldora, lowa — 4 —5 + 2 —2! —7 
Harris Amusement Companies, 

Pittsburgh (17 theatres) = ne bane Pe — 8 
Jackson Park theatre, 

Chicago, Ill. —l0 —!0 —20 —20 —I5 
Jones, Linick & Schaeffer, 

Chicago (three theatres) —i8.i —183 —169 —27.5 —20.2 
Melbro Amusement Corp., 

Chicago (one theatre) —20 —25 —25 —30 —25 
Sam Meyers Suburban Theatres, 

Chicago (six theatres) — 3 —22 — 4 —5 — 85 


ber, January and February with the corresponding months of a 
year ago to determine the percentage of decline and thus 
support before the House Ways and Means Committee the 
industry's argument that the Federal 20 per cent amusement tax 
was inflicting serious damage at the box office. 

In the survey, field reporters found that area box office busi- 
nes was not good. New England exhibitors indicated that busi- 
ness was off 15 to 20 per cent, from a year ago, and saw little 
relief unless the Federal tax is removed. 

In Ohio, Willis Vance, a circuit operator, said box office 
receipts were down about |2 per cent, while F. W. Huss, presi- 
dent of Associated Theatres, said the decrease at local situations 
was from 12 to 25 per cent. Also in that area Louis Wiethe, a 
suburban circuit operator, found business off 22 to 28 per cent 
and said: "The shooting war is over, but the unjust and discrimi- 
natory (Federal admission) tax remains to plague us to the limit." 

Reports, reflecting business conditions for the four-month 
period, by comparative percentages follow: 


Theatre 


or Circuit Nov. '49 Dec.'49 Jan.'50 Feb.'50 Average 


Midwestern Booking Agency, 


Columbus, O. (10 theatres) —24.78 —24.40 — 5.05 —21.92 —19.04 


Monroe Theatre, Chicago —24 —23 —7 —I4 —I7 
Montclare Theatre Company, 

Chicago (two theatres) —I5 —30 —35 —35 —28.75 
Music Box Theatre Company, 
Chicago (one theatre) —25 —30 —35 —35 —31.25 


Neighborhood Theatres, Inc., 


Richmond, Va. (44 theatres) —10.92 —13.21 — 8.77 — 855 —10.36 

Charles Niles, 

Anamosa, la. (two theatres) -++ 4 — 3 +2 + 1 + | 

Orpheum theatre (Northcoast) 

circuit (San Francisco ace pent: 72 one —I5 

Paramount theatre (Paramount 

circuit) San Francisco peat pie. oe ieee —I5 

Park Manor theatre, 

Chicago —30 —30 —25 —25 —27.5 

Rio & Lee Theatres, 

Joliet, Ill. (two theatres) —20 —25 —35 —-35 —28.75 

San Francisco Theatres, Inc., 

(neighborhood theatres) San 

Francisco rae Ms ha rae bee —9 

Snaper Theatres, 

New York (five theatres) —Il —I7 —22 24 —18.5 

States theatre, Chicago — 8 —12 —6 —33 —14.75 

Stillwater Auditorium Co., 

Stillwater, Minn. 

(two theatres) Rela —I2 —2I —II —14.67 

State theatre (Paramount 

circuit) San Francisco es es 2 ae —I5 

St. Francis theatre (Para- 

mount circuit) San Francisco .... Boe —I5 

United Artists theatre (North- 

coast circuit) San Francisco .... Wee Ss ae ws! —I5 

Valos Theatres, 

Chicago (six theatres) —14 —i25 —l45 —I9 —I5 

Y&W Management Company, 

Indianapolis (34 theatres) — 7 —12 —l0 —6 — 8.75 
Over-All Average........... —I7.18% 








Huntington Sells Theatre 

The Huntington Amusement Co., at Hunt- 
ington, W. Va., has sold the Tipton, the 
city’s newest theatre, to the Hton Corp. of 
Charleston, for $175,000. The action was ment. 


part of the RKO divestiture procedure. The 
theatre, three years old, will continue to 
be operated by the Greater Huntington The- 
atre Corporation under a leasing arrange- 


Retitle Handel Book 

The title of Dr. Leo Handel’s new book 
“Film Audience Research’ has been changed 
to “Hollywood Looks at Its Audience.” The 
book will appear in June. 
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THANK YOU, 
CENTURY-Fox. 


We join with the exhibitors of 


Am erica in congratulating you on 
your showmanship me etings , 
They are a fine, forward-looking 
contribution to. the general welfare 
of everybody in the motion 


picture Diviiaiiaiiaioein: 


Columbia Pictures Corp. 














HARMONY BASIC SHOWMANSHIP 
INGREDIENT, SAYS LIPTON 








. - = : 
David Lipton, U-I advertising and publicity director, seated, and flanked by his eastern 


publicity cabinet. Standing, in order, are Phil Gerard, eastern publicity manager; Jeff 


Livingston, advertising and publicity director for J. Arthur Rank pictures; Charles Simonelli, 


executive in charge of national exploitation; and Henry A. Linet, eastern advertising manager. 


“Showmanship will pay off when all par- 
ties work in harmony,” was the keynote of 
David A. Lipton, advertising and publicity 
director of Universal-International, at his 
first trade press conference, held Monday in 
New York. 

Mr. Lipton stressed that good showman- 
ship always brings successful results when 
pictures possess good entertainment quali- 
ties. “Universal pictures are being planned 
with the broadest possible appeal, with a 
built-in showmanship appeal,” he said. 

Campaigns are being outlined on films 
even before production is started. Mr. Lip- 
ton reported. Emphasis is placed more on 
exploiting the picture than the individuals in 
it. The aim is to have some successful box 
office attractions without strong star names. 

To illustrate his point, Mr. Lipton de- 
scribed in detail the campaign on “Francis” 
with exploitation centered about the mule 
which has the title role. Universal’s goal is 
“to give every picture a chance,” altering 
the showmanship approach to fit the topic 


and the availability of stars and players for 
regional premieres and other exploitation. 

“We now have an undulating audience,” 
Mr. Lipton said, “an audience which ex- 
pands when good pictures are presented and 
which contracts when contact is lost.” 

In order to achieve best results Mr. Lip- 
ton feels advertising and publicity should 
not only be carefully coordinated with pro- 
duction but also with the distribution depart- 
ment. Exploitation assistance is given to as 
many exhibitors as possible beyond the first 
runs, Mr. Lipton observed. Also all possible 
forms of exploitation are used. Currently 
a good deal of attention is given to radio 
and television. 

About 700 radio stations use a five-minute 
interview prepared in connection with each 
Universal picture. Every other week the 
studio sends to 45 television stations, one in 
each operating area, a five-minute show fea- 
turing 30 stills and a special commentary. 
Trailers without the music track are also 
available for television. 








Universal Board Reelects 
Blumberg, Ali Officers 


A meeting of the Universal board of di- 
rectors last week reelected Nate J. Blum- 
berg, president, and all other officers of the 
company. The board membership has been 
increased from 15 to 16 with the election of 
Matthew Fox. Mr. Fox March 8 lost out 
to John G. Eidell, who acquired sufficient 
proxies at a stockholders meeting to gain 
a position on the board. Other officers who 
were elected last week are: Adolph Schim- 
el, vice-président, secretary and general 
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counsel; John J. O’Connor, William A. 
Scully, Joseph H. Seidelman, Edward Muhl 
and Mr. Fox, vice-presidents; Leon Gold- 
berg, vice-president and treasurer; Eugene 
F. Walsh, comptroller, assistant treasurer 
and assistant secretary; George Douglas, 
assistant treasurer, and Morris Davis, Percy 
Guth and Anthony Petti, assistant sec- 
retaries. 

The following were appointed to the 
executive committee: Mr. Blumberg, chair- 
man; David M. Sheaffer, Robert S. Ben- 
jamin, Paul G. Brown, Mr. Goldberg and 
Preston Davie. 





Rank Offers 
30 Pictures 
This Year 


A jovial but uncommunicative J. Arthur 
Rank arrived in New York on his annual 
U. S. visit Wednesday morning with the 
news that his organization would release 30 
pictures during the June, 1949, to July, 1950, 
period and that even a cut in the British 
admissions tax would not substantially raise 
that figure in the future. 

Dressed in highly conservative blue, the 
president of the J. Arthur Rank Organiza- 
tion, in an interview aboard the Queen 
Mary, said his 1950-51 schedule was “flex- 
ible’ and dependent largely on the admis- 
sions tax. The British levy, he said, literally 
dwarfed the controversial U. S. tax and had 
to be modified to stimulate box office busi- 
ness in Britain. 

Blaming the entire cutback in production 
on the tax, Mr. Rank said it often took 
“three times as much as the producer.” At 
the same time he admitted to having no 
notion whether or not the tax would be re- 
duced in the coming budget. Last year Mr. 
Rank had said that unless the tax was cut 
he would eliminate the production end of 
his business. 

The British industry leader, who will be 
here for five weeks, said attendance in Brit- 
ain had been “a little better” during the past 
month. Three pictures are currently in pro- 
duction. Last year the Rank studios turned 
out 45 pictures but Mr. Rank pointed out 
that there would be no return to higher totals 
since “we only made so many films when 
there were no Hollywood films around.” He 
said he was satisfied with the 30 per cent 
quota. 

Mr. Rank expressed satisfaction over the 
quality of the theatre television equipment 
developed by his organization but said it 
could not be installed until the Post Office 
was ready to grant the necessary licenses. 
A demonstration unit has been shipped to 
South Africa. 

Mr. Rank’s schedule calls for him and 
John Davis, his assistant, to go to Toronto 
March 29. In this connection Mr. Rank said 
he had no intention currently of selling any 
of his interests there. Early in April Mr. 
Rank will visit Chicago, Kansas City, where 
he will be guest of Elmer Rhoden, and 
Denver. Following a two-week stay on the 
coast, Mr. Rank will return to England 
April 29. 


Universal Lists Profit 
For 13-week Period 


Universal Pictures Co., Inc., on Tuesday 
announced a consolidated net profit of $12,- 
24 for the 13-week period which ended 
January 28, 1950. In the corresponding 
period last year, the company listed a loss 
of $717,535. The last time the company 
showed a profit was $252,293 inthe second 
quarter of 1949, 
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See British 
Pact Talks 
Off to May 


Washington Bureau 


Eric Johnston, president of the Motion 
Picture Association of America, and Ellis 
Arnall, president of the Society of Indepen- 
dent Motion Picture Producers, will not go 
to London until late in April or early in 
May, an MPAA spokesman said last week. 

Without amplification, the MPAA an- 
nouncement said the two industry leaders 
had been informed by London that British 
officials were too tied up with internal politi- 
cal problems and too concerned with the un- 
stable position of the Government to be able 
to take time out now for a discussion of 
film matters. 

Underlining this attitude, a report from 
London this week said Harold Wilson, pres- 
ident of the British Board of Trade, was 
opposed to any “preliminary” conferences 
such as would be conducted by Mr. Johnston 
and Mr. Arnall on their trip. The full nego- 
tiating committee is scheduled to follow them 
to London a month later. 

Board of Trade officials now say that 
negotiations definitely will not begin until 
after Chancellor of the Exchequer Sir Staf- 
ford Cripps has presented his new budget in 
mid-April. March 30 was fixed this week 
as the day on which both Houses of Parlia- 
ment are slated to approve the 30 per cent 
film quota. A prolonged debate on the mat- 
ter is thought unlikely. 

With the way thus cleared for his visit to 
the coast, Mr. Johnston on Friday was to 
have left for Hollywood where, according to 
the MPAA, he is to brief studio executives 
on the “foreign situation outlook.” It is also 
thought likely that he will discuss with them 
the attack on him by Senator Johnson of 
Colorado. 

A New York Times dispatch from Lon- 
don this week, in discussing the forthcoming 
remittance negotiations, said both sides “are 
aiming at a compromise” and said Mr. Wil- 
son was anxious to reduce dollar remittance 
by 30 per cent—to $11,500,000. It also said 
the Government was unlikely to take “any 
steps that might lead to an American film 
boycott of Britain,” since British producers 
appear unable to meet the quota. 


Child Cinema Report 
Due Soon in England 


London Bureau 


The British Government Committee on 
Children and the Cinema is expected to pre- 
sent its report next month. The final draft 
is now being prepared. It is likely that 
recommendations will be made on revising 
British Board of Film Censors’ film cate- 
gories and on the rule by which children 
under 16 are barred from “A” films unless 
accompanied by an adult. The committee 
was appointed in 1947. 
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Hoare Vice-President 


Of SRO Foreign Sales 


Victor J. Hoare, managing director of 
Selznick Studio Releasing Division, Ltd., 
London, has been elected vice-president in 
charge of foreign distribution of Selznick 
Releasing Organization and has been signed 
to a long term contract, it was announced 
this week. The Selznick Organization has 
offices in France, Belgium and Mexico and 
has recently opened a branch at Manila in 
the Philippines. Negotiations now are tak- 
ing place to set up offices in Japan, Israel 
and South Africa as well as Austria and 
Germany. Mr. Hoare entered the film in- 
dustry in 1931 with United Artists Corpora- 
tion; during the war he was chief films off- 
cer for the Balkans and in 1946 he joined 
the Rank Organization as Overseas Branch 
supervisor. For the time being he will main- 
tain his headquarters in London, moving 
later to New York. 


FightingFilm 
Bilt in Malta 


London Bureau 


Trying to forestail a Maltese Parliamen- 
tary Bill compared to which Britain’s ad 
valorem duty ‘“‘would be just peanuts,” a 
Kinematograph Renters’ Society delegation 
has flown urgently to, the island of Malta. 

It became known here that the Maltese 
Government-proposed bill covered film dis- 
tribution and exhibition. Terms of the meas- 
ure have not been disclosed but it was said 
that they are such that, according to D. E- 
Griffiths, president of K. R. S., “the Ameri- 
cans and Britons might just as well shut up 
shop there.” 

Following talks which the KRS execu- 
tive had with the Maltese Government’s 
London representative, it was agreed to 
postpone the bill’s first reading, which had 
been scheduled for March 17, until the dele- 
gation had had an opportunity to put the 
trade’s point of view to the Prime Minister 
and the Finance Minister there. 

Some four years ago the KRS established 
a company—Malta United Film Corporation 
—through which all American and British 
films for the island are funneled. 


RKO Buys Novel 

RKO Radio has acquired “Tasker Mar- 
tin,” a new novel by Diana G. Jaffe and 
Jerry Horwin, which Random House will 
publish next month, it is reported. Author- 
ship of the book is credited to Diana Gaines. 
Reported price of the purchase was $30,000. 








Congressional study of revi- 
sions in the Federal admission 
tax law is still in the first of 
many stages. A repeal measure 
still has a long hard pull in 
front of it. Aid its progress and 
eventual passage by continued 
anti-tax activity. 








British Hail 
Skouras Call 
To Showmen 


by PETER BURNUP 


in London 

High praise goes to Spyros P. Skouras in 
the general opinion here, for the challenge 
to the trade and the invocation of a show- 
manship renaissance he delivered at his 
London press conference. 

He faced a hundred or so newsmén, many 
of them prepared with tendentious—some of 
them mischief-making — inquisitions. Mr. 
Skouras repeated his Chicago performance 
and turned the occasion into a fervent cru- 


sading proclamation that showmanship is the 


salvation for show business. His achieve- 
ment, most observers declare, was all the 
more remarkable since that his plea was 
made*not in a prepared and set oration but 
in answer to a keen and largely adverse 
cross-examination. 

Box office takings this side have not yet 
fallen to the same degree which reportedly 
obtains in the U. S. Nevertheless, thoughtful 
theatre men express their concern; look for 
a lead in showmanship. The Motion Picture 
Association of America’s London office has 
had under examination for more than a year 
ways and means of bringing the lost audi- 
ence—for that matter, the unaccustomed 
audience—back to the theatre. Trade news- 
papers here lately started a tentative cam- 
paign warning that the trade must go out 
after what they call the ‘‘missing millions.” 

Mr. Skouras is implementing his own doc- 
trines. He has ordered a complete recasting 
of 20th-Fox London publicity and exploita- 
tion department. 

The Twentieth-Fox chief told his ques- 
tioners he had no fear of television. He 
looked upon the new medium as a comple- 
ment to the film; something which must be 
harnessed with motion pictures. 


NLRB Has Authority in 
Local Theatre Labor 


Relations between an independent theatre 
and its employees are legally governed by 
the National Labor Rlations Board, but as 
a matter of policy the supervision will not 
be exercised, a board trial examiner decided 
Wednesday in Washington. 

The ruling was by examiner Reeves Hil- 
ton in the unfair labor practices charge by 
Harold P. Douglas, Jr., against Keamco, 
Inc., operator of the Royal theatre, Philadel- 
phia, and the Philadelphia local of the Inter- 
national Alliance of Theatrical Stage Em- 
ployees. The defendants argued the board 
lacked jurisdiction. 

Mr. Hilton found that although the Royal 
was a neighborhood house, it was in a busi- 
ness effecting interstate commerce and sub- 
ject to the board’s orders if it desired to as- 
sert authority. However, he dismissed the 
case. An appeal may, be: taken within 10 
days to the full board in Washington. 
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ALBANY 


The Palace featured stark drama in 
“Three Came Home,” while the Strand of- 
fered “Young Man With a Horn.” “Mili- 
tary Academy” was the comedy co-feature at 
the Palace; “The Girl from San Lorenzo,” 
a Cisco Kid release, was also at the Strand. 
The Ritz played the English-made “The 
Fallen Idol” and “Western Pacific Agent.” 
The Grand presented “Father Is a Bache- 
lor” and “The Palomino.” . . . The follow- 
through campaign by the Schine Circuit on 
20th Century-Fox’s “Movies Are Better 
Than Ever” drive included one-day meet- 
ings of house managers and home office 
executives, in cities where meetings were 
held under 20th-Fox auspices. . . . Herman 
L. Ripps, assistant eastern division manager 
for Metro, has been transferred to New 
York as supervisor of sales for the New 
York-New Jersey exchanges. 


ATLANTA 


Al Rook, former sales representative of 
Columbia Pictures, is now Drive-In owner 
at Fort Lauderdale, Fla... . Down in Hazel- 
hurst, Ga., the city council has approved 
Sunday film showings. . . . Lucius Kennedy 
has announced that work on his new 250-car 
drive-in will start at once in Glennville, Ga. 
... Bill Green, theatre owner in Palmetto, 
Ga., has leased the Hanger theatre and re- 
named same Skyway. Mr. Green will also 
build a theatre in East Lake Atlanta... . 
We had on the row visiting and booking: 
Jay Soloman, theatre owner, Chattanooga, 
Tenn.; C. W. Wade, Wade Theatres, in 
Alabama; P. L. Taylor, Bishop’s theatre, 
Columbus, Ga.; Hugh Martin, Martin The- 
atres in Florida; Earnest Martin, Grand, 
Montzuna, Ga., and L. F. Sheffield, Shef- 
field Theatres in Alabama. 


BALTIMORE 


First runs had five new pictures to offer, 








* including “Nancy Goes to Rio,” at the Cen- 


tury; “Love Happy,” at Keith’s; “Three 
Came Home,” at the New theatre; “Bar- 
ricade,” at the Stanley, and “Guilty of 
Treason,” at the Town... . After having 
been with Oscar B. Coblentz, operating the 
Alpha and Westway theatres for some time 
and previously with the Hicks’ Circuit, Rus- 
sell Hildebrand resigned to join the Sun 
Puft Popcorn Distributors. . . . Irving K. 
Meginnis, managing director of the World 
theatre, has appointed Robert W. Goe as as- 
sistant. 


BOSTON 


Moderate business prevailed this week 
with the exception of “Cinderella,” which 
accomplished the rarity of holding five 
weeks at the Keith Memorial. . . . Twentieth 
Century-Fox will sponsor an all-day meet- 
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ing for some 450 exhibitors and managers at 
the Hotel Bradford this week as part of the 
industry-wide showmanship campaign. . . 

John Francis has been appointed manager of 
the Brookline theatre, Brookline, replacing 
John Flynn, who assumes the managership 


of the Bates, Attleboro. Both are B&Q 
houses. Ned Palmer, former manager of 
the Bates, has resigned to enter a new field. 
. .. Eric Johnston visited Boston this week 
as major speaker for the Students Associa- 


tion at the Harvard Business School. His 
topic: “New Approaches to Industrial 
Peace.” 


BUFFALO 


Milton Berle will be in April 22 to put 
on a show for B’nai B’rith in Memorial 
Auditorium and Eddie Cantor will be in 
Rochester March 28 to stage a one-man 
show for Hadassah. . . . Don Perna, who 











WHEN AND WHERE 


March 27-28: Theatre Owners of Okla- 
homa annual convention at the Skirvin 
Hotel in Oklahoma City. 

March 28: Southern California Theatre 
Owners of America meeting at the 
Forum Starlight Roof, Los Angeles. 

March 28: Kansas-Missouri Theatre Associ- 
ation meeting in Kansas City. 

April 24-28: Society of Motion Picture and 
Television Engineers 67th semi-annual 
convention at the Hotel Drake in 
Chicago. 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt Hotel 
in New Orleans. 

May 3-4: North Central Allied board 
meeting and annual convention in Min- 
neapolis. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri annual 
convention at the Phillips Hotel in Kan- 
sas City. 

May 15-16: Motion Picture Theatre Owners 
and Operators of Georgia annual con- 
vention in Atlanta. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners convention at 
the Cosmopolitan Hotel, Denver. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 

May 23-25: Independent Theatre Owners 
of Arkansas annual meeting in Little 
Rock. 

May 24-25: Allied of the Mid-South an- 


nual convention in Memphis. 








has been an assistant at Shea’s Teck, has 
been named service manager at Shea’s Buf- 
falo. .. . Remodeling has begun on the Mid- 
town, which Morris Slotnick expects to open 
soon under the name of the Cinema.... A 
delegation of Buffalo Tent members will at- 
tend the Toronto heart award program in 
the Canadian metropolis Tuesday, March 28. 
Elmer F. Lux, local chief barker, will head 
the delegation, which will include James H. 
Eshelman, Harry Bekson, William Dipson, 
Myron Gross and Charles B. Taylor... . 
Thomas McMahon, Jr., son of former police 
commissioner, and formerly an assistant at 
Shea’s Kensington, is new manager of 
Shea’s Elmwood. . . . Ed Yorko has been 
named manager of Basil’s Roxy, succeeding 
Ray Tworek. 


CHICAGO 


Business remained at a satisfactory level 
downtown, with the holdovers—chiefly 
“Cinderella” and “The Heiress,” scoring 
best. Only new entries were “Young Man 
With a Horn,” with the Ink Spots, Lina 
Romay and Dean Murphy in person, and 
“Black Hand.” Inspired by the 20th-Fox 
Showmanship conclave held here at the 
Drake, exhibitors are swinging into action 
with many promotions planned. The Chi- 
cago Herald-American was the first paper 
to cooperate with the industry by running 
the slogan “Movies Are Better Than Ever” 
throughout the movie directory. This was 
arranged by Bill Hollander, B&K ad chief, 
with William Carroll, amusement chief of the 
American. ... The Ridge theatre anti-trust 
hearings begin on March 28 before Federal 
Judge Barnes of U. S. District Court... . 
Superior Judge Philip Sparboro held invalid 
an ordinance prohibiting drive-ins from op- 
erating in Skokie, IIl., holding it prohibits 
operation of a lawful business. Suit was 
brought by Jerome and Raymond Marx, 
who will build a 1,200-car outdoor near 
that community. . . . Jones, Linick and 
Schaeffer are negotiating with Essaness Cir- 
cuit to take over the 400 theatre on the 
north side. 





CINCINNATI 


The Sorg theatre, one of three units op- 
erated by Northio Theatres, Inc., at Middle- 
town, Ohio, closed since last August 3, when 
the building was extensively damaged by 
fire, will be rebuilt at an estimated cost of 
$100,000, and be known as the Colonial. . . . 
Completion is scheduled in 90 days. Dwight 
Kirk, city manager, will be in charge of the 
house. . . . The Regent-State Corporation, 
at Springfield, Ohio, has been dissolved, and 
the Springfield Theatre Co. formed to re- 
place it. There are five theatres in the 
chain, all in Springfield. Michael H. Cha- 
keres, city manager of the previous com- 
pany, is vice-president of the new organiza- 

(Continued on following page) 
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tion. . . . A 750-car drive-in will be con- 
structed on a 70-acre tract near Westover, 
W. Va., by Samuel Bell, of Fairmont, W. 
Wiese eee A 400-car drive-in is being built 
in suburban Clarksburg, W. Va., by Clar- 
ence Snyder, who operates a roller drome 
in the vicinity. 


CLEVELAND 


Most drive-ins in this area are opening 
the first of April. . . . The previously an- 
nounced March 17 opening of the Parkside 
and Telegraph drive-ins in Toledo has been 
postponed on account of continued cold 
weather. . . . Seymour Weiss, salesman for 
Realart during the winter, returned to Chi- 
cago to operate Phil Smith’s 66 drive-in. 

. Al Sunshine of Advanads will attend 
the Oklahoma Theatre Owners meeting in 
Oklahoma City on March 27 to display new 
black lighted coming attractions display 
board. . . . Eddie Schuemann, tormer owner 
of the former Poster Rental Co., is ill at 
Mercy Hospital, Canton. Nat Wolf, 
Warner Ohio zone manager, has returned 
from a Texas vacation. 


COLUMBUS 


“Francis” at the Palace was the big box 
office noise of the week, with “Mother 
Didn’t Tell Me” doing well at the Ohio, 
aided by an intensive campaign by manager 
Carl Rogers. “Samson and Delilah” had a 
strong second week at the Broad, with the 
local visit of Henry Wilcoxon helping. The 
Grand had “The Nevadan.” . . . Mrs. Leo 
LaVelle and her daughter Sally were chosen 
“Columbus’ Most Charming Mother and 
Daughter” in a contest tied in with the na- 
tional MGM “Nancy Goes to Rio” contest. 
. . . Father of Russell Bovim, former man- 
ager of the Ohio, died in Milwaukee. Mr. 
Bovim is now city manager of Loew theatres 
in St. Louis... . New drive-in being erected 
on South High Street by Academy theatres 
is expected to be opened soon. This will be 
the eighth Central Ohio drive-in. 


DENVER 


Altas Theatres purchased the Brighton 
drive-in interests of Paul Rothma, Lem Lee 
and R. C. Otwell. Elden Menagh retains 
his interest, with Atlas operating. . . . James 
Maloney, assistant manager at the Gothic, 
moved to the Jewel as manager, succeeding 
Jack Wodell, resigned. . . . Oscar Oldknow, 
National Theatre Supply vice-president, 
from Los Angeles, was here calling on Joe 
Stone and J. J. Morgan, co-managers. .. . 
Matt Freed, Lippert Pictures exploitation 
man, was here in the interests of “Baron of 
Arizona” and “Operation Haylift.” . . . 
Groy Bros. are building 350-car $50,000 
drive-in at Salida, Colo., for April opening. 
...H.E. Barrett and George DeVries are 
building 350-car $50,000 drive-in at Mon- 
trose, Colo., also for April opening. 


DES MOINES 


Pioneer Theatre Corp. executives met in 
Atlantic last week to make plans for the 
opening next month of company drive-in the- 
atres in lowa. Presiding was H. D. Field, 
Pioneer chief, from Minneapolis. ... A. C. 
Myrick of Lake Park, president of the Iowa- 
Nebraska, AITO, was one of the speakers 
at the recent meeting of the Kossuth county 
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. . Admis- 
sion prices at the New Grand, Eldora, have 


committee for better education. . 


been raised “due to higher costs.” The 
management stated the prices would drop 
again “when the U. S. 20 per cent admis- 
sion tax is repealed.” . . . Clayton Bosten, 
manager of the Palace, Muscatine, is plan- 
ning to construct a $40,000 drive-in theatre 
in Muscatine. . . . Mrs. V. E. Grant of 
Newton used a novel stunt to help publicize 
the picture ‘Red Menace” when it played at 
her theatre. A police guard escorted the film 
to and from the theatre with much cere- 
mony. 


DETROIT 


Melodrama made almost a clean sweep of 
the film programs which opened this week 
at first-run houses. The Fox led the way 
Friday with “The Man on the Eiffel Tow- 
er” and the Palms followed with ‘Black 
Hand.” The United Artists opened Thurs- 
day with “Paid in Full’ and “Palomino.” 
. . . Arnold Wisper of Auto City Circuit 
has acquired the Stanley from Joseph Oles- 
kowicz. . . . Elton and Marjorie Samuels of 
Detroit plan to open their new 750-car drive- 
in located near Pontiac, Mich., sometime in 
May. The drive-in is now under construc- 
tion. ... The Belair Theatre Co., with of- 
fices in the Barlum Tower here, is being in- 
corporated by New Mellen. 


HARTFORD 


A Connecticut Superior Court appeal has 
been filed by 11 Cheshire, Conn., property 
owners and the Chesire Heights Commun- 
ity Club in protest against the State Police 
approval of a drive-in theatre project to 
be erected at Waterbury, Conn., by Harry 
R. Pion and Emile Boilard of Waterbury. 
Terming the State Police Commissioner’s 
action “arbitrary and unreasonable,” the 
Chesire group claims that it would be direct- 
ly affected by construction of the theatre, 
which would be erected on the most easterly 
property within the Waterbury city limits. 
. .. Alma Sutton has been appointed assist- 
ant manager at the Center theatre, Hartford. 
... Frank S. Morin, manager of the Warner 
Regal theatre, Hartford, is marking his 25th 
year as a theatre manager. 





INDIANAPOLIS 


O. F. Sullivan, Wichita, Kansas, will 
speak at the first meeting of Indiana’s drive- 
in operators at the Indianapolis ‘Athletic 


Club April 5. . . . Leo Ciacio, Louisville 
exhibitor, contributed $50 to the Indianap- 
olis Variety Club’s Heart Fund in memory 
of the late Sam Weinberg. . . . H. J. Ochs, 
Cleveland, will operate the Wayne Auto 
theatre at Fort Wayne, formerly run by 
Horace Schock. . . . Visitors on film row 
included William P. McGovern, Loogootee; 
Don Steinkamp, French Lick; Marjorie 
Weil, Greenfield; R. McNabb, Mooresville; 
Mat Scheidler, Hartford City and Edwin 
St. Clair, Lebanon Junction, Ky... . Charles 
Rich, Warner Brothers district manager, 
held a sales meeting here this week for the 
Indianapolis and Cincinnati exchange areas, 
... “12 O’Clock High” is playing at the 
Indiana and was the best grossing film of 
the week. “Thelma Jordan” did well at 
Loew’s. 


KANSAS CITY 


“Movies Are Better Than Ever,” the slo- 
gan proposed at Twentieth Century-Fox’s 
showmanship meeting last week, appears in 
numerous theatre display advertising. .. . 
“Francis,” after two big weeks at three Fox 
Midwest first run theatres, was moved over 
to the Esquire for a third downtown week, 
... The Kansas City Star this week pub- 
lished an editorial entitled “Censoring Is No 
Cure-All,” as its answer to Senator John- 
son’s attack in Congress on the industry, 
The editorial suggested that he trust the 
public’s good taste and moral standards as to 
what is acceptable on the screen. . . . The 
first drive-in theatre to open around here is 
the Shawnee, operated by the Dickinson cir- 
cuit. It was the last in the area to close 
last winter, operating well into December. 
Ed Gardner is manager again this season. 


LOS ANGELES 


The Paramounts, particularly the Down- 
town, held the spotlight, with emphasis on 
popular music personalities via the screen 
debut of singer Vaughn Monroe in “Singing 
Guns,” and singer Herb Jeffries sharing top 
billing with film actor Gil Lamb. “Guilty 
of Treason” opened at the Pantages and 
Hillstreet as “First Picture on the Cold 
War.” In gayer vein at Loew’s State and 
the Egyptian was Clark Gable’s latest, “Key 
to the City,” while “Perfect Strangers” re- 
placed “Young Man with a Horn” at the 
three Warner houses, and “Buccaneer’s 
Girl” held forth at the United Artists group. 
... The Garmar theatre, an 800-seat house, 
was opened in Montebello by Al Olander. 
. . . Slated for an April 11 opening in San 








Luis Obispo was the Sunset drive-in. Equip-* 


ment for the 500-car theatre is by P. J. Fil- 
bert Company, which provided owners Don 
McClaren and Charles Pasquini with the lat- 
est in drive-in sound devices, screen and 
snack bar furnishings. . . . Jess Levine, the- 
atre chain head from San Francisco, was in 
town on a business trip. 


LOUISVILLE 


The Louisville Theatre Owners Associa- 
tion has adopted resolutions calling for the 
repeal of the state’s 10 per cent levy on 
amusements. At at meeting held at the Ken- 
tucky Hotel here recently, the group urged 
that Governor Clements appoint a commis- 
sion to revise the tax program. . . . Martin 
Weinberg, brother of the late Sam Wein- 
berg, has taken over the operation of the 
Crescent and Shelmar theatres here, to- 

(Continued on opposite page), 
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(Continued from opposite page) 

gether with a theatre in Muncie, Tate cc coss 
Louisville drive-in theatres ringing up the 
curtain for the season were the Parkway 
drive-in located at Millers Lane and Can 
Run Road, which opened on Wedensday, 
March 15, and the Preston drive-in theatre, 
located on Preston Highway at Fern Valley 
Road, which opened on Thursday, March 
16. ‘The new openings give Louisville a 
total of six ozoners now in operation... . 
J. T. Kennedy, Jr., of Winchester, who 
owns and manages the Stanton theatre, 
Stanton, Ky., has announced plans for the 
construction of a new modern theatre to 
replace the current Stanton house. The new 
theatre is to be approximately twice as large 
as the present house and when completed it 
will replace the now operated Stanton the- 
atre. 


MEMPHIS 


Allied Independent Theatre Owners of the 
Mid-South, Inc., will hold its Spring con- 
vention at Hotel Gayoso in Memphis, May 
24 and 25. Around 300 exhibitors from the 
Memphis trade territory are expected. E. O. 
Cullins, Mid-South president, announced the 
dates. The national board of directors of 
Allied will hold a meeting in Memphis May 
22 and 23. Many of the national directors 
will remain over for the two-day convention 
of exhibitors. .. . A total of 121 exhibitors 
in the Memphis trade territory accepted in- 
vitations to attend a one-day showmanship 
meeting in Memphis Tuesday of this week 
sponsored by 20th Century-Fox. ...M. A. 
Lightman, Sr., president of Malco Theatres, 
Inc., was elected Jewish co-chairman of the 
Memphis Round Table, local chapter of the 
National Conference of Christians and Jews, 
succeeeding William Goodman, attorney, 
who retired because of the press of private 
business. ... M. A. Lightman, Jr., executive 
at Malco, was named president of Memphis 
Country Club. . .. Sky-Way drive-in, Hum- 
boldt, Tenn., and Sundown drive-in, Paris, 
Tenn., opened for the summer season. 


MIAMI 


Construction on the new Wometco 2,500 
seat Carib theatre on Lincoln Road, Miami 
Beach, has been started. . . . Recent staff 
changes include moving Jack Friedman to 
the Rosette as assistant and Donald Hart- 
man replacing him in the same capacity at 
the center. . . . Variety Children’s Hospital 
was to have open house March 19, with of- 
ficial opening on March 21... . Florida and 
Colony had a statewide Florida premiere of 
“Hasty Heart.” “Tight Little Island” was 
at Roosevelt. ‘Red Shoes” was in the 14th 
week of its third run at the Flamingo, “Wo- 
man in Hiding” played the Miami, Lincoln 
and Miracle, “Key to the City,” which pre- 
miered at Embassy and Variety, was held 
over for the second week; “Young Man with 
a Horn” held forth at Sheridan, Paramount 
and Beach. “Bicycle Thief” was _ rolling 
along at the Mayfair, and “Blue Grass of 
Kentucky” on the screen and Basil Rath- 
bone on the stage was the Olympia’s magnet. 


MILW AUKEE 


Frank Fowler, from the St. Cloud Amuse- 
ment Corp., while on an inspection tour, 
was here to confer with Joseph Reynolds, 
manager of the Oriental theatre. In order 
that patrons will be able to see their favor- 
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Mrs. Hulda McGinn, left, public relations director for the California Theatre Association, 
was guest of honor last week at an industry testimonial luncheon in San Francisco, for her 
25 years of service to the organization. With her are Herman Wobber, center, western divi- 
sion manager of Twentieth Century-Fox, and Roy Cooper, of United California Theatres and 
president of the California Theatre Association. 


ite television show and still be able to go 
to their neighborhood theatre, Mr. Reynolds, 
who has a tie-up with a local radio store, 
is going to have a television set in the far 
end of the lobby of the Oriental. . . . “Bat- 
tleground” is playing at eight theatres here 
at the same time, including downtown AIl- 
hambra theatre. At the Warner “Young 
Man with a Horn” is featured with “Killer 
Shark.” At last Milwaukee is seeing “Jol- 
son Sings Again” at the Towne theatre at 
popular prices. “The Red Shoes” returns 
to Milwaukee at regular prices, and is play- 
ing at the Riverside, where “Stromboli” did 
a week of average business. At the Wiscon- 
son, “When Willie Comes Marching Home” 
and “The Golden Stallion” are playing. 
“Captain China” is shown at the Palace 
theatre with “The Dalton Gang.” 


NEW ORLEANS 





At the recent meeting and installation of 
officers of the Colesseum Motion Picture 
Salesmen of America, the following took 
their respective offices: Ed Shinn, Para- 
mount Pictures, president; Joel Blustone, 
Republic Pictures, secretary; H. V. Bridges, 
MGM, vice-president; Robert Desommes, 
RKO, treasurer; Paul Ketchum, U-I, ser- 
geant at arms, and R. A. Boykin, of War- 
ner Bros., committeeman. . . . John Elzy, 
who formerly owned and operated the Delta 
Theatre Supply Company, purchased the 
now closed King theatre, New Roads, La., 
which he contemplates reopening on Easter 
Sunday. ...S. H. Paul will open his own 
offices of auditing, accounting and tax serv- 
ice on April 1. He was with Associated 
Theatres. 


NEW YORK 


Five new pictures, including an importa- 
tion from Italy, opened in New York this 
week. They were the bi-lingual Italian film, 
“The Walls of Malapaga” at the Paris; 
MGM’s “Side Street” at the Palace; War- 
ners’ “Barricade” at the Strand; MGM’s 
“Yellow Cab Man” at the Capitol, and Uni- 
versal-International’s “Buccaneer’s Girl” at 
the Criterion. ... A record turnout of 1,000 
exhibitors and circuit representatives from 
Greater New’ York theatres were expected 
to attend the Twentieth Century-Fox show- 
manship meeting at the Hotel Astor Thurs- 





day... Along with lobby posters urging 
public support in the Federal admission tax 
fight, several theatres are also using pic- 
torial displays to help the Army in its re- 
cruiting campaign. 


OKLAHOMA CITY 


The Annie Oakley of 1950—Dot Lind of 
Springfield, Mass.—is coming to Oklahoma 
City Monday as an advance ambassador for 
“Annie Get Your Gun.” . .. Long Theatres 
Incorporated of Bay City have bought a 23- 
acre tract of land about three miles from 
Pasadena and South Houston, Tex., as a 
location for a new drive-in theatre and shop- 
ping center, J. C. Long, head of the Long 
chain of theatres, announced. Construction 
of the new drive-in theatre and business lo- 
cations adjoining, to cost in excess of $500,- 
000, will start within 90 days, it was stated. 
. .. Blazing neon lights and a flashing sign 
signifying the location of the Tex, newest 
theatre in Alvin, Tex., are expected to go 
into action by April 1, according to Roy 
Lambden and M. A. Matlock, partners in 
this new venture. . . . A $30,000 theatre for 
Negroes, now under construction in West 
Liberty, Tex., is scheduled for early April 
opening, it has been announced by C. M. 
Willoughby, Jr. The Dixie is being built 
three blocks south of Highway 90. 


OMAHA 


A short-lasting, hard-hitting March bliz- 
zard with wind up to 100 miles an hour 
lashed the Omaha territory. Business was 
stunned for a day, hundreds of towns isolat- 
ed and considerable damage done to drive- 
ins. . . . Frank Scott, owner of the Gem 
theatre at Moville, Ia., and Lloyd Einfeldt, 
owner of the Dana theatre at Danbury, Ia., 
have switched to three picture changes a 
week instead of two. ... RKO branch man- 
agers from six cities will meet here March 
24-25 with W. E. Brannon, western division 
sales manager, and Harry Gittelson, his as- 
sistant. 


PHILADELPHIA 








Local industry participation in the 1950 
Red Cross Drive is under the co-chairman- 
ship of Jay Emanuel and Edward Emanuel, 
with Ulrik Smith, Paramount, handling the 


(Continued on following page) 
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(Continued from preceding page) 
distributors; Ralph Pries, National Theatre 
Supply Co., covering supply and equipment 
dealers; Lester Krieger, assistant zone man- 
ager for Warner Theatres, in charge of the 
circuit houses, and Sidney Samuelson, East- 
ern Allied executive secretary, for the inde- 
pendent houses. . . . Bernard Haines, who 
operates the Plaza, Perkasie, Pa., has select- 
ed the Selvil as the name for his new 400- 
seat house being completed in Sellersville, 
Pa., and awarded lifetime passes to the two 
winners submitting the selected name... . 
Irving Phillips joined the Fabian-Hellman 
circuit to handle one of its indoor houses in 
Albany, N. Y., succeeding Al Lidman, who 
goes to one of the drive-in operations. .. . 
The Abe Sablosky interests purchased the 
Ridge Pike Drive-in near here and the 
Chester Drive-in, Chester, Pa. 


PITTSBURGH 


Sam Fineberg, who served as Chief Bark- 
er of Tent No. 1 of the Variety Clubs in 
1948, is recuperating from serious injuries 
received in an automobile accident in Leba- 
non, Mo. A famous brain surgeon was 
flown to Lebanon but decided that an op- 
eration was unnecessary. .. . Thomas Mit- 
chell, of stage and screen, who appeared 
here in “Death of a Salesman,” addressed 
a Public Affairs Forum on “Show Business 
Today.” While here, Mr. Mitchell was giv- 
en a citation by the National Conference of 
Christians and Jews in recognition of his ex- 
cellent work during Brotherhood Week. 
... Jerry Marks has been named city sales- 
man by Eagle Lion. . . . Jack Simons has 
resigned as manager of Warners’ State the- 
atre in nearby Washington. . . . Despite 
record breaking business, “Samson and De- 
lilah” was taken out of the Warner after 
a three-week run because of other commit- 
ments. . . . It will return downtown at regu- 
lar prices. 


PORTLAND 


Roy Brown, for many years a booker for 
Evergreen Theatres, has been named north- 
west branch manager for the Motion Picture 
Sales Corporation. . . . Bernhard Baer, 
formerly manager of the Liberty theatre at 
Dayton, Wash., has been promoted to the 
Pasco theatre by the Midstate Amusement 
Company. ... Booking on Seattle row were: 
Joe Rosenfeld, Spokane; Mr. and Mrs. Nor- 
man Clyde, Langley; C. J. Rockey of Sno- 
King drive-in, Alderwood Manor; Fred 
Gamble, Tacoma; Pat Tappan, Wenatchee; 
Andy Wolyer, Selah. 


SAN ANTONIO 


The new Hi-Park drive-in theatre in 
South Highland Hills here, opened March 
15. Weaver & Snowden are the operators 
of this 500-car, $85,00 ozoner. . . . A squad- 
ron of San Antonio’s own Texas National 
Guard fighter planes buzzed over the city at 
high noon Thursday for the opening of “12 
O’Clock High.” H. A. Daniels has 
opened his new drive-in theatre at Seguin. 
He is operating it in partnership with Eph- 
riam Charninsky, of Southern Theatres, San 
Antonio. ... The Alta Vista, Beeville, 
opened March 4, after a week’s delay due 
to delivery of equipment, caused by trans- 
portation difficulties. ... A new theatre has 
been started in Donna, Tex., by Benitez Cir- 
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.. H. R. Garza opened 
the Mexico in Rio Grande City... . Jerry 
Ebeier’s new King drive-in at San Marcos, 


cuit, of Weslaco. . 


now plays four Mexican pictures each 


month. 


SAN FRANCISCO 


Top grosser along Market Street the past 
week was “Key to the City,” at Loew’s 
Warfield. San Francisco weather has been 
in favor of exhibitors, and publicity men 
and managers are leaving no stones un- 
turned in their “fight-for-business” drive. 
. .. In a display of unity seldom seen in 
show business, circuit heads and indepen- 
dent showmen from all over the Northern 
California territory responded to the invita- 
tion of Twentieth Century-Fox to attend the 
all-industry showmanship meeting on a local 
level here at the Sir Francis Drake Hotel 
Thursday. ... Fox West Coast are remodel- 
ing top floors at the Fox theatre and will 
move their executive offices there in the 
early summer. For the past several years 
the offices have been located in Loew’s War- 
field Building. . . . Mrs. Hulda McGinn, 
public relations, California Motion Picture 
Association, reported the California Legis- 
lature passed a resolution asking Congress 
to remove the motion picture excise tax. All 
assemblymen signed the resolution, which 
was endorsed by California State Legisla- 
ture. 


TORONTO 


The new attractions included “Dear Wife” 
at the Imperial, “Mother Didn’t Tell Me” at 
the University and Nortown and “Francis” 
which had a big opening at Loew’s Uptown 
... Ontario exhibitors have been busy figur- 
ing out the odd-cents admission prices fol- 
lowing the announcement by Premier Leslie 
Frost before the Provincial Legislature of 
the reduction in the amusement tax from 20 
to 12% per cent and the abolishment of the 
levy on juvenile tickets of 15c and under. 
... After getting the theatres exempted from 
the city’s ban on marquees or projecting 
signs on two thoroughfares, Arch H. Jolley, 
executive secretary of the Motion Picture 
Theatres Association of Ontario, was hon- 
ored by the City of Toronto by the presen- 
tation of gold cuff links, complete with the 
civic crest, by Mayor Hiram McCallum... . 
Mrs. Fred Hawke, patron No. 100,000 for 
the engagement of “The Chiltern Hundreds” 
at the Hyland theatre, was presented with a 
bouquet of roses by Manager Vic Nowe. 








VANCOUVER 


Famous Players’ Theatre Managers As- 
sociation of British Columbia elected for 
1950: Joe Millman, president; Tommy 
Thompson, vice-president, and Mac Smee, 
secretary. All are managers of Vancouver 
theatres. . . . Bill Williams, former man- 
ager of the Marks theatre, Oshawa, Ont., 
is back on the coast and will announce his 
new connections shortly. . . . Famous Play- 
ers has installed new seats at the Interna- 
tional-Cinema. . . . Bob Holm and Victor 
Brewer, local projetcionists, are in charge 
of the construction of the new outdoor thea- 
tre being erected near Chilliwack in the 
Fraser Valley 50 miles from Vancouver. 
Owners are Tisman and McIntosh of Chilli- 
wack. It will open in May with a 500-car 
capacity. 


WASHINGTON 








New openings included: “Key to the City” 
at the Capitol; “Mother Didn’t Tell Me” at 
the Palace; “Dear Wife” at the Warner; 
“The Third Man” at the Playhouse, and a 
week of Academy Award nominees at the 
Metropolitan. . . . Two Washington theatre 
men died this past week. The first was 
Roland Robbins of the Trans-Lux theatre, 
who died as a result of an automobile acci- 
dent. He was struck by a car and died in 
Garfield Hospital. The second was Urie 
Hollingsworth, 56, veteran theatre operator, 
who died of a heart ailment. . . . Sidney 
Lust’s Drive-in theatre at Beltsville, Md. 
opened Saturday, March 18, with “Twelve 
O’Clock High.” . . . Flames destroyed the 
Pitts theatre at Manassas, Va., with damage 
estimated at $100,000. Fire occurred after 
the theatre closed for the night. Fanned 
by a 40-mile gale, the flames threatened for 
a time to spread through the business sec- 
tion in the heart of town. 


Paramount Television 
Working on Color 


Paramount Television Productions will 
have its color theatre television system ready 
for public showing within the year, it was 
learned this week. Equipment to conduct 
extensive tests now is being built. The 
Paramount color television system will be 
essentially the same as that now in use for 
black-and-white showings. It will still be 
intermediate, using an undisclosed type of 
color film that lends itself to fast processing. 
Already installed units of the Paramount 
type should lend themselves to conversion 
to color, it was said. 


Sir Cedrick Hardwicke 
Chides Fellow Britons 


Sir Cedrick Hardwicke, noted British 
actor, said in a speech to the British Amer- 
ican Club in New York last week that Brit- 
ish actors had no right to complain because 
an American actress had been cast as Queen 
Victoria in a forthcoming film. He said his 
colleagues complained merely because she 
is an American, not because she is a bad 
actress. “And that is deeply disturbing to 
me. You might as well argue that a man 
has to be a murderer to play a murderer. 
It strikes at the very root of our craft,” he 
said. 
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McDonald Sounds Knell 
Of Departing Theatre 


by WILLIAM R. WEAVER 
Hollywood Editor 


A credulous exhibitor attending Eugene 
F. McDonald’s demonstration of Phonevi- 
sion at the Roosevelt Hotel last week (as 
none did) could have been moved quite un- 
derstandably to putting his theatre up for 
quick sale and consulting his attorney as 
to how he might go about buying himself a 
television station. For he’d have heard his 
death sentence read aloud with firm convic- 
tion and resounding documentation by a man 
who looked and talked like he could and 
would execute it without giving the matter a 
second thought. 

First, the exhibitor would have heard Ce- 
cil B. DeMille, in introductory remarks de- 
livered without a script, state flatly that the 
production branch of the industry “is fight- 
ing for its life” and declare that producers 
must cooperate with television or face the 
destruction that the motion picture meted 
out to the uncooperative stage and vaudeville. 

The veteran producer-director reviewed 
that early history in detail and with names, 
then chronicled the struggle between dis- 
tribution and production, which he said the 
latter won, and the following struggle be- 
tween production and exhibition, which he 
said resulted in exhibitors entering produc- 
tion and in producer-distributors building 
theatres. He described staggering losses sus- 
tained by all parties to these conflicts, as- 
serted they could have been averted by co- 
operation, and closed with the statement that 
the industry should supply the films sought 


by Mr. McDonald for his Phonevision tele- 
phone-video test because if it doesn’t do so 
the Zenith Radio Corporation president will 
supply them himself. 

Next, he’d have heard the Zenith president 
state flatly that the motion picture theatre is 
in its last days, that he already has pledges 
of more than the 90 pictures he needs but 
wants a wider selection, and that when he 
gets rolling—after that and subsequent tests, 
and after the nation has been reasonably 
well covered with television stations—Holly- 
wood will have to produce three times as 
many pictures annually as it does now, with 
employment rising to triple the normal level 
and with producers getting their investments 
back “in less than six months” instead of 
two years or longer as at present. 

Then he would have seen a 30-minute film, 
replete with astronomical statistics drawn 
from highly creditable sources, showing hap- 
py family groups clustered around their 
home receivers enjoying Hollywood’s best 
productions at $1 the copy, payable at the 
month’s end like the phone bill. It’s pos- 
sibly the most convincing documentary-type 
film in camera history, and nobody present 
rose to challenge scene or statistic. 

When the film was over, Mr. McDonald, 
a rugged, seasoned, big-business type of man, 
quick as a six-gun with facts, figures and 
prophecy, answered about a thousand ques- 
tions from the floor and parried only one of 
them—the one about which producers had 
offered him what pictures for his test-run. 
To that one he replied that he’ll reveal no 
such information until the test date, lest ex- 


hibitors boycott distributors for supplying 
him with product. He again stressed his 
disinterest in first-run features. 

Naturally, the McDonald pitch was to the 
production community, where unfinanced 
producers are a dime a dozen in these times, 
where even the financed ones crave return 
of the flush days of big budgets, long shoot- 
ing schedules, lenient supervision and quick 
payoffs, and where studio labor unions are 
so hungry for employment that the Mc- 
Donald promises are sweet music. His an- 
nouncement that half of each dollar paid in 
by Phonevision consumers would come to 
Hollywood producers intact put the listen- 
ing professionals in his pocket without argu- 
ment. But even from one of these came 
the timid question, “What do you figure will 
happen to the motion picture theatres?” and 
he replied, “What happened to the stage- 
coach lines when the railroads came 
through? And who cared?” 

He spent the next four days visiting stu- 
dio heads and producers. Didn’t say how 
he came out. 


Four Films Started; 
Eleven Completed 


Hollywood started only four pictures dur- 
ing the week, while completing 11. 

“Montana Rides,” Paramount, is an Alan 
Ladd vehicle produced by Mel Epstein and 
directed by Rudolph Mate. 

“Freddie the Great,” Columbia, is a 
Mickey Rooney number produced by Ru- 
dolph Plothow, directed by Peter Godfrey. 

Columbia’s “Last of the Buccaneers,” pro- 
duced by Sam Katzman and directed by Lew 
Landers, offers Paul Henreid, Jack Oakie 
and Karin Booth. 

Producer-director Hugo Haas started 
“Pick-Up,” for undetermined release, with 
himself, Beverly Michaels, Alan Nixon and 
others in the cast. 








THIS WEEK_IN PRODUCTION: 








STARTED Streets of Ghost 

PR OS ORT Town 

COLUMBIA 

Last of the Bucca- MGM 

neers Right Cross 

Freddie the Great The Next Voice You 

INDEPENDENT Hear 

Pick-Up 

PARAMOUNT tga iinal 

Montana Rides Joe Palooka in Hum- 
phrey Takes a 

COMPLETED Chance 

COLUMBIA REPUBLIC 


On the Isle of Samoa Covered Wagon Raid 


RKO RADIO SHOOTING 
Ali Mik F Sh NRE ARERR Oe 
— COLUMBIA 

Fuller Brush Girl 
20TH CENTURY-FOX Prowl! Car 
Where the Sidewalk The Brave Bulls 

Ends EAGLE LION 
UNIVERSAL- Narcotic Agent 
INTERNATIONAL MGM 
Louisa Summer Stock 
Life of , 

WARNER BROS. Rime 1 sal iataas 


The Two Million 
Dollar Bank Rob- 
bery 


King Solomon’s 
Mines 
Standoff 


MONOGRAM 20TH CENTURY-FOX 
Bomba and the Last  I’ll Get By 
Volcano 
UNIVERSAL- 
PARAMOUNT INTERNATIONAL 
My Friend Irma Winchester 73 
Goes West ee 
Spy Ring (formerly 
prise “Panther’s Moon”) 
ntitle ddl 
Sunset in the West a Te 
RKO RADIO WARNER BROS. 
Jet Pilot Lightning Strikes 
Story of a Divorce Twice 
The Wall Outside Sugarfoot 


HONOLULU 
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STATE 





by V. DORAISWAMY 


in Bombay 

The Indian film industry has been assured 
by the Government that everything will be 
done to further its progress and to solve the 
problems facing it. 

A statement to this effect was made by 
S. K. Patil, chairman of the Government of 
India’s Film Inquiry Committee, at a recep- 
tion given the members of the group by a 
number of industry organizations. They 
included the Motion Picture Society of India, 
the Indian Motion Picture Producers’ Asso- 
ciation, the Indian Motion Picture Distrib- 
utors’ Association and the Cinematograph 
Exhibitors’ Association of India. 

Mr. Patil said that the film industry and 
members of the committee would be making 
a “common endeavour” to place the industry 
on a sounder and firmer basis. And he 
agreed that the industry in the past has had 
to battle against various handicaps and diffi- 
culties, resulting in a lopsided development. 

Appealing for a clear exposition of the 
industry’s case by those engaged in it, Mr. 
Patil said that, if given the necessary co- 
operation and support, he was sure their 
grievances would be redressed. Mr. Patil 
then went on to enumerate some of the fields 
where action was necessary. 

Something had to be done, he said, to 
rescue the industry from the “shylocks” who 
were lending money at exorbitant interest. 
He suggested that a finance corporation for 
the industry be set up; there was need for 
about 20 times the number of existing thea- 
tres, which total only 3,000; the committee 
would recommend removal of burdensome 
taxes and the educational element in films 
would be stressed. 

Chandulal J. Shah, a leading producer, 
declared that the industry was dying and 
needed some immediate remedy. Earlier in 
the day Mr. Patil had told a news conference 
that more than 3,500 copies of a public opin- 
ion survey prepared by his committee had 
been distributed to the industry and the 
public. 


MEXICO 
by LUIS BECERRA CELIS 


in Mexico City 

Theatres here are competing with bull- 
fighting to such an extent that, in paid ad- 
vertisements in the newspapers, the arena 
management announces it must increase ad- 
mission prices 25 per cent if the bull and 
sand spectacle is to continue. 

The bullring points to the 50 to 100 per 
cent admission price increase made by local 
exhibitors during the past 10 years and 
argues that staging a blood and sand show 
is much more costly than presenting a motion 
picture. The bullring said that each show 
costs $31,500 with 33 per cent additional of 
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PLANS 


AID IN INDIA 


the gross for taxes and arena rent. About 
20 times as many people patronize the thea- 
tres than do the bullring. 


V 


Producers last year paid out $1,500,000 in 
wages for players who appeared in the 110 
pictures made here. Both the pay and the 
number of films represent records. Actors 
now are wondering how they will fare in 
pay this year since the trend is for fewer 
but better pictures. They feel that this 
means fewer performers will be used. There 
is encouragement, however, in the announce- 
ment of Andres Serra Rojas, director gen- 
eral of the trade’s own bank, the Banco 
Nacional Cinematografico, S. A., that the 
bank demands higher pay for Mexican actors 
in 1950. 


V 


In view of preparations to introduce tele- 
vision here, President Miguel Aleman has 
issued regulations covering the video service. 
They provide that installation and operation 
of television stations be subject to all rules 
governing radio stations. The President 
also established the channels on which tele- 
vision could be broadcast. Despite the activ- 
ity in the television field, video is not likely 
to arrive here before the end of the year, 
since the Federal legislature must approve 
several phases of related legislation. 


AUSTRIA 
by HUBERTUS LOEWENSTEIN 


in Vienna 





Austrian producers are full of plans and 
ideas, but studios are empty, since the Korda 
production “The Prodigal Child,” with the 
little British star Bobby Henrey, and the 
color picture, “Child of the Danube,” with 
Maria Roekk were completed. 

There just is no money, and the only 
credit institute financing motion pictures in 
Austria has achieved a veritable monopoly 
which will be very hard to break by the pro- 
ducers without Government help. Austrian 
producers believe the strength of their in- 
dustry lies in the variety of its men, talents 
and ideas, and there is fear that a rather 
one-sided direction may harm the value and 
standing of the Austrian motion picture. 

A great many of the best names already 
have been attracted by the German industry, 
which offers better conditions both with 
regard to taxes and to salaries. There are 
3,000,000 marks (about $700,000) earned 
by Austrian pictures in Germany which can- 
not be transferred because German pictures 
in Austria are lagging behind. Austrian 
hopes that German winter sport tourists 
would make up the gap have been disap- 
pointed. 

Since Government heip does not seem to 


be forthcoming. Austrians are putting hopes 


on foreign companies. An Austro-German 
production is to start in March and a 
French-Austrian picture is to be shot ip 
April in the Tirol. 

Austria and Egypt have concluded a film. 
exchange agreement, signed in Vienna, 


Production Notes: Patria Films plans 
“Archduke Johann’s Great Love’; Helios 
Film is working on a comedy starring Hans 
Moser and Theo Lingen; Diana Film js 
turning out a winter sports picture. 


SWEDEN 


by LARS-ERIC SVENSSON 
in Stockholm 

With 25 new films opening at the first run 
houses in Stockholm during December, the 
total of films shown here during 1949 
reached 292. As usual, imports from the 
United States led with more than 60 per 
cent of all films shown. 

The breakdown is as follows: U. S., 168; 
England, 35; Sweden, 34; France, 24; Ger- 
many, 7; Italy, 7; Denmark, 5, and Czecho- 
slovakia, 3. 

Of the better Swedish films released the 
following deserve mention as leaders on the 
box office list: “Farlif Var” (Svensk Film- 
industri); “Flicken Fran Tradje Raden” 
(Hasse Ekman-Terra Film); ‘Flottans 
Kavaljerer (Kungsfilm) ; “Fangelse” (Ter- 
ra Films) ; “Gatan” (Kungsfilm) ; “Greven 
Fran Granden” (Fribergs Filmbureau) ; 
“Havets Son” (Art-Film); “Manniskore” 
(Nordisk Tonefilm); “Singoalla” (Mam- 
stedt-Terra), and “Skolka Skolan” (San- 
drew-Bauman Film). 


Among the foreign films shown here 
“Third Man” especially was a hit. It is 
now in its 17th week at the luxurious 1,000- 
seater, the Palladium in Stockholm. The 
only other serious competition from abroad 
is “The Window,” which is in its 11th week. 


Sneak previews patterned after the Ameri- 
can example have been introduced in Sweden 
for the first time. Walter Fuchs, publicity 
manager at Kungsfilm, recently arranged 
the first one at the Skandia-cinema in Upp- 
sala. An Italian film was announced but 
the new Kungsfilm was shown. Question 
cards were handed out afterward. 


IRELAND 


by T. J. M. SHEEHY 
in Dublin 


Ireland’s first newsreel cinema, the Tatler, 
has just opened in Bray, a residential dis- 
trict just outside Dublic, by Maurice Baum, 
well known Dublin exhibitor. 

Bray, a dormitory suburb of the capital, is 
also a popular holiday resort and it is antici- 
pated that holiday makers will form the 
major portion of its patronage. The only 
other venture of similar nature is a recent 
innovation in a cafe in Dublin’s most fashion- 
able shopping center on Grafton Street 
where a 16mm program of newsreels and 
shorts is included in an over-all charge for 
“coffee and films.” 
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Say Archers 
Plan Studio 
In Canada 


British and Canadian financial and pro- 
duction interests, spearheaded by Michael 
Powell and Emeric Pressburger—the Brit- 
ish producing team known as The Archers, 
who were responsible for “The Red Shoes” 
and other films—have all but completed ar- 
rangements to purchase the 6,600-acre estate 
of automobile magnate R. S. McLaughlin 
near Oshawa, Ont., for a major studio in 
Canada. 

The information, received this week from 
Canada, was confirmed by Mayor Michael 
Starr of Oshawa, who said that the setting 
up of a multi-million-dollar studio on the 
neighboring Parkwood Farms (the Mc- 
Laughlin estate) was almost assured. Mr. 
Starr added that important figures on both 
sides of the Atlantic had all but completed 
the final arrangements to buy the property, 
valued at approximately $1,000,000. It was 
also learned that the project had advanced 
to the point where the preliminary plans al- 
ready were in the paper stage. 

These plans, it was reported, provided for 
the setting up of a production company to 
employ hundreds of persons; require the 
establishment of a company town with 600 
homes, and the construction of a 22-room 
school. The production program would be 
so ambitious as to necessitate the employ- 
ment of some 25 producers, most of whom 
would be brought over from Britain. 

If and when this studio project is com- 
pleted, it will mark the first major produc- 
tion in Canada of any significance after 
years of indifferent success. Reports have 
been current for many months that the 
Archers were studying the transfer of their 
production activities from Britain to Canada, 
and as recently as last December, Mr. Powell 
spent some weeks in the Dominion on a 
survey tour. 5 

It is understood that Mr. Powell and Mr. 
Pressburger are anxious to leave England 
because of the difficult conditions caused by 
heavy taxation and other governmental re- 
strictions. 

Canadian bankers are seen willing to sup- 
port the project since production costs could 
be met with Canadian dollars, while a major 
part of the grosses would be made up of 
U. S. dollars, badly needed in Canada. As 
far as Mr. Powell and Mr. Pressburger are 
concerned, there is no burdensome taxation 
to worry about, and as a British dominion, 
Canada would not fall under the quota ruling 
in Britain, which has the effect of limiting 
the number of U. S. films played in British 
theatres. 


NCA Meeting Postponed 


Acting upon the request of a number of 
out-state members, North Central Allied has 
postponed its annual convention from April 
4 and 5 in Minneapolis to May 3 and 4 in 
that city. 
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FOREIGN REVIEWS 


THE TITAN—STORY OF 
MICHELANGELO 


Michelangelo Films (Zurich, Switzerland), 
Italian with English Commentary 


Supervised by Robert Flaherty and directed 
by Richard Lyford, this production, adapted from 
the Curt Oertel film, has special appeal for edu- 
cational and religious groups and those inter- 
ested in unusual camera techniques. The color- 
ful history of the Renaissance period, the 
Medici and Piazzi feud, the Savaronola uprising 
and the degeneration of Florence, are unfolded 
as a backdrop for the life and works of Michel- 
angelo, famous artist-sculptor-poet. The com- 
bination of an active camera and strong musical 
accompaniment create the proper mood and 
change of pace. Michelangelo’s hopes and ful- 
filfments are shown from birth to realization, 
and as death approaches at a ripe age, this tal- 
ented artist is still chiseling his immortality in 
stone. Paintings of Popes, the royal family, and 
others of the era are shown, as well as works 
with religious symbolism. The most famous 
Michelangelo sculptures, “Bacchus,” “Moses,” 
“David,” “The Medici Tomb,” and “Death of 
Christ,” are the characters in this picture, with 
no live actors. Fredric March supplies a com- 
plete English narrative. This story, told in terms 
of works of art and their theme, will stir the 
imagination of those who understand and ap- 
preciate these art forms. Running time, 70 min- 
utes. General audience classification. Good.— 


D.A.K. 


GIGI 


Spalter International—French with English 
subtitles 


One of the novels of Collette, the “risque” 
French novelists, has here reached the screen, 
and the metropolitan critics are liable to acclaim 
the effort for content if not for quality. It is, 
however, the content which makes this strictly 
for adult audiences and for the art houses at 
that. ‘The content is the story of a ripening 
girl prepared for the life of a courtesan by her 
grandmother and aunt, themselves successful 
“cocottes.” Her grooming is successful, up to a 
point; however, her “catch” proposes marriage 
instead of mistress-ship. As for the quality, the 
period of the Nineties is portrayed successfully, 
nostalgically, authentically, and the English sub- 
titles reflect some of the wit in the original 
French dialogue. Daniele Delorme plays the 
girl, innocent and charming; Yvone de Bray 
and Gaby Morlay are her relatives, old and 
coarse. The picture teeters on the bawdy; it 
has wit, not subtlety; its theme is sex. The 
supporting cast is excellently believable, and 
Jacqueline Audry’s direction molds capably in 
the direction indicated. Running time, 85 min- 
ae Adult audience classification. Good.— 


Shamrock to Open Drive-in 

The Shamrock Amusement Corporation 
will open the Shamrock drive-in theatre, the 
first of three outdoor projects, at San Jose, 
Cal., April 15. The drive-in will have a 
700-car capacity and will cost approximately 


$200,000. 








The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tors’ letters and patrons’ peti- 
tion cards. Continued industry 
pressure, however, must be 
maintained. 








RKO RADIO PICTURES, Inc. 
TRADE SHOWINGS OF 


JOHN FORD and 
MERIAN C. COOPER’S 


“WAGONMASTER” 


ALBANY, Fox Screening Room, 1052 Broadway 
Tues., April 4, 8:00 P.M. 

ATLANTA, RKO Screening Room, 195 Luckie St., 
N.W. Tues., April 4, 2:30 P.M. 

BOSTON, RKO Screening Room, 122-28 Arlington 
St. Tues., April 4, 10:30 A.M. 

BUFFALO, Mo. Pict. Oper. Screening Room, 498 
Pearl St. Tues., April 4, 2:30 P.M. 

CHARLOTTE, Fox Screening Room, 308 S. Church 
St. Tues., April 4, 2:00 P.M. 

CHICAGO, RKO Screening Room, 1300 S. Wa- 
bash Ave. Tues., April 4, 11:00 A.M. 

CINCINNATI, RKO Screening Room, 12 East 6th 
St. Wed., April 5, 8:00 P.M. 

CLEVELAND, Fox Screening Room, 2219 Payne 
Ave. Tues., April 4, 10:30 A.M. 

DALLAS, Republic Screening Room, 2011'/2 Jack- 
son St. Tues., April 4, 2:30 P.M. 

DENVER, Paramount Screening Room, 2100 Stout 
St. Tues., April 4, 2:00 P.M. 

DES MOINES, Fox Screening Room, 1300 High St. 
Tues., April 4, 1:00 P.M. 

DETROIT, Blumenthals Screening Room, 2310 Cass 
Ave. Tues., April 4, 2:30 P.M. 

INDIANAPOLIS, Universal Screening Room, 517 
N. Illinois St. Tues., April 4, 1:00 P.M. 

KANSAS CITY, Paramount Screening Room, 1800 
Wyandotte St. Tues., April 4, 2:00 P.M. 

LOS ANGELES, RKO Screening Room, 1980 S. 
Vermont Ave. Tues., April 4, 2:30 P.M. 

MEMPHIS, Fox Screening Room, 151 Vance Ave. 
Tues., April 4, 2:00 P.M. 
MILWAUKEE, Warner Screening Room, 212 W. 
Wisconsin Ave. Tues., April 4, 10:30 A.M. 
MINNEAPOLIS, Fox Screening Room, 1015 Currie 
Ave. Tues., April 4, 2:30 P.M. 

NEW HAVEN, Fox Screening Room, 40 Whiting 
St. Tues., April 4, 2:00 P.M. 

NEW ORLEANS, Fox Screening Room, 200 S. 
Liberty St. Tues., April 4, 10:30 A.M. 

NEW YORK, Normandie Theatre, 53rd & Park 
Ave. Tues., April 4, 10:30 A.M. 

OKLAHOMA, Fox Screening Room, 10 North Lee 
St. Tues., April 4, 10:30 A.M. 

OMAHA, Fox Screening Room, 1502 Davenport 
St. Tues., April 4, 1:00 P.M. 

PHILADELPHIA, RKO Screening Room, 250 N. 
13th St. Tues., April 4, 2:30 P.M. 

PITTSBURGH, RKO Screening Room, 1809-13 Blvd. 
of Allies. Tues., April 4, 1.30 P.M. 

PORTLAND, Star Screening Room, 925 N.W. |9th 
Ave. Tues., April 4, 2:00 P.M. 

ST, LOUIS, RKO Screening Room, 3143 Olive St. 
Tues., April 4, 2:30 P.M. 

SALT LAKE CITY, Fox Screening Room, 216 East 
Ist St., South. Tues., April 4, 1:30 P.M. 

SAN FRANCISCO, RKO Screening Room, 251 
Hyde St. Tues., April 4, 2:00 P.M. 

SEATTLE, Jewel Box Screening Room, 2318 2nd 
Ave. Tues., April 4, 2:30 P.M. 

SIOUX FALLS, Hollywood Theatre, 212 N. Philips 
Ave. Tues., April 4, 10:00 A.M. 

WASHINGTON, Fox Screening Room, 932 New 
Jersey Ave. Tues., April 4, 10:30 A.M. 
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Critics that Count 


HERE The Herald continues the presentation of a series of tabloid 
brofile attentions to leading motion picture critics and editors of the 
daily press. Elections to this attention represent the unified judgments 
of showmen engaged in national distribution, regionally dominant 
exhibitors, and press representatives of the industry, east and west. 


There may be many good motion picture 
critics, but how many of them can claim 
to have prophetic as well as critical 
abilities? 

Although he's 
modest about it, 
Sam Lesner, the 
movie critic for the 
Chicago Daily 
News, would seem 
to fit that descrip- 
tion. He has been 
reviewing pictures 
for the News since 
1945 and says that 
for the past three 
years he has ac- 
curately forecast 
Academy Award 
winners —both films and stars — three 
months in advance. 

He's pleased, incidentally, over the re- 
sult of last year's Award balloting, feeling 
that films like "Hamlet'' and “Red Shoes" 
go a long way toward coaxing infrequent 
and highly-critical film-goers back to the 
theatres. 

Of his own activities, he says he reviews 
as many new films as possible in the thea- 
tres and that this has resulted in the obser- 
vation that "an audience seldom is taken 
in by a bad picture. Stupid films can't be 





Sam Lesner 


laid at the door of the audience's low 
tastes," he says. “Stupid pictures only 
reflect the peculiar attitude of some pro- 
ducers who consistently fail to utilize the 
vast resources at hand." 


Mr. Lesner's predominant early talent 
would appear to be in the musical field. 
He attended the Chicago Conservatory of 
Music, the American Conservatory of Mu- 
sic and studied voice and piano with pri- 
vate teachers. In 1928, when the depres- 
sion put an abrupt end to his commer- 
cial activities (grocery store, haberdashery 
store) he got a job with the Daily News, 
rising from assistant librarian to first-string 
night club reporter. 


Came the war and he joined the Army 
which, he says “had no immediate use for 
a night-club critic." Serving in France and 
Belgium he helped build the 130th General 
Hospital in a Belgian cow-pasture and to- 
day is considered something of an author- 
ity on “psychiatric” war and_ post-war 
films. “Home of the Brave" he says is 
the only film that employs the exact shock 
treatment as he saw it given in the hos- 
pital where he was a medic. 

Mr. Lesner, who has two movie-loving 
daughters, also is radio editor of the Daily 
News but says his first love is the cinema 
—for better or for worse. 








Cartoonists to Be Ampa 


Guests at Luncheon 

The Associated Motion Picture Advertis- 
ers will play host to the National Cartoon- 
ists Society at its March 29 luncheon meet- 
ing, it is announced. Jack Cohn, Columbia 
executive vice-president, will be the princi- 
pal industry speaker and wili introduce the 
prominent cartoonists. Among those expect- 
ed to attend are Milton Caniff, Bill Mauldin, 
Rube Goldberg, Bob Dunn, Paul Terry, Jay 
Irving and Russell Patterson. 


MGM Sales Assistants 


Given New Duties 


Following a general realignment recently 
of MGM’s sales organization, which brought 
about the creation of two new sales divi- 
sions, it was announced this week by Wil- 
liam F. Rodgers, distribution vice-presi- 
dent, that the duties have been changed for 
the home office assistants. Effective immedi- 
ately, Charles F. Deesen will supervise eight 
branches, Cincinnati, Cleveland, Detroit, In- 
dianapolis, Pittsburgh, St. Louis, Oklahoma 


38 


City and Memphis. Paul J. Richrath will 
handle Albany, Boston, Buffalo, Philadel- 
phia, New Haven, New Jersey and New 
York. Irving Helfont will have charge of 
Los Angeles, San Francisco, Denver, Kan- 
sas City, Portland, Seattle and Salt Lake 
City. Leonard Hirsch has been assigned to 
Atlanta, Charlotte, Dallas, Washington, and 
New Orleans. And Sidney Lefkowitz will 
supervise Chicago, Des Moines, Omaha, 
Milwaukee and Minneapolis. 


More Time Is Allowed 
For Circuit Splits 


Two major companies—Twentieth Cen- 
tury-Fox and Warner Bros.—this week 
were given additional time to break up cir- 
cuit partnerships, after the Justice Depart- 
ment agreed to these extensions. Another 
30 days was the new time limit sought by 
20th-Fox, which means that the company 
will have until April 20 to split with the 
Theatre Holding Co., and West Coast 
Wilmington Co., both in Los Angeles, and 
with Muscatine Theatres at Muscatine, Ia. 
Warner Bros. has also sought 30 days. 


Cite Majors 
In Trust Suit 


A new anti-trust suit was filed in Phila- 
delphia Monday when Theatre Enterprises, 
Inc., citing the Paramount decree as evi- 
dence of a distribution monopoly, sued the 
eight major distributors and Warner Bros. 
circuit for $615,000. The suit was filed in 
the District Court. 

The distributors and the Warner circuit 
were specifically charged with a conspiracy 
to withhold product from the year-old Crest 
theatre. Theatre Enterprises is seeking 
treble damages of $205,000 in estimated 
losses of first run business or “alternative 
damages for the loss of its subsequent busi- 
ness” of $52,000, trebled. 


Also sought were injunctions against 
clearance restrictions favoring the down- 
town Baltimore theatres and against with- 
holding “reasonable clearance” between the 
Crest and “those theatres with which it is 
presently in substantial competition.” 

The Crest, seating 1,600, is seven miles 
from downtown Baltimore and it is claimed 
that the house is not in substantial competi- 
tion with downtown theatres. The theatre 
was opened in February, 1949, after trying, 
allegedly without success, to get first run 
product. 


Proceeds to Boys’ Project 

William K. Jenkins, president of the 
Georgia Theatre Company, has _ turned 
over $1,808, the entire proceeds of a sneak 
preview at the Fox theatre, Atlanta, to the 
Boys’ Estate, Boys’ Estate, Ga. Mr. Jenkins, 
co-chairman of this year’s campaign to 
raise $150,000, praised the cooperation of 
20th Century-Fox and of Warner in making 
the show possible. 


Six Drive-ins Open 

Two of Walter Reade Theatres’ six 
drive-ins opened for the 1950 season last 
week. They are the 850-car Lawrence Drive- 
In in Trenton, N. J., and the 850-car Wood- 
bridge Drive-In in Woodbridge, N. J. Early 
April openings for two more Reade out-door 
theatres, both in New Jersey, are scheduled. 








HOMEWORK TECHNIQUE 


While it is debatable to what de- 
gree television has affected motion 
pictures and other entertainment 
media, there just doesn’t seem to be 
any doubt about its impact on stu- 
dents. In the second survey made by a 
school within a month, officials of the 
Abraham Clark High School in Ro- 
selle, N. ]., announced this week that 
scholastic grades of students watching 
television regularly have dropped “over 
15 per cent.” Added the report hope- 
fully: “A few pupils have invented 
techniques for simultaneously doing 
homework and watching television.” 








MOTION PICTURE HERALD, MARCH 25, 1950 





i ei i i a 








See MPEA 


Continuing 
In Japan 


The Motion Picture Export Association is 
expected to continue to function as a unit 
in Japan despite the fact that American mili- 
tary authorities there plan soon to amend 
a regulation limiting each country to one 
importing agency, Charles Mayer, managing 
director of the MPEA in Japan, said in 
New York this week. 

“Japan will be made a free and open mar- 
ket very soon,” Mr. Mayer declared, “and 
that will mean that any organization will 
be able to obtain import licenses without 
trouble. I don’t believe this will affect the 
MPEA, however. There are many advan- 
tages to our continuing as a unit, business 
has been very good and our over-all aim of 
combining entertainment with a_ certain 
amount of education has been achieved.” 

He added that the final decision was up to 
the board of directors of the Motion Picture 
Association of America. Mr. Mayer has 
been in Japan for MPEA since 1946. He 
left New York for Tokyo this week follow- 
ing a brief visit to this country. 

Mr. Mayer reported the Japanese show- 
ing great enthusiasm over American pictures 
and anxiety to learn about the American 
way of life. MPEA in Japan has gone 
far beyond the realm of ordinary distribu- 
tion activities, employing lecturers and sup- 
porting discussion groups such as the local 
American Movie Cultural Associations. A 
great many exhibits on Hollywood and its 
stars have been arranged. 

The lecturers, Mr. Mayer related, go into 
town a few days before a certain picture is 
to be shown and talk in factory halls and 
school auditoriums on such topics as: How 
to see American films and the Cultural Life 
of America. Thus explained, pictures like 
“The Farmer’s Daughter” have been most 
popular with Japanese audiences who inci- 
dentally have a great liking for heavy drama 
and sad endings. Since baseball has emerged 
as a post-war phenomenon in Japan, “The 
Stratton Story” and “Pride of the Yankees” 
have gone over big, says Mr. Mayer. 

Japanese schools are cooperating with the 
MPEA which makes films available for the 
study of the English language. MPEA im- 
ports, which ‘run to about 105 a year, are 
selected by the Army, which has not per- 
mitted any war pictures to be brought in as 
yet. 


Warner Office Workers 
Authorize Strike Call 


Some 1,100 members attending a meeting 
in New York this week authorized the ex- 
ecutive board of IATSE, Local H-63, to 
call a strike of 525 home office “white col- 
lar” workers at Warners. Members work- 
ing for other companies have voted to con- 
tribute a half-day’s pay each week for a 
strike fund, according to Russell Moss, vice- 
president. 
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IN NEWSREELS Paramount 





MOVIETONE NEWS—Vol. 33, No. 23—Smallest 


Plane in the world. Spectacular Navy parachute 
tests. Nation’s showmen launch greatest movie 
season in Chicago. One-legged skiers. World 


record ski jump. 

MOVIETONE NEWS—Vol. 33, No. 24—Presidential 
vacation. Gubitchev deported. Tire warehouse razed 
by fire in Kansas City. St. Patrick’s Day Parade. 


European kids get U. S. toys. Horse fair. Puerto 
Rico: S. makes amphibious tests. Canadian 
curling championships. Basketball. 


NEWS OF THE DAY—Vol. 21, No. 257—Wales: 
worst air crash. Red charges stir Senate inquiry. 
Latest films of Stalin. Navy tests parachutes. 
Midget plane. Flying disc. Record ski jump. 

NEWS OF THE DAY—Vol. 21, No. 258—U. S. en- 
voy blasts Red charges. D-Day in Puerte Rico. 
Deported spy sails. President in Florida. 
sends toys to overseas kids. Baketball. 
turf classic, 

PARAMOUNT NEWS—No. 60 Italian horse fair. 
Senator McCarthy’s Red _ accusations. World’s 
worst air crash takes 80 lives. Rainwear fashions. 
Parachute-jumping tests. 

PARAMOUNT NEWS—No. 61—Puerto Rico: Army- 
Navy amphibious tests. F.D.R.’s papers opened for 
research. Gubitchey sails for Russia. Jessup de- 
nies Red charges. Basketball. 

TELENEWS DIGEST—Vol. 4, No. 11-B—Red charges 
denied by Dorothy Kenyon. Belgium: King Leopold 
vote. Dutch royalty on ski vacation. Prince Bern- 
hard in New York. King of Afghanistan visits Nice. 
Gustav of Sweden in Nice. Danish king’s birthday. 
Germany: Collapsible baby-buggy. Caribbean Olym- 


pics. 
TELENEWS DIGEST—Vol. 4, No. 12-A—Italy: 
Peasants seize land. Germany: Siegfried Line to- 
day. Germany: 15 years for Mrs. Madsen. England: 
Death sub hull probed. Washington: State Depart- 
ment under fire. New York: Gubitchev departs. 
London: Czech skater. Holland: Spring fever. 
UNIVERSAL NEWS—Vol. 23, No. 325—British sub 
raised. High-flying midget plane. Wales: 80 die 
in air crash. Stalin is 70. New chute techniques. 
New movie high seen in Chicago meeting. Holly- 
wood: Charles Coburn, 60 years an actor. 
UNIVERSAL NEWS—Vol. 23, No. 336—Gubitchev 
deported. Puerto Rico: Army-Navy amphibious 
tests. Greek fashions. Corset fashions. Basketball. 
WARNER PATHE NEWS—Vol. 21, No. 62—Saar dis- 
mantling. Stalin celebrates birthday. Submarine 
raised. Small plane. Airplane crash in Wales. 
Navy parachutes demonstrated. Spring fashions. 
Snow sports. Ski bobbing. Tobogganing. Ski jump. 
WARNER PATHE NEWS—Vol. 21, No. 63—Gubit- 
chev departure. Puerto Rico: Army-Navy amphibi- 
ous tests. Jessup testifies. Kansas City fire. Denim 
fashions. Australian state lottery. Basketball. 
Great American City: Atlanta, Ga. 


Legion 
Thrilling 





Indonesia to Check 
On U.S. Newsreels 


The Film Committee of Djakarta in 
Indonesia has announced its intention to 
supervise more closely all U. S. newsreels 
coming into the country. According to a 
statement issued recently and sent to the 
Motion Picture Association of America, it 
no longer will be possible to show scenes 
of beauty contests and other events which 
are felt to have a detrimental effect on the 
morals of the audiences. “The film commit- 
tee intends, without being exaggeratedly 
squeamish, to protect in the future the In- 
donesian society,” the statement said. 


Building Permit Denied 

An application for permission to construct 
a drive-in theatre on land sold to the Arling- 
ton-Belmont-Cambridge Real Estate Trust, 
Inc., was denied last week by civic authori- 
ties at Cambridge, Mass. It was claimed the 
area had been zoned for single houses only. 








The Federal admission tax fight is 
not yet won. Keep your patrons noti- 
fied of developments and the neces- 
sity for continued pressure on Con- 
gressmen through lobby _ posters, 
petition card booths and screen 
trailers. Use all available aids. Devise 
some of your own. 








Schedules 
23 for °30 


Twenty-three films will be released by 
Paramount during 1950, “comprising the 
most powerful box office product the studio 
has prepared in years,” it was announced 
by the home office in New York last week. 

First on the release schedule will be “Dear 
Wife,” which is set to open shortly. This 
will be followed in April as Easter holiday 
attractions by Frank Capra’s “Riding 
High” with Bing Crosby, and “Captain 
Carey, U.S.A.” with Alan Ladd. “No Man 
of Her Own,” with Barbara Stanwyck, will 
be released in May, while “The Eagle and 
the Hawk,” a Pine-Thomas Technicolor 
production, will be given a concentration of 
bookings over Decoration Day, May 3%. 
Currently going into release is “Paid in 
Full.” 

During the spring and summer the com- 
pany will re-release four pictures on the 
new bi-zonal distribution plan, making a 
larger number of prints available in each 
zone. These pictures are “Beau Geste” 
and “Lives of a Bengal Lancer,” to be re- 
leased in the east zone in March and the 
west zone in June. “Wake Island” and “So 
Proudly We Hail” will open in the west 
zone in March and the east zone in June. 

Following are the tentative releases for 
the latter half of the year: 

“Fancy Pants” with Bob Hope; “Sunset 
Boulevard” with Gloria Swanson; “Mr. Mu- 
sic” with Bing Crosby; “Let’s Dance,” star- 
ring Betty Hutton and Fred Astaire; “The 
Furies” with Barbara Stanwyck; “Copper 
Canyon” in Technicolor; “United States 
Mail”; “September Affair’; “Union Sta- 
tion”; “The Lawless,” and “My Friend 
Irma Goes West.” The remainder of the 
1950 list includes films already released. 


Settle Engineer Strike 
At Washington Houses 


Amicable_ settlement of a month-old 
strike of operating engineers at six Wash- 
ington theatres was announced this week by 
A. Julian Brylawski, who negotiated for 
the exhibitors. Mr. Brylawski refused to 
announce the terms but said the engineers 
would sign a two-year contract running 
from the expiration of their old contract 
last September. Theatres affected by the 
strike were Loew’s Palace and Loew’s Cap- 
itol, the Translux, the Warner, Metropoli- 
tan and Tivoli of the Warner circuit. 


"Robinson" to Astor 


“The Jackie Robinson Story,” a film 
biography of the Brooklyn Dodger second 
baseman, has been booked into the Astor 
theatre, New York, starting May 16. It 
is the first Eagle Lion release to play that 
house. The opening coincides with the 
Dodgers’ first home. series with the St. 
Louis Cardinals. 
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Clarify Coast 
Labor Vote 


Washington Bureau 


The National Labor Relations Board has 
acted to clarify the results of the elections 
held in the studios last October 13. The is- 
sue at stake involved representation by 
either the International Alliance of Theatri- 
cal and Stage Employees or the Painters 
Union. 

In the face of objections from both the 
IATSE and the painters, the NLRB certi- 
fied the painters as representative of the 
Independent Motion Picture Producers As- 
sociation, where they obtained nine out of 
14 votes. 

An NLRB recount of challenged ballots 
completed in Hollywood Tuesday night 
showed the IATSE as the top-heavy winner. 

The NLRB overruled I[ATSE objections 
that the number of voters was below aver- 
age and that they had been coerced to favor 
the painters. At the same time it found that 
95 votes had been cast at the major studios 
for IATSE, 69 for the Painters Union and 
649 had been challenged. 


Drive-in Men Meet 

Drive-in members of the Independent Ex- 
hibitors, Inc., met at the Hotel Statler in 
Boston last Wednesday for a discussion of 
legislation, organization, concessions and 
programming. 





FOR SALE! 


SCHREIBER INTERESTS IN 


THEATRE 


LEASES — OPERATIONS —AND 
REAL ESTATE 


Moved to California 


*Theatre Operational Income: 

JEWEL, 1100 Seats, Mt. Clemens, Mich. 
MACOMB, 1300 Seats, Mt. Clemens, Mich. 
GRATIOT Drive-In, 1000 Car Cap., Detr. 


*Bldg. Ownership—Rental Income Therefrom 
And Theatre Operational Income: 


NORTOWN, 1000 Seats, Flint, Mich. 
TRENTON, 700 Seats, Trenton, Mich. 


*Bldg. Ownership—Rental Income Therefrom 
ROUGE, 900 Seats, River Rouge, Mich. 
DELRAY, 600 Seats, Detroit 

RIALTO, 600 Seats, Flint, Mich. 


*Rental Income From Lease: 
LANCASTER, 1800 Seats, Detroit 
GRANDE, 1200 Seats, Detroit 

IRIS, 800 Seats, Detroit 

CIVIC, 600 Seats, Farmington, Mich. 


VACANT SITES 


Mack Ave. Near Vernier 300 x 750 
Michigan Ave. Cor. 12th—100 x 184 


Write ALEX SCHREIBER 


921 No. Rexford Drive, Beverly Hills, Cal. 
(From March 16th to Aprii 10, 1950) 
1326 Dime Building, Detroit 26, Mich. 
(After April 12th, 1950) 














SHOW ADS IN FILMS 
TO BEAT TV: COHEN 


Max A. Cohen, president of the 
Cinema Circuit, New York, has come 
up with a suggestion on how to 
eliminate the television competition. 
“Exhibitors always have frowned on 
advertising in motion pictures," he 
said. "Instead of being surreptitious 
about it, | suggest we get into the 
open, accept paid advertising and 
put it into our biggest attractions." 
He said if advertising now going to 
support television can be converted 
to motion pictures, "TV eventually 
will find difficulty in carrying on and 
would reach the point finally where 
it would be asking the film business 
to take it over." 





Graham Thornton Woodlaw 
Dies in Portland at 84 


Graham Thornton Woodlaw, 84, one of 
the oldest of the pioneer exhibitors in the 
Pacific Northwest, who operated the Circle 
theatre at Portland, Ore., for almost half a 
century, died March 13 in Portland. Mr. 
Woodland 42 years ago built several subur- 
ban theatres including the Irvington, Ken- 
ton and Downtown, later operating the Bag- 
dad, Egyptian and Bob White theatres, sub- 
sequently selling them. He was born at 
Perry, Ga., and attended Cumberland Uni- 
versity. 





Urie Hollingsworth; Was 
Washington Exhibitor 


Urie Hollingsworth, a veteran exhibitor 
in the Washington, D. C., area, died sud- 
denly March 16 following a heart attack. 
Mr. Hollingsworth operated the Capitol 
theatre at Capitol Heights, Md. He was 
also president of the Laurel Theatre Corp., 
which operated the Laurel theatre in Laurel, 
Md., and vice-president of the Fairlawn 
Amusement Co., which ran a circuit in the 
District of Columbia. Mr. Hollingsworth 
was in the exhibition business for more than 
30 years. 


Sam Rhonheimer 

Sam Rhonheimer, 72, head of the Rhon- 
heimer circuit in Queens, New York, died 
March 19 in New York. Mr. Rhonheimer 
was a charter member of the New York 
Independent Theatre Owners Association. 
His widow, two sons, and a daughter, sur- 
vive. 


Grace Niles 

Grace Niles, former manager for Loew’s 
theatres, died in New York March 20. Miss 
Niles, until a few months ago when she 
retired, was manager of Loew’s 86th Street 
theatre in Yorkville. She also served as 
manager of the Astor theatre on Broadway, 
Loew’s Lexington Theatre and Loew’s Plaza 
theatre in Corona. 


Variety Club 
ChairmenSet 


The names of the chairmen and co-chair- 
men who will organize the various activi- 
ties at the forthcoming Variety Club Inter- 
national convention were announced this 
week by Norman L. Carter, executive chair- 
man of the convention committee. 

The convention will be held in New Or- 
leans April 26-29, with Variety Club mem- 
bers from every tent in the U. S., Canada 
and Britain expected to attend. Following 
are the names of the chairmen and co-chair- 
men, and their committees: 

Norman L. Carter, executive chairman. 
Executive Committees: entertainment—Ir- 
win Poche and Rodney Toups; registration 
—J. L. Boyer and J. R. Lamantia; local 
journal advertising—Gar Moore and Leo 
Seicshnaydre; reservations—Houston Du- 
vall and Willis Houck; publicity—John 
Dostal and A. E. Chadick; radio—Ted 
Fontelieu, Jimmy Gordon and Robert D. 
Swezey; transportation—Dan Brandon and 
George Pabst; signs and decorations—Har- 
ry Batt and Miss Betty Finnan; greeters— 
Jack Dumestre and G. J. Dureau; humani- 
tarian award banquet—Seymour Weiss and 
Maurice Barr; ladies—Mrs. Rodney Toups, 
Mrs. L. C. Montgomery and Mrs. Gaston 
Dureau; finance—N. L. Carter and M. H. 
Jacobs; gifts and souvenirs—William Coker 
and F. F. Goodrow; information—Abe Ber- 
enson and Lucas Conner; Variety club- 
room—Seymour Weiss and Page Baker; 
V.I.P.—Gaston Dureau and W. A. Prewitt, 
Jr.; trouble shooters—L. C. Montgomery 
and Gordon Bradley. 





Edgar Rice Burroughs, 
Creator of Tarzan 


Edgar Rice Burroughs, 74, author of 58 
books and the creator of Tarzan, died 
March 19 at his home in Tarzana, Calif. 
The character of Tarzan was created by Mr. 
Burroughs in 1912. In the years that fol- 
lowed it is estimated the author made an 
estimated $10,000,000 from the sale of 
books, motion picture and cartoon rights. 
Since 1912, Mr. Burroughs has written 23 
books about Tarzan, and 35 other adven- 
ture books. It is estimated that more than 
36,000,000 copies have been sold. At least 
24 Tarzan films, starring nine different act- 
tors, have been produced. The first film 
Tarzan was Elmo Lincoln in 1919, Accord- 
ing to Sol Lesser, producer of the Tarzan 
pictures, at least 15 more of the films are 
planned, according to a contract negotiated 
with Mr. Burroughs before his death. Three 
children survive. 


A. Joseph Jordan 


A. Joseph Jordan, for many years orches- 
tra director of Loew’s Theatres, died in 
New York March 18. Burial was Wednes- 
day at Cliffside, N. J. At the time of his 
death Mr. Jordan was in charge of the or- 
chestra at Loew’s Orpheum theatre in Man- 
hattan. 
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Columbia 


MAKE BELIEVE BALLROOM: Jerome Courtland, 
Ruth Warrick—This one failed to click here, but it is 
a good musical with big name bands and performers. 
The weather wasn’t too good, which may account for 
part of it. If musicals go over in your situation, play 
it. In my situation, the picture was enjoyed by those 
who saw it. Played Wednesday, February 22.—Fred 
G. Weppler, Colonial Theatre, Colfax, 


MULE TRAIN: Gene Autry, Sheila Ryan—These 
Autry’s are getting better all the time. The title 
will do a lot to sell the picture and if your patrons 
go for Westerns it won’t let you down. Doubled with 
“Big Cat’? to fine weekend business. Played Friday, 
Saturday, March 3, 4.—William Hayden, Vacaville 
Theatre, Vacaville, Calif. 


RACING LUCK: Gloria Henry, Stanley Clements— 
This one is O.K. for a double bill where I played it. 
Doubled with “Swing Your Partner,” a reissue from 
Republic to three-quarters of average gross. It was 
cold out, so that accounts for the low gross, I think. 
The picture has almost everything for a small town 
situation—horse racing, action and even a wild ani- 
mal, It would have done better with better weather. 
Played Saturday, February 18.—Fred G. Weppler, Co- 
lonial Theatre, Colfax, Ill. 


RETURN OF OCTOBER: Glenn Ford, Terry Moore 
—Happy, delightful entertainment. It’s a pleasure to 
show pictures like this, although it was allocated too 
high for my _ situation. Played Friday, Saturday, 
March 3, 4.—Lee Brewerton, Capitol Theatre, Ray- 
mond, Alta., Can. 


TELL IT TO THE JUDGE: Rosalind Russell, Rob- 
ert Cummings—Excellent slapstick comedy that got. . 
lot of Jaug hs. It reminds you of the days of “Awful 
Truth” ond “Theodora Goes Wild.” There’s not a 
rational line or sensible situation in it but everybody 
has a good time. Doubled with “Blue Lagoon” (Uni- 
versal) for above average Sunday, Monday. Played 
Sunday, Monday, March 5, 6.—William Hayden, Vaca- 
ville Theatre, Vacaville, Cal. 


UNTAMED BREED, THE: Sonny Tufts, Barbara 
Britton—This is an excellent Western with good color. 
I had kicked this one around. Finally booked it with 
a cartoon festival and did over average business with 
it. The brahma bull-wild stallion fight scene was real- 
ly worth the price of admission. I think most of the 
farmers here came out to see what a brahma bull 
looked like. It’s good! Played Saturday, February 
11.—Fred G. Weppler, Colonial Theatre, Colfax, Ill. 


Eagle Lion 


BIG CAT, THE: Lon McAllister, Preston Foster— 
An ideal picture for Friday, Saturday. It has every- 
thing—-color, action, suspense, outdoor scenery and ad- 
venture. Doubled with Gene Autry’s “Mule Train” 
and everybody was satisfied. Played Friday, Satur- 
day, March 3, 4.—William Hayden, Vacaville Thea- 
tre, Vacaville, Cal. 


MASTER OF BANKDAM: Anne Crawford, Dennis 
Price—-A very small crowd was on hand for this fea- 
ture, but according to reports those that came en- 


joyed it. Our operator rates this high both for a 
logical story and production. Personally, I did not 
see it. Played Monday, February 27.—Fred J. Hutch- 


ings, Community Theatre, Leader, Saskatchewan, Can. 





Metro-Goldwyn-Mayer: 


BATTLEGROUND: Van Johnson, John Hodiak— 
This is terrific! Even those fed up with the war 
cycle will have to admit it’s the best yet. It brings 
the hardships, terrors and humor of war right up and 
slaps you in the face with realism. The few Holly- 
wood ideas of battle can be forgiven. It’s an experi- 
ence to recall and something everyone should see. 
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- - . the original exhibitors’ reports department, established October 14, 1916. 





In it 


theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Played Sunday, Monday, Tuesday, Wednesday, Febru- 
ary 26-28, March 1.—William Hayden, Vacaville The- 
atre, Vacaville, Cal. 


DOCTOR AND THE GIRL, THE: Glenn Ford, 
Charles Coburn—Have noticed this show has been criti- 
cized by exhibitors several times lately in various 
magazines and feel we should mention that our experi- 
ence with it was highly satisfactory. It did good busi- 
ness and seemed to please our patrons. We feel it was 
worth of our best playing time even though it was 
sold at a reasonable rental. This was one of the most 
Satisfactory engagements we have had since the 1950 
Depression struck us. Played Sunday, Monday, Jan- 
uary 22, 23.—Rowell Bros., Idle Hour Theatre, Hard- 
wick, Vt. 


RED DANUBE, THE: Walter Pidgeon, Janet Leigh 
—A potentially big picture that never gets to first 
base. It has everything: stars, story and slick pro- 
duction, but too much footage and heavy-handed di- 
rection bog it down. Too much politics and interna- 
tional intrigue for our patrons. Doubled with ‘Free 
for All’? (Universal) to below average business. 
Played Thursday, Friday, February 23, 24.—William 
Hayden, Vacaville Theatre, Vacaville, Cal. 


RED DANUBE, THE: Walter Pidgeon, Janet Leigh 
—Leo, you have done it again! You’ve put out a pic- 
ture I’m extremely proud I played. Business was 
above average and all the patrons I talked to enjoyed 
the picture very much. My second night was above 
average, so it must have been liked by the first night- 
ers and word of mouth advertising for the second 
night helped. The picture is tops in my language! 
Played Wednesday, Thursday, February 15, 16.—Fred 
G. Weppler, Colonial Theatre, Colfax, Ill 


THREE MUSKETEERS, THE: Gene Kelly, June 
Allyson—This is a good picture but it is not suitable 
for small towns, as the average person has not read 
the book, or doesn’t remember it. Those that saw the 
picture enjoyed it. Played Friday, Saturday, March 
3, 4—H. A. Corr, Community Theatre, Marwayne, 
‘Alberta, Can. 


Monogram 


BABE RUTH STORY, THE: William Bendix, 
Claire Trevor—It’s no “Stratton Story” or “Pride of 
the Yankees,” but it did business for us on a single 
Saturday. Doubled with ‘Feudin’ Rhythm” (Colum- 
bia) to many satisfied customers. Certainly a former 
national sports idol deserves a better fate has this. 
Ninety per cent of it was pure corn and the senti- 
mental angle was overplayed with all stops out. Played 
Saturday, February 25.—William Hayden, Vacaville 
Theatre, Vacaville, Cal. 


PANHANDLE: Rod Cameron, Cathy Downs—O.K. 
for the action fans. Fight scene realistic, but too long 
and drawn out. Played Monday, Tuesday, February 
27, 28.—Lee Brewerton, Capitol Theatre, Raymond, 
Alta, Can. 


PANHANDLE: Rod Cameron, Cathy Downs—The 
worst blizzard of the winter failed to keep an average 
crowd away. Plenty of action in this standard upper 
bracket Western. Sepiatone is rather uneven. Good 
for its type. Played Wednesday, February 22.—Fred 
J. Hutchings, Community Theatre, Leader, Saskatche- 
wan, Can. 


Paramount 
BRIDE OF VENGEANCE: Paulette Goddard, John 





Lund—Paramount didn’t like the Borgias in this one 
and our audiences didn’t like the picture. These cos- 
tume jobs must have either a good story or good 
acting; this had neither. Played Saturday, Sunday, 
January 28, 29.—L. F. Adams, Tapline Theatre, Ras 
El Misha’ab, Saudi Arabia. 


CAPTAIN CHINA: John Payne, Gail Russell— 
Quite a good show for patrons who like vigorous en- 
tertainment. Opinions were varied. Played Friday, 
Saturday, February 24, 25.—Lee Brewerton, Capitol 
Theatre, Raymond, Alta, Can. 


NIGHT HAS A THOUSAND EYES: Edward G. 
Robinson, Gail Russell—We played this very late, but 
it’s a good story with plenty of suspense right down 


to the end and its age was no drawback. layed 
Thursday, Friday, January 26, 27.—L. F. Adams, Tap- 
line Theatre, Ras El Misha’ab, Saudi, Arabia. 


TOP O’ THE MORNING: Bing Crosby, Barry Fitz- 
gerald Another Crosby ‘‘dud. With ‘Emperor 
Waltz” and “Connecticut Yankee” under his belt, 
Bing had better come up with a good one pretty soon 
or even his old standby customers are going to look 
somewhere else for entertainment. Strictly midweek 
and very weak! Played Tuesday, Wednesday, Febru- 
ary 21, 22.-William Hayden, Vacaville Theatre, Vaca- 
ville, Cal. 


Republic 


LAST BANDIT, THE: William Elliott, Andy De- 
vine—Below zero weather killed this one for me. Had 
three quarters normal business on my only paying 
night in the week, and that hurts. The picture is the 
usual Western. I was afraid of it because William 
Elliott doesn’t click too well in my situation. Played 
Saturday, February 25.—Fred G. Weppler, Colonial 
Theatre, Colfax, Il. 


SWING YOUR PARTNER: Lulu Belle and Scotty 
—Doubled with ‘‘Racing Luck”? (Columbia) to three- 
quarters of average gross but the weather was against 
us. This one is strictly “corn’’ that usually goes over 
fairly good in a small town. Under favorable weather 
conditions, it should have done O.K. Played Saturday, 
er 18.—Fred G. Weppler, Colonial Theatre, Col- 
ax, 


RKO Radio 


ADVENTURES OF ICHABOD & MR. TOAD, 
THE: Walt Disney Feature—An excellent cartoon 
feature with general appeal. We ran a special matinee 
on Washington’s Birthday which did excellent busi- 
nes, but the balance of the engagement dropped below 
average for midweek. Played Wednesday, Thursday, 
February 22, 23.—Rowell Bros., Idle Hour Theatre, 
Hardwick, Vt. 


MIGHTY JOE YOUNG: Terry Moore, Ben Johnson 
--This one gave me my lowest Sunday, Monday gross 
since I’ve been in busines, and believe me, brother— 
that’s low!!! It certainly isn’t the type of picture 
for my patrons as I found out too late. The picture 
is unusual, and very interesting, if you can get the 
patrons to come in to see it. Played Sunday, Mon- 
day, February 12, 13.—Fred G. Weppler, Colonial The- 
atre, Colfax, Ill. 


RACE STREET: George Raft, 
O.K. programmer. This type of show is suitable for 
a certain class of patronage, but not too general. 

(Continued on following page) 


William Bendix— 
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Played Monday, Tuesday, March 6, 7.—Lee Brewerton, 
Capitol Theatre, Raymond, Alta., Can. 


SHE WORE A YELLOW RIBBON: John Wayne, 
Joanne Dru—Pleased some patrons and disappointed 
others. It disappointed us too when we saw the gross. 
Our usual guarantee was too high in this case. Played 
Sunday, Monday, February 22, 23.—Rowell Bros., Idle 
Hour Theatre, Hardwick, Vt. 


SO DEAR TO MY HEART: Burl Ives, Beulah Bon- 
di—Personally, I thought this excellent entertainment. 
Those that came were also well pleased. However, 
this isn’t the type of feature that attracts large 
crowds at this point. The children went overboard 
for it and I guess we have to please them occasionally 
as well. Definitely upper bracket. Played Friday, 
March 3.—Fred Hutchings, Community Theatre, 
Leader, Saskatchewan, Can. 


WINDOW, THE: Bobby Driscoll, Barbara Hale— 
Good show but no drawing power. Reasonably priced, 
however, which compensates for low patronage. 
Played Wednesday, Thursday, March 1, 2.—Lee Brew- 
erton, Capitol Theatre, Raymond, Alta., Can. 


Twentieth Century-Fox 


CANADIAN PACIFIC: Randolph Scott, Jane Wyatt 
—The scenery shots of the Canadian Rockies in this 
picture are outstanding and the picture has every- 
thing, yet cold weather killed my gross. The coal 
shortage certainly doesn’t bring the people into the 
theatre to keep warm. Personally, I think this is a 
fine picture, good for most any situation. Played 
Sunday, Monday, February 26, 27.—Fred G. Weppler, 
Colonial Theatre, Colfax, IIl. 


LUCK OF THE IRISH, THE: Tyrone Power, Anne 
Baxter—I would classify this picture as poor. My 
patrons thought it pretty silly. The story was ruined 
by bringing in the fairy tale character. Played Fri- 
day, Saturday, February 17, 18.—H. A. Corr, Com- 
munity Theatre, Marwayne, Alberta, Can. 


SNAKE PIT, THE: Olivia deHavilland, Mark Stev- 
ens—This drew a practically complete adult crowd, 
who seemed to find the film much to their liking. 
Superlative performances from all the cast helped to 
put over a theme that is exhausting to watch. How- 
ever, comments were excellent and it drew those 
who come out but seldom. Excellent in all respects. 
Played Monday, February 20.—Fred J. Hutchings, 
Community Theatre, Leader, Saskatchewan, Can. 


THAT WONDERFUL URGE: Tyrone Power, Gene 
Tierney—A fair picture which is hardly strong enough 
for a single bill. The comedy should have been 
enlarged upon so as to make this a good comedy. 
Played Friday, Saturday, February 24, 25.—H. A. 
Corr, Community Theatre, Marwayne, Alberta, Can. 


WHEN MY BABY SMILES AT ME: Betty Grable, 
Dan Dailey—In this one we have Grable doing what 
she does best, with some good support from Dailey 
and Oakie, Technicolor and music. A few more old 
songs would have helped, but this is what brings them 
in. Played Monday, Tuesday, -January 30, 31.—L. F. 
Adams, Tapline Theatre, Ras El Misha’ab, Saudi 
Arabia. 


YOU’RE MY EVERYTHING: Dan Dailey, Anne 
Baxter—Very disappointing gross. Our business has 
been poor lately, anyway, and this picture didn’t 
get out any extra patrons even though we paid a pre- 
mium for it. Terms were way out of line on_this 
one. Played Sunday, Monday, February 12, 13.—Row- 
ell Bros., Idle Hour Theatre, Hardwick, Vt. 


Universal 


BLUE LAGOON: Jean Simmons, Donald Houston 
—A beautiful picture that lacks only “star” names to 
put it over. The Technicolor is some of the best we’ve 
ever seen. It’s a bit “slow” at first in the English 
tradition of film making, but it picks up as it goes and 
it made a fine impression, doubled with “Tell It to 
the Judge’ (Columbia). Played Sunday, Monday, 
March 5, 6.—William Hayden, Vacaville Theatre, Vaca- 
vile, Cal. 


BLUE LAGOON: Jean Simmons, Donald Houston 
—Another British film in Technicolor with actual lo- 
cales. It’s beautifully done, but hardly true to life. 
They laughed in the wrong places, but enjoyed the 
scenery. Played Monday, Tuesday, January 23, 24.— 
L. F. Adams, Tapline Theatre, Ras El Misha’ab, Sau- 
di Arabia. 


FREE FOR ALL: Robert Cummings, Ann Blyth— 
An amusing, but never very funny, comedy involving 
a screwball inventor and the old water into gasoline 
routine. If your patrons don’t mind a rehash of all 
the old gags ever photographed, it might get by. 
Definitely fodder for the lower half. We doubled it 
with “‘Red Danube” (Metro) to below average busi- 
ness. Played Thursday, Friday, February 23, 24.— 
William Hayden, Vacaville Theatre, Vacaville, Cal. 


HAMLET: Laurence Olivier, Jean Simmons—A 
single-day engagement at advanced prices paid off 
after a lot of pre-selling and tieing with local schools. 
Having seen several versions of Hamlet, I was sur- 
prised to find this co-called work of art a colossal 
bore. It’s a novelty and no entertainment for the 
average patron; neither is it as good as “Henry V.” 
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Short Product in 


NEW YORK—Week of Mar. 20 


ASTOR: Merry Chase .....20th Century-Fox 
Feature: Three Came Home..... 20th Century-Fox 
CAPITOL: Foiling the Fox. .20th Century-Fox 
History Brought to Life..........Paramount 
Pbmbere: Meck FSGS ows. ow ence ds cieten MGM 
CRITERION: Hunting the Hard Way 

Warner Bros. 
History Brought to Life..........Paramount 


Feature: Outside the Wall.............Universal 
GLOBE: Sportsbest .............RKO Radio 
Feature: The Outlaw ................ RKO Radio 


MAYFAIR: Audition with August. .RKO Radio 
Pal, Dog Detective..............RKO Radio 
Feature: Cinderella ................. RKO Radio 


PARAMOUNT: Jim-Jam (Popeye) .Paramount 
History Brought to Life..........Paramount 


go i ee ers Universal 
RIVOLI: Aquatic Health Party. ...Paramount 
Feature’ Samson and Delilah.......... Paramount 





First Run Houses 


ROXY: Better Late Than Never 

20th Century-Fox 
History Brought to Life..........Paramount 
Feature: Under My Skin......... 20th Century-Fox 
STRAND: Homeless Hare ......Warner Bros, 
Sitzmarks the Spots...........Warner Bros, 
Women of Tomorrow..........Warner Bros, 
Feature: Perfect Strangers ......... Warner Bros, 


CHICAGO—Week of Mar. 20 


GRAND: High and Dizzy..........RKO Radio 
Progress Island ................ Universal 
Feature: Buccaneer's Girl ..............Universal 
PALACE: Grunt and Groan.......RKO Radio 
Diamond Showcase .............RKO Radio 


Feature: Cinderella ................. RKO Radio 
STATE LAKE: Rabbit Foot......Warner Bros, 
Feature: Black Hand..................0.% MGM 


UNITED ARTISTS: Homeless Hare 
Warner Bros. 
Feature: Key to the City................. MGM 








Played Thursday, March 2.—William Hayden, Vaca- 
ville Theatre, Vacaville, Cal. 


WISTFUL WIDOW OF WAGON GAP, THE: Ab- 
bott & Costello, Marjorie Main—A scream! It’s the 
funniest, corniest picture I’ve played in months. Uni- 
versal let me pick this one up for a “bad one” J] 
bought, and it did above average business for me. 
There are more laughs in this one than for each 
dollar of the national debt. Extra advertising helped 
the gross, but the picture is a natural one for the 
small town. Thanks again, Universal. Played Sun- 
day, Monday, February 19, 20.—Fred G. Weppler, Co- 
lonial Theatre, Colfax, III. 


Warner Bros. 


IT’S A GREAT FEELING: Jack Carson, Doris Day 
—A bit crazy, of course, but it did better than aver- 
age gross. Played Sunday, Monday, February 26, 27. 
—Rowell Bros., Idle Hour Theatre, Hardwick, Vt. 


ROPE, THE: James Stewart, Farley Granger—The 
acting and color were excellent, but that is all the 
praise I can give this morbid picture. There was no 
reason for its production and top price as well. There 
were a few walkouts and plenty of complaints. To 
be perfectly bonest, I do not think there was one 
satisfied customer. One of the worst. Played Fri- 
day, February 24.—Fred J. Hutchings, Community 
Theatre, Leader, Saskatchewan, Can. 


Shorts 
Columbia 


GHOST WALKS, THE: Three Stooges—They’re 
always the same, but always good for a laugh. -Have 
played them in person with the same result. People 
love their inane antics and will pay to see them.— 
William Hayden, Vacaville Theatre, Vacaville, Cal. 


Metro-Goldwyn-Mayer 


COUNTERFEIT CAT: This is the cream of all car- 
toons. Play it and you won’t be sorry.—Fred G. 
Weppler, Colonial Theatre, Colfax, Ill. 


LITTLE RURAL RIDING HOOD: Good cartoon 
that will add laughs to any program. This is a ver- 
sion of the old story to end all versions.—William 
Hayden, Vacaville Theatre, Vacaville, Cal. 


LIVERPOOL TO STRATFORD: Fitzpatrick Trav- 
elogue—Up to the standard of the series. Beautiful 
color, but Fitzpatrick could improve things by getting 
another commentator. His own voice is one of the 
saddest and dullest on record.—William Hayden, Vaca- 
ville Theatre, Vacaville, Cal. 


LONESOME MOUSE: Tom & Jerry Cartoon—The 
Tom & Jerrys are the best cartoons in the business 
and this reissue is no exception. Played this one in 
a cartoon festival and when Tom & Jerry flashed on 
the screen, the kids brought the house down.—Fred 
G. Weppler, Colonial Theatre, Colfax, III. 


MIGHTY MANHATTAN: This is a glorified Fitz- 
patrick in Technicolor. Good shot’s of Manhattan’s 
important places. It’s good.—Fred G. Weppler, Co- 
lonial Theatre, Colfax, IIl. 


TENNIS CHUMPS: Tom & Jerry—Excellent Tom 


and Jerry. These cartoons, along with Bugs Bunny, 
have Disney backed right off the map.—William Hay- 
den, Vacaville Theatre, Vacaville, Cal. 


National Film Board 


CANADA CARRIES ON: These shorts lack finesse, 
or something in editing, although some are praise- 
gg ge Brewerton, Capitol Theatre, Raymond, 

ta, Can. 


Paramount 


_FLY’S LAST FLIGHT, THE: Popeye Cartoon— 
This cartoon is good, especially when the fly finds 
that spinach makes him a super-fly. There are plenty 
of < anallaian G. Weppler, Colonial Theatre, Col- 
ax, Ill, 


RKO Radio 


MELLOW DRAMAS: Some of the movies from long 
ago with narration by some joker who doesn’t do 
too badly. It’s good for laughs.—Fred G. Weppler, 
Coionial Theatre, Colfax, IIl. 


SHUSH MONEY: Screenliner—All about the baby 
sitting industry. It’s good and there are good point- 
ers for baby sitters and those who hire them.—Fred 
G. Weppler, Colonial Theatre, Colfax, Ill. 


Warner Bros. 


CIRCUS DAYS: Excellent short. Heard favorable 
gas ila Brewerton, Capitol Theatre, Raymond, 
Alta., an. 


GRASS IS ALWAYS GREENER: An excellent two- 
reeler. Entertaining and has a lesson. Ideal contrast 
on a comedy program. Very amusing.—Rowell Bros., 
Idle Hour Theatre, Hardwick, Vt. 


JUNGLE TERROR: Unusually good.—Rowell Bros., 
Idle Hour Theatre, Hardwick, Vt. 


SNOW CARNIVAL: Excellent two-reeler with lots 
of action, color and Gary Cooper. Deserves best 
eg ee Rowell Bros., Idle Hour Theatre, Hard- 
wick, t. 


WINDWARD HARE: Bugs Bunny—One of our 
patrons’ most popular cartoons.—Lee Brewerton, Capi- 
tol Theatre, Raymond, Alta., Can. 


Bob Hope Will Appear 
On First Video Show 


Bob Hope will make his first commercial 
appearance on a television program in a spe- 
cial 90-minute Easter holiday presentation 
over the NBC network. The program will 
be seen April 9 at 5:30 P.M. Sponsor of 
the show will be Frigidaire. Twenty-seven 





stations on the NBC television network will® 


carry the program, according to present 
arrangements. 
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you haven’t attended one of the 
IF regional meetings sponsored by 20th 

Century-Fox Film Corporation in 
thirty key cities, during the past week, 
you’ve missed the benefit of an inspirational 
lift that would improve your showmanship, 
as has been proven by many of your fellow 
managers across the nation. You may not 
have lost this benefit entirely, but you missed 
the train, and now you'll have to hurry to 
catch up with others. 

If you read the trade papers—and every 
manager who is worthy of the name knows 
the value of this regular habit—you are 
aware that you were invited to the meeting 
held in your area. If you are a circuit em- 
ployee, you were told to attend for the re- 
sulting benefit to yourself and your company. 
If you are an independent, you must either 
join the parade of showmanship, or watch it 
pass as you stand by the side of the road. 
There’s no reasonable excuse for not taking 
part in this industry-wide effort to improve 
business at the point of sale. 

It is a basic principle of Round Table 
policy that situations are measured by the 
showmanship put into them, and not by mere 
dimensions of size. We have records of 
many very small situations where the quality 
of showmanship is so excellent that popula- 
tion and seating capacity in no way diminish 
the ability and capacity of the manager in 
charge. We can cite theatres seating less 
than 400 and drawing upon a population of 
a couple of thousand persons, where theatre 
management is so evident, theatre operation 
is so excellent, that it out-shines and out- 
performs the efforts of some key-city thea- 
tres in first run situations. We insert that 
thought to convince you that the size of 
your situation is no handicap to your show- 
manship. But it could be that lethargy is 
your handicap. 

More than eight thousand managers will 
have attended these regional meetings by the 
time this is in print, in addition to the 425 
who were present at the Drake Hotel in Chi- 
cago, where we were an observer. That’s 
one out of every two of all the working man- 
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INSTITUTIONAL ADS 


There's something especially gratifying 
in the fine offer of cooperation from 20th 
Century-Fox in the preparation and place- 
ment of two institutional ads for theatres, 
reproduced in the Round Table last week, 
and contained in your copy of the bro- 
chure—"A Showman's Guide To Better 
Business"—now in distribution. 

We appreciate these ads because, just 
about a year ago, we tried for a similar 
result, getting sample ads from major com- 
panies, and making them available through 
mats which were listed in various press- 
books. You will remember the series as 
it ran in the Round Table, and credit our 
good intentions. 

But these ads that Jonas Rosenfield, ad- 
vertising manager for 20th Century-Fox, 
has devised are a shade better than most, 
and the offer to share costs is considerably 
better than any in the past. Moreover, 
and we know Mr. Spyros Skouras will be 
the first to agree, you don't have to list 
all 20th Century-Fox films to be sure this 
is meant as an institutional benefit. 

You also have the right and privilege to 
improve on these ads, if you can, and if you 
choose. Check with your exchange—then 
go ahead. -The attitude of the executives 
of 20th Century-Fox Film Corporation has 
been, and is, that the accumulative benefit 
of their impressive revival of showmanship 
can only reach maximum value for them- 
selves and for the theatre at the point of 
sale, if it promotes better business for all 
with no strings attached. 








agers in the country. We sincerely hope 
you were among those present. It is ex- 
pected that 1,000 managers will attend the 
regional meeting at the Hotel Astor in New 
York City, while this issue of the Round 
Table is on the press. We'll be present 
again, to observe the manner in which this 
business-building plan is received. 





lter Bro 


Fox Showmanship Meetings in 30 Key Cities 


A letter from an old friend, John J. 

Scully, now a district manager with 
Universal in Boston, whom we’ve known 
since we both worked for Educational Pic- 
tures, thirty years ago. He writes to tell 
us of John J. Scully, Jr., owner and man- 
ager of the Midway theatre, Allentown, Pa., 
and his other son, Edward, who handles 
publicity and operates the Transit theatre, 
on the same Main Street. The Scully boys 
are following in the footsteps of a good 
showman, in their Pennsylvania valley town. 
It’s a pleasure to note the fine community 
spirit, and the enterprise shown in examples 
of their showmanship. 

Ed prepares the copy for an institutional 
advertising letter which appears in Allen- 
town newspapers under the heading “My 
brother says ” and whiclr is signed ‘‘Ed 
Scully.” It tells of coming attractions, cur- 
rent programs and community interests, in 
a chatty, personalized way that sells motion 
pictures as the public’s best entertainment, 
especially in Allentown. We like the no- 
tion of sons of famous fathers getting back 
to the same beginnings in show business. 


WM 


We liked what Trueman Rembusch, 

president of National Allied and co- 
owner of Syndicate Theatres, in Indiana, 
said in his talk at the 20th Century-Fox 
Showmanship Conference in Chicago. He 
explained that his managers were paid 
enough to maintain their personal, social 
and civic position in their various communi- 
ties, and that a system of showmanship 
bonuses gave them both the incentive and 
the wherewithal to keep up these responsi- 
bilities as they go along. He suggests that 
the more a good manager does along com- 
munity lines, the more he is rewarded, not 
only through community appreciation but in 
his pay envelope. He warns that no man- 
ager can afford to skimp in this regard, that 
it takes sustained showmanship and that the 
effort pays off, for the manager himself and 
for his employer. —Walter Brooks 

















Showmanship 


On the March 
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James Barnett, manager of the Florida theatre, newest SAMSON 7 DELILAH 


and most deluxe of the Paramount circuit in Greater Miami, 
exhibits samples of his showmanship. Above, the theatre 
front trimmed for ''Battleground," with good use of poster 
cut-outs, and at right a real live lobby display for ‘Samson 
and Delilah"—guaranteed to remind you of Hedy Lamarr. 


K. T. Collins, city mana- 
ger of Greater Indianapolis 
Amusement Co., and Milton 
Kaiser, manager of the 
Indiana theatre, Indianap- 
olis, pose with their unique 
set piece to herald the state 
premiere of Y. M. W. A. H. 


Ve 
. a 
AY: 


Red Skelton bids adieu 
to pretty Bridget Carr as 
she takes off in a yellow 
cab on the longest taxi ride 

We've had pictures of managers presenting mayors in history, Hollywood to 
with one thing and another, but here's Mayor Snyder New York and return, to ad- 
of Waterbury, Conn., ‘the brass center of the world," vertise “Yellow Cab Man" 
presenting Bob Carney, manager of Loew's Poli thea- —the meter is already click- 
tre, with a real "Key To The City" as a special gift ing off 12,000 miles. 
to be forwarded to Clark Gable. 
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Mule Himself 
Pays a Visit 
To Midwest 


Paul Townsend, manager of the Midwest 
theatre, Oklahoma City, Okla., reports every- 
body in town having a wonderful time with 
the personal appearance of “Francis”—the 
talking Army mule, on tour. The mayor, and 
all the good looking girls in town, cooper- 
ated wonderfully to make “Francis” feel 
welcome, and the Army Recruiting Services 
gave the mule and his starring picture their 
best attention. (It seems that all Army mules 
are suddenly named “Francis” and all are 
under sealed orders from the War Depart- 
ment not to talk on trivial subjects, but this 
was the real “Francis’”—direct from Holly- 
wood, by trailer.) 

Universal went one better and routed two 
of their starlets to accompany “Francis” to 
Oklahoma, which admittedly helped the draw 
in street ballyhoo and personal visits to 
newspapers, radio stations and service clubs. 
The mayor presented “Francis” with a glori- 
fied collar, and he was made an honorary 
sergeant in the local recruiting service. 
Newspaper ads included the _ excellent 
“teaser” copy reproduced from pressbook 
mats, and a good demonstration of the spe- 
cial ad copy, “We’re Off the Amusement 
Page” placed in Sunday issues, apart from 
regular theatre advertising. 

An abundance of good publicity resulted 
from newspaper by-liners who really enjoyed 
the talking mule theme as a novelty, and 
using the versatile animal as street ballyhoo, 
attracted a great deal of word-of-mouth ad- 
vertising from those who wanted to tell 
others of the phenomenal qualifications of 
this particular Army veteran. 











"Francis" the army mule, making a per- 
sonal appearance four, greets army friends 
and good-looking gals as street ballyhoo for 
the Midwest theatre, Oklahoma City, Okla. 
It is reliably reported that "Francis" is out- 
doing Universal's "The Egg & I." 








Manager Knows All About 
"Sands of lwo Jima" 


Clippings from the Iron River Reporter, 
Iron River, Michigan, enclosed in a cam- 
paign on “Sands of Iwo Jima,” submitted by 
Norman Potochnik, manager of the Delft 
theatre, prove that he knows all about Iwo 
Jima from first-hand experience. The news- 
paper found a good story, close to home, 
which proved to be excellent publicity for 
the picture. Good use of six-sheet cut-outs 
and pressbook ads are shown in the book. 


Distributes Attractive Folder 


James Barnett, manager of the Florida 
theatre, in downtown Miami, arranged with 
Pan American Airlines to imprint and dis- 
tribute an attractive four-color folder as co- 
operative advertising for “Nancy Goes to 
Rio,” at the Florida theatre, and Pan-Amer- 
ican leaving the International Airport at 
Miami for the Brazilian city. 







Butler Offers 
“Key to City” 
In Salt Lake 


W. D. Butler, manager of the Lyric thea- 
tre, Salt Lake City, has an unusually good 
advertising campaign on “Key to the City” 
as his current entry for the Quigley Awards. 
The campaign is built on excellent coopera- 
tion from the Deseret News—“first family 
newspaper in the mountain west’—and 
started with a contest which was taken from 
the pressbook. Some twenty radio spot an- 
nouncements supported this contest, which 
brought hundreds of “mailed in” answers. 
A local disc jockey also assisted this “Name 
the City” idea through four days in advance 
of playdates. 

Arrangements were made with the studio 
to telegraph the mayor and other municipal 
officials, inviting them to the opening of the 
picture, and a follow-up of this landed in 
the Salt Lake Tribune as a news story with 
art. A key, made of twenty pounds of native 
copper, was presented by the mayor to the 
theatre manager, as a gift to be forwarded 
to Clark Gable, who had signed the original 
wires. Personal publicity for Gable was way 
beyond all former measures of his local popu- 
larity. Loretta Young participated in this 
publicity benefit, as the co-star. 

As a follow-up Maralyn Maxwell in her 
role of a bubble dancer obtained almost equal 
publicity, while the papers were in the mood. 
The students of the University of Utah took 
part in amateur criticism, promoted to pub- 
licize the picture, and this resulted in still 
more free space. A large number of mer- 
chant tieups, and very generous cooperative 
advertising, cost free to the theatre, brought 
the campaign to completion, and a highly 
successful one. 
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Unusual and highly effective promotional tieup put into effect by Harold Waller, man- 
ager of the Hollywood Paramount theatre, and John Gageby, manager of the Downtown 
Paramount theatre, in Los Angeles, to advertise “Dear Wife". Small folder carried intimate 
detail of "Dear Wife", who was encouraged fo fill out the information blanks and present it 
to dear husband, with the suggestion that they both go see the picture. Some 150,000 of 
the throw-aways were distributed in the areater Los Angeles area. 
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Arranges Special Showing 
For Second Lieutenants 


Howard Higley reports in J. Knox 
Strachan’s Ohio zone news bulletin that he 
arranged a special showing in Cleveland for 
twenty 2nd lieutenants to see “Francis” un- 
der the sponsorship of a local movie critic, 
which resulted in a full column story and 
four-column art break two days before the 
opening of the picture. Personal appearance 
of “Francis” the mule, brought personal in- 
terview from Ward Marsh, well-known by- 
line writer for the Plain-Dealer. 


Jesse White Lands a 
Co-Op "Jolson" Page 


Jesse White, city manager for Martin the- 
atres in Americus, Ga., shows a fine co- 
operative newspaper page for “Jolson Sings 
Again” from the Americus Times-Recorder, 
with advertising for the picture underwritten 
by nine local merchants. Lobby display made 
good use of six-sheet and other cutouts. 
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New Member 
Sells °**Iwo~”° 


Tom Martin, manager of the State thea- 
tre, Minneapolis, submits his first entry to 
the Round Table in the form of a complete 
campaign for “Sands of Iwo Jima,” as ex- 
ecuted by Don Alexander, assistant adver- 
tising director for Minnesota Amusement 
Company, and himself. It is really a com- 
plete job, with all the expected features and 
variations. Appeal to women was obtained 
in the selling approach by concentration on 
John Wayne and the romance between John 
Agar and Adele Mara. The Mayor of Min- 
neapolis proclaimed “Iwo Jima Day” to at- 
tract the attention of veterans to this his- 
torical document. 

Two advance screenings were held for 
press, critics, radio and special guests, in- 
cluding officers of veterans organizations 
and the Marine Corps. A night parade 
brought out a spectacular display of march- 
ing units with color guard. A stage salute 
dramatized the heroic flag raising and in- 
troduced an actual survivor of the famous 
Marine coup. The Marine Corps gave un- 
qualified support in advertising and the use 
of military equipment. Newspaper publicity 
and special by-line stories and radio inter- 
views, supported the Minneapolis Lions Club 
luncheon in honor of the special occasion. 


Promotes Magic Carpet 

Leonard Tuttle, manager of the St. Al- 
bans theatre, St. Albans, L. I., promoted a 
fine rug from a local carpet company and 
had it floating through space, as lobby dis- 
play, bearing signs to advertise his showing 
of “Bagdad,” as a source of thrills. 











John Barrymore, Jr. displays the famous 
profile, at a luncheon tendered by Fred Put- 
nam, manager of the Strand theatre, Port 
Arthur, Texas, to the lucky girl who won a 
contest entitled: "Have A Date With John 
Barrymore, Jr." to advertise "The Sun- 
downers" in its Southwest premiere. 








Free Passes for G.I.'s 
For "Battleground" 


Mrs. P. M. Thomas, manager of the 
Parker theatre, Parkersburg, W. Va., de- 
vised a clever and interesting contest to 
advertise “Battleground” at her theatre. She 
posted a map of the Bastogne area of the 
famous “Battle of the Bulge” and offered 
guest tickets for all G.I.’s who could identify 
the position of their outfit on this map. Vet- 
erans were invited to see the picture and 
examine the map with the idea of proving 
they were on the spot. Mrs. Thomas says it 
was surprising, how many ex-G.I.’s from 
Parkersburg were in the Bulge. The film 
proved to be one of the top-grossing attrac- 
tions ever to play in the West Virginia city. 


“12 O'Clock” 
Georgia High 


Hudson Edwards, manager of the Lucas 
theatre, Savannah, Ga., opens his description 
of his campaign for “12 O’Clock High” with 
the modest statement that he thinks he did 
a fairly good job and then proves that he 
really did an outstanding job, from evidence 
submitted. Starting with two teaser trailers, 
furnished by Fox, he began hitting them in 
advance of release date, and one week ahead 
of playdates, used the regular trailer from 
National Screen Service. Then a window 
display campaign was planned and executed, 
with the cooperation of merchants and the 
theatre’s sign artist, Mr. Ed Winter. 

That was a coincidence, for Mr. Winter 
was a veteran of the 8th Air Force, and this 
part of Georgia was the home grounds of 
the Air Force prior to combat duty over- 
seas. With the impetus of this local inter- 
est, the campaign for “12 O’Clock High” 
pyramided to new highs, seldom reached in 
theatre exploitation. It was a natural for 
local consumption, and the nearby Army 
centers provided plenty of apparatus and 
equipment to trim both theatre and mer- 
chant displays. Newspapers took up the 
theme quickly, and the camaign became a 
news event for Savannah and the 8th Air 
Force. 


Borland Uses Lobby Hangers 


Hugh S. Borland, manager of the friendly 
Louis theatre in Chicago, uses circular 
hangers, printed both sides, in his lobby. 
Air currents cause these to turn constantly, 
to display two messages regarding coming 
attractions and the comfort and convenience 
of the Louis theatre. 











The community of Van Nuys in the San 
Fernando Valley, California, observed the 
world's first "Dear Wife Day," and it was 
such a success that plans are under way to 
make it an annual observance, on a national 
basis. It all started with the good inten- 
tioned press agent of the Hollywood and 
Downtown Paramount theatres in Los Angeles, 
who thought he might attract a bit of pub- 
licity for a certain picture then current, if 
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he promoted this civic observance in his own 
neighborhood. 

Husbands in the valley community thought 
their "Dear Wives" were entitled to a day 
of their own, as much as "Mother" or 
"Father" who have long enjoyed a day of 
tribute. Presently, the idea of "Dear Wife 
Day” was made legal, by proclamation of 
the Greater Los Angeles City Council. The 
thing has snow-balled to an affair of national 

















consequence, and all because of a press 
agent who thought in terms of picture titles. 
Van Nuys made quite a celebration out of 
it and all the personalities in the photo- 
graphs above are leaders of the community, 
really getting into the spirit of it. 

One item worth remembering, and which 
justifies this space, is that you can do the 
same thing all over again, with as much 
inspiration and a knowledge of playdates. 
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Fox to Offer 
134 Prises 
In Contest 


The second $7,500 Showmanship Contest 
sponsored by 20th Century-Fox Film Cor- 
poration is under way, open to any manager 
and/or advertising manager of a theatre in 
the United States or Canada, who opens or 
plays the feature film, “Mother Didn’t Tell 
Me” during the period of February 24 to 
May 7, 1950, and enters the resulting cam- 
paign on or before May 21, 1950. The first 
such contest, on “Father Was a Fullback,” 
was an unqualified succss and a great stimu- 
lant to showmanship with the picture. 

Again, entries will enjoy ‘“double-entry” 
submissions in the Fox contest and judged 
by the end of May as contenders for the 134 
prizes offered by the company will also be 
entered in the second quarter of 1950, end- 
ing April 30, for the Quigley Awards. By 
arrangement with Mr. Charles Einfeld, vice- 
president in charge of advertising and pub- 
licity for 20th Century-Fox, a selection of 
the “Mother” campaigns will be re-submit- 
ted to the Round Table, as entries in the 
Quigley Competition for Showmanship. 

Many contenders are equally well known 
in both of these national contests, and it is 
both reasonable and fair that their entries 
should have the benefit of judging in both 
categories. The judges in the Fox contest 
will be Trueman Rembusch, president of 
National Allied; Ted Gamble, president of 
Gamble Theatre Enterprises, and Mrs. Reba 
Schwartz, owner and manager of the Capi- 
tol theatre, Dover, Delaware. The judges 
for the second quarter in the Quigley com- 
petition will be selected from the panel of 
industry leaders who serve, and will be an- 
nounced in the Round Table. 


Warner's Managers Boost 
"Women of Tomorrow" 


All Warner’s theatres managers in the 
Ohio zone have been alerted to get out spe- 
cial promotional material for the short film, 
“Women of Tomorrow,” with cooperation 
of the Girl Scouts, who are featured in the 
picture. Top executives of the Girl Scout 
organization in the Cleveland area have been 
well briefed in campaign details, which in- 
clude direct approach to 7,500 Girl Scouts, 
250 troop leaders and 2,500 volunteer adult 
advisers. The regional director of the Girl 
Scouts has six assistants traveling the state 
to develop interest in the documentary film. 


“Hot Rods" for "Big Wheel" 


Marty Finch, manager of the Grand thea- 
tre, Sacramento, Calif., arranged a parade 
of 10 midget racing cars and four “hot rods” 
as a street ballyhoo for “The Big Wheel” 
with a special lobby display of the fast little 
cars during the run of the picture. 
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Selling Approach 





MOTHER DIDN'T TELL ME—20th Cen- 
tury-Fox. The picture with all the hilarious 
answers. As warm and real as two people 
in love. What every young woman (or 
man) should know. ‘Oh, Mother, when 
does a girl say 'No,' ‘Yes,’ or ‘Maybe'?""— 
"Oh, Mother, what shall | do about the 
other woman—short of murder?"—"Oh, 
Mother, how can | hold the other man— 
at a distance?" "Oh, Mother, why didn't 
you tell me about this before?"' "Mother 
Didn't Tell Me" is a showman's picture with 
a showman's title. It is the picture with 
which you have a chance at $7,500 in show- 
manship prizes (see adjoining column). 
Posters are good, and the 24-sheet will 
make up in several ways, as lobby and 
marquee cut-outs. Use it as a two-way 
sign, back and front display. Six-sheet car- 
ries balloons of the "Oh, Mother" ques- 
tions quoted above. Herald cover quotes 
the picture with all the answers—inside 
spread gives you a neat follow-up, and 
keys your campaign in smaller situations. 
Teaser ad No. 302 has same design as 
24-sheet. Smaller ads sell cast, Dorothy 
McGuire, William Lundigan, and selling 
line, "Oh, Mother, what do | do now?" 
Pressbook contains much better than 
usual material, to help you to win sub- 
stantial showmanship prizes merely by put- 
ting good suggestions into work. Picture 
title is a natural for full-page cooperative 
newspaper ads, and you'll find an example 
to show you the method. Newspaper ad 
mats are varied, and you can select what 
you want from several styles. Our sug- 
gestion: pattern your campaign along the 
lines of the 24-sheet and the herald. 
Mother-in-law contest is suggested, and 
teen-age letter writing contest, which can 
be semi-serious. Limerick contest is fun, 
and this title suggests some variations for 
either radio or newspaper use. Publicity 
stories and mats look interesting, and may 
get you free newspaper space. 


MALAYA—Metro-Goldwyn-Mayer. Life is 
short but sweet—in Malaya. When you 
kiss a girl in Malaya—keep your eyes wide 
open and your gun in your hand! Adven- 
ture and romance call you to "Malaya'""— 
the spot that's so hot it sizzles with excite- 
ment. Spencer Tracy, James Stewart, John 
Hodiak, Sydney Greenstreet, Lionel Barry- 
more and glamorous Valentina Cortesa. 
New romance and adventure in a different 
setting. Posters will make cut-outs, but 
lack theme or poster value. You'll have to 
build displays in which they mean some- 
thing. There's no herald, but over-sized 
newspaper mat No. 406 is suggested, from 
which you can print your own. It has fairly 
good illustration value. One or two of the 
other newspaper ad mats have display 
possibilities, especially No. 306, which is 
not too large to use in many situations. 
The very small mats are all type with no 
descriptive quality. By the time you print 
all the credits there is little room for selling 
approach. Concentrate on the names, and 
one of the more interesting ad styles. One 
mat, No. L-301, apparently the result of 
theatre usage, is quite different in display 
values. Exploitation hinges on three big 
stars in one big action picture. The gun- 
holding figure of Tracy, cut from 24-sheet, 
6-sheet and 3-sheet can be used to trim 
lobby and front of the house displays to 
advantage. Pressbook shows you how to 
do it. Metro has prepared a star-studded 
trailer and there are radio announcements 
suggested for local stations. Malaya map 
stunts and street ballyhoo will attract at- 
tention. The Capitol theatre on Broadway 
had excellent Malayan girls in costume, on 
the coldest day of winter. They wore plenty 
of underwear, under silk pajamas and 
coolie hats. Valentina Cortesa as newest 
Italian star discovery, will prove exotic and 
glamorous. What more do you want, with 
Spencer Tracy and Jimmy Stewart, too? 
Malayan atmosphere is convincing. 








"Battleground" Plays 
Bernstein Theatres 


William P. Miller, general manager for 
Bernstein Theatres, Hammond, Ind., and 
Austin D. Hostetler, manager of the State 
theatre, Elkhart, Indiana, submit the cam- 
paign for Metro’s “Battleground” which was 
conducted for the opening of the picture. 
Elkhart marines turned out in dress uni- 
forms, and Main Street was renamed 
“Bastogne Blvd.” in honor of the occasion. 
Good display of 1-, 3- and 6-sheet posters 
and 1,000 special banners, “Don’t let Elk- 
hart become a ‘Battleground’ ” aroused spe- 
cial interest. The United States Fifth Army 
Band led a street parade, and army top 
brass were present to observe “Battleground 
Day,” proclaimed by the Mayor of Elkhart 
as a municipal holiday. 


"Samson & Delilah'' Records 


Paramount making news of the issue of a 
special Decca album of records, with the 
score of “Samson and Delilah’—and a ter- 
rific promotional campaign in music shops. 
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PICTURE 
GROSSES 


A statistical compliction ant QC’ Lists 


comparison of Box Office Per- 


formance in first run theatres 





Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 


Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending January 31, 1950. 


SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 


Over Run; (AA) Advance Admission. 





THE SUNDOWNERS (EL) 


First Report: 


Total Gross Tabulated $91,600 
Comparative Average Gross 87,800 
Over-all Performance 104.4%, 
ATLANTA—Paramourt . 92.5% 
BOSTON—Pilgrim, 1st week 111.7% 


(DB) Commandos Strike at Dawn (Col.) 
BOSTON—Pilgrim, 2nd week . . .... . 78.2% 
(DB) Commandos Strike at Dawn (Col.) 


BUFFALO—20th-Century . 120.0% 
CLEVELAND—Hippodrome . 105.8% 
DENVER—Paramount .. . 135.8% 
DENVER—Webber. . 104.1% 
KANSAS CITY—Tower 98.6% 
KANSAS CITY—Uptown . 112.5% 
OMAHA—Orpheum 84.1% 
(DB) Song of Surrender "(Para.) 
& 
DAKOTAL LIL (20th-Fox) 
First Report: 
Total Gross Tabulated $89,700 
Comparative Average Gross 90,300 
Over-all Performance 99.3%, 
BALTIMORE—Mapfair 82.2% 
BOSTON—Fenway _. 105.4% 
ee Backfire (WB) 
BOSTON—Paramount 105.5% 
(BB) Backfire (WB) 
CHICAGO—Garrick . 80.0% 
(DB) Blonde Bandit (Rep.) 
DENVER—Paramount bie 116.4% 
DETROIT—Fox . . . . 102.3% 
INDIANAPOLIS—Lyric_ ; 82.5% 
(DB) Bomba on Panther Island (Mono.) 
SAN FRANCISCO—Fox ; 100.0% 


(SA) Duke Ellington’s Orchestra 


WHEN WILLIE COMES MARCHING 
HOME (20th-Fox) 


Final Report: 


Total Gross Tabulated $496,300 
Comparative Average Gross 525,800 
Over-all Performance 94.3%, 
BALTIMORE—New ta 114.2% 
BOSTON—Memorial, ist week 106.2% 
BOSTON—Memorial, 2nd week 102.1% 
BUFFALO—Paramount 107.6% 
CHICAGO—Roosevelt . 126.8% 
(DB) Blue Grass of Kentucky (Mono.) 
CINCINNATI-—Capitol, Ist week : 134.4% 
CINCINNATI—Capitol, 2nd week . . 96.7% 
‘1 NCINNATI—Shubert, _ Ist week 115.3% 
CLEVELAND—Allen . 103.7% 
DENVER—Denver . : 95.27% 
(DB) Western Pacific " Agent “(Lp.) 
DENV ER—Esquire . ; 83.3% 
(DB) Western Pacific Agent Lp.) 
KANSAS CITY—Tower P. 109.5% 
KANSAS CITY—Uptown. . 125.0% 
LOS ANGELES—Chinese, Ist wee 95.3% 
(DB) The Girl from San Lorenzo KU 1A) 
LOS ANGELES—Chinese, 2nd week 53.4% 


(DB) The Girl from San Lorenzo (UA) 
LOS ANGELES—Fox-Wilshire, Ist week 
(DB) The Girl from San Lorenzo (UA) 
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LOS ANGELES—Fox-Wilshire, 2nd week 55.5% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Los Angeles, Ist week 99.2% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Los Angeles, 2nd week 53.2% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Loyola, ist week . 108.4% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Loyola, 2nd week . 72.2% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Uptown, Ist week . 102.2% 
(DB) The Girl from San Lorenzo (UA) 

LOS ANGELES—Uptown, 2nd week . 60.0% 
(DB) The Girl from San Lorenzo (WA) 

NEW YORK—Roxy, Ist week ‘ 126.6% 
(SA) Allan Jones, others 

NEW YORK--Roxy, 2nd week 70.4% 
(SA) Allan Jones, others 

A ntl esa Ist week 148.3% 

PITTSBURGH—Fulton, 2nd week 126.3% 

SAN FRANCISCO—Fox . . 85.3% 
(DB) Bomba on Panther Island (Mono.) 

ST. LOUIS—Missouri ; 135.1% 
(DB) Deputy Marshal (Lp.) 

ST. LOUIS—Ambassador, MO Ist week 80.0% 
(DB) Deputy Marshal (Lp.) 

TORONTO~—Shea, ,Ist week 115.1% 
TORONTO-Shea, “2nd week 94.5% 
a 

MALAYA (MGM) 
Final Report: 

Total Gross Tabulated $553,000 

Comparative Average Gross 570,100 

Over-all Performance 97.0%, 

ATLANTA—Grand J ‘ 81.9% 

BALTIMORE—Century . ‘oe 91.5% 

BALTIMORE—Valencia, MO “Ist week 106.8% 

BALTIMORE—Valencia, MO 2nd week 90.0% 

te Pe lst week . 98.9% 

DB) Prison Warden (Col.) 

BOSTO N—Orpheum, 2nd week 92.4% 
(DB) Prison Warden (Col.) 

BOSTON-—State, ist week . 81.6% 
(DB) Prison Warden (Col.) 

BOSTON—State, 2nd week . . 80.0% 
(DB) Prison Warden (Col.) 

BUFFALO—Buffalo . 90.6% 

BUFFALO—Teck, MO “Ist week 117.0% 

CHICAGO—Oriental, Ist week 91.3% 
(SA) Vaudeville 

CHICAGO—Oriental, 2nd week 75.3% 
(SA) Vaudeville 

CINCINNATI—Keith’s, 1st week 172.2% 

CINCINNATI—Keith’s, 2nd week 111.1% 

CLEVELAND—State ..... 2% 

DENVER—Orpheum seer oes 120.9% 

DETROIT—Downtown, Ist week 114.4% 
(DB) Riders in the Sky (Col.) 

wg Downtown, 2nd _ week 111.3% 
(DB) Riders in the Sky er 
INDIANAPOLIS—Loew’s . . . 109.0% 
(DB) Tension (MGM) 

KANSAS CITY—Midland . . 119.7% 
(DB) Mary Ryan, Detective (Col.) 

LOS ANGELES—Egyptian, 1st week 148.1% 
(DB) Blonde Dynamite (Mono.) 

LOS ANGELES—Egyptian, 2nd week 74.0% 
(DB) Blonde Dynamite (Mono.) 

LOS ANGELES-—State, Ist week 139.4% 

DB) Blonde Dynamite (Mono.) 

LOS ANGELES—State, 2nd week 57.5% 
(DB) Blonde Dynamite —* 

NEW YORK—Capitol, 1st week 113.5% 
(SA) Blue Barron’s Orchestra 

NEW YORK—Capitol, 2nd week 56.7% 
(SA) Blue Barron’s Orchestra 

OMAHA-—State . . Hee baa 102.0% 

PITTSBURGH— Penn, Ist week 97.8% 

PITTSBURGH — 2nd week 104.8% 

3T. LOUIS—State . > 132.0% 
(DB) Girls’ School (Col.) 

ST LOUIS—Orpheum, MO Ist week 123.2% 
(DB) Girls’ School (Col. ) 

TORONTO—Loew’s ; 101.2% 


Stock Deals 


Washington Bureau 


Holdings of additional officers and direc- 
tors of Paramount Pictures Corp. and Unit- 
ed Paramount Theatres have been reported 
by the Securities and Exchange Commis- 
sion. 

The commission’s monthly report on trad- 
ing in film stocks by insiders covered trans- 
actions filed between January 11 and Febru- 
ary 10. Trading generally was extremely 
light. 

Henry Ginsberg acquired 1,000 shares of 
Paramount Pictures Corp. common, bring- 
ing his holdings to 1,250 shares. His sons 
held 137 shares. Maurice Newton acquired 
27 shares in exchange for stock of Para- 
mount Pictures, Inc., bringing his own hold- 
ings to 9,147 shares. He holds another 


9,190 shares in trust accounts. 

As of December 22, other officers and directors of 
the New Paramount film company listed these hold- 
ings: Paul Raibourn, none; Y. Frank Freeman, 400; 
A. Conger Goodyear, 2,000, and in trust, 2,100; Stan- 
ton Griffis, 4,350, and in trust accounts, 7,900; John 
Hertz, 1,000, and through Lehman Brothers, 50; 
George Weltner, 75, and Adolph Zukor, 500. 

United Paramount president Leonard H. Goldenson 
received 550 certificates for common in the new the- 
atre company in exchange for stock of Paramount 
Pictures, Inc. He and his wife jointly received an- 
other 250 certificates for their old Paramount stock. 
Six other officers and directors of the theatre com 
pany reported holding no certificates or 3 as of 
December 22. They were: John A. Coleman, Ches- 
ter Gersten, Walter W. Gross, William 7 Ree 
Robert H. O’Brien and Simon B. Siegel. 

At Columbia, Joseph A. McConville bought 200 
shares of common, bringing his holdings to 1,000. 
Abraham Schneider bought 200 shares and gave away 
250, leaving him with 9,542 shares. He holds options 
for another 12,500 shares of common. Frederick L. 
Ehrman sold 800 shares of RKO common, leaving 
200. J. E. Brulatour, Inc., bought 200 shares of capi- 
tal stock in Associated Motion Picture Industries, 
Inc., bringing its total to 36,356 shares. 


Legion Approves Eight 
Of 13 New Pictures 


The National Legion of Decency this 
week reviewed 13 films, placing five in Class 
A-1, morally unobjectionable for general 
patronage; three in Class A-2, morally un- 
objectionable for adults; and five in Class 
B, morally objectionable in part for all. In 
the first category were “Blue Grass of Ken- 
tucky,” “The Iroquois Trail,” “Passport to 
Pimlico,” “The Reformer and the Redhead” 
and “Young Daniel Boone.” In the second 
category were “Singing Guns,” “Tarnished” 
and “Under My Skin.” In the latter cate- 
gory were “Barricade,” because of “exces- 
sive brutality”; “Il Trovatore” (Italian) be- 
cause “suicide (is) sympathetically por- 
trayed”; “No Man of Her Own” because it 
“tends to condone immoral actions, (and) 
inadequate moral compensation” ; “One Way 
Street” because it “tends to condone illicit 
actions and presents in part a fatalistic con- 
cept of life’; and “Wabash Avenue” because 
of “suggestive costuming, singing and danc- 


ing.” 


Distribution Deal Set 

A distribution deal has been made between 
Twentieth Century-Fox International Corp. 
and Film Classics for \the handling of 12 
Film Classics films in Australia, New Zea- 
land and South Africa. 
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CLASSIFIED ADVERTISING 


Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 

a the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
Locks: MOTION PICTURE HERALD, Cle 








insertions 


commission. Address copy and ¢ 


assified Dept., 


Rockefeller Center, New York (20) 





POSITIONS WANTED 


HELP WANTED 


PRINTING SERVICE 





THEY SAY YOU LIVE AND LEARN, ALSO EX- 
perience is a great teacher. It’s the truth when it 
comes to knowing the management of theatres and 

moving picture business one hundred per cent perfect 
and I won’t take my hat off to anyone in the business. 
Have built, owned and managed many theatres and 
circuits, big business producer, never had a failure. I 
recently retired and now being single, have decided to 
get back in the business. Open for proposition or as an 
assistant. Locate anywhere. Salary determined by you. 
Furnish bond if desired. American, with a hobby, and 
reputation of making business tough for opposition. 
T. W. WILLIAMS, General Delivery, West Palm 
Beach, Fla. 





PROJECTIONIST—FULLY EXPERIENCED, ANY 
equipment—desires to locate in South or Texas. BOX 
2433, MOTION PICTURE HERALD. 





I CAN MAKE YOUR THEATRES PAY. EM- 
ployed manager ten years’ one circuit desires change. 
Experienced exploiteer, advertiser, booker, stage shows, 
vaudeville, pictures, city and small towns. Seeking 
supervisory work five or more theatres. Ge anywhere. 
Available usual notice. One year contract. Salary $130. 
BOX 2427, MOTION PICTURE HERALD. 





USED EQUIPMENT 


FOR THE PREVIEW _ ROOM, REBUILT NAVY 
DeVry projectors. $550. Pair. Renewed Navy DeVry 
amplifiers. $65. Holms Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 








EQUAL TO NEW. HOLMES OR DeVRY 35 mm 
projector with ’ magazine. sound single poorest 
ite pair $500. IDEAL FILM & SUPPLY CO. 

NC.. 630 Ninth Ave., New York 19, N. Y. 





THESE REBUILTS EQUAL NEW — HOLMES 
Educators $550; Simplex Acme $795; Simplex SP or 
Standard $995—all dual equipments with 2000’ maga- 
zines, lenses, amplifier, speaker, etc. 2 RCA Brenkert 
Econare L. I. arc lamps with Benwood-Linze 30A 
rectifiers, like new $395. Available on Time Payments. 

Ss. i SUPPLY CORP., 604 West 52nd 
St. os New York 1 





EXHIBITORS! MAKE EVERY DOLLAR COUNT! 
Compare our offerings! E-7 mechanisms, rebuilt like 
new, $1100 pair; Strong Intermediate high lamphouses, 
rebuilt, $325 pair; electric 2 unit ticket machines, re- 
built, $139.50; 3 unit $169.50; Simplex rear shutter 
mechanisms, latest features, rebuilt, $279.50; Neumade 
Dynamic rewinders $7.95 set; DeVry XD projectors, 
complete, rebuilt. $550. What do you need? STAR 
CINEMA SUPPLY, 441 West 50th St., New York 19. 





OPEN AND CLOSED TYPE CANDY STANDS. 
Good buy! Reasonable prices! ANDREWS, INC., 132 
zat oes St., New York 18, N. Y. Room 708. LOng- 
acre 3- 





SEATING 





THEATRE CHAIRS, WE HAVE THEM, $1.56 
each and up. Also the finest in rebuilt chairs from $2.75 
each and up. Write us for photos and prices. BODEL- 
mi \ ial BOX 324, Long Island City, 

ew Yor 





NEED CHAIRS? HERE’S YOUR SPOT. 800 HEY- 
wood veneer back, squab seat, good condition, $3.25; 
1000 American panel back metal lined spring cushion, 
excellent $4.95; 271 sturdy veneer folding chairs, $2.95; 
293 rebuilt panel back spring cushion, only $4.95; 2000 
late American 7-ply veneers, like new, $5.25. Send 
for Chair Bulletin for complete list, S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St.. New York 19. 





1200, PRACTICALLY NEW HEYWOOD-WAKE- 
field, 7-ply veneer back, spring edge or veneer seat 
chairs, with modern end standards. Other fine chairs 
in stock. _— and prices upon request. ALLIED 
og ie laa . INC., 234 West 44th St., New York 





MANAGER FOR LARGE MODERN DRIVE-IN 
theatre to be completed shortly in large Southern city. 
Year around operation. State ames. age, refer- 
ence, availability, family and salary expected in 
first letter. Write BOX 2425, MOTION PICTURE 
HERALD 





MANAGER WANTED FOR NEW DRIVE-IN AT 
Harrisburg, Pennsylvania. Booking and _ concession 
independently handled. State experience and salary 
desired. BOX 2431, MOTION PICTURE HERALD. 





MANAGERS FOR CLOSED AND _ DRIVE-IN 
operations. Closed theatre jobs available Albany, Troy; 
drive-in jobs available Binghamton and Albany. Mini- 
mum salary closed theatres $75 per week plus percen- 
tage. Drive-in managers $100 weekly minimum salary 
plus bonus. Apply by phone, wire or mail NEIL 
HELLMAN, Paramount Theatre, Albany, New York. 


STUDIO EQUIPMENT 








WIDE SELECTION 16-33MM SOUND PROJEC- 
tors for sale. All motion picture production equipment, 
bought, sold, rented. Send for 1950 Mart Message. 
we CAMERA MART, INC., 70 West 45th St., New 

ork. 





EYEMO 71K CAMERAS LESS LENS, $195; 
Mitchell standard camera, 3 lenses, excellent $3,995; 
slapstick slates, $9.95; film phonographs 1200 RPM, 
$395; 35/16 optical reduction printer, $1995; new Bridga- 
matic automatic processors, $1595; synchronous 35mm 
dubbing projectors, $795; twin turret Eyemo, 6 fast 
lenses, motor, etc. $1,095; 35mm recorders from $495. 
Send for Catalog Sturelab. S. O. S. CINEMA SUP- 
PLY CORP., 604 West 52nd St., New York 19. 





LOOKING FOR LIGHTING EQUIPMENT? FILM- 
craft studio close-outs—wonderful shape including bulb, 
barndoors. diffusers, rolling stand—5SKW _ Seniors 
$189.50; 2KW Juniors, $104.50; Juniors less stands, 
$87.50; hundreds other lights, dimmers, cables, plugs, 
etc. Background process projection outfit including 4 
Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4,995; MR microphone boom with 
dolly, $395. Send for Bulletin Filmli. S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 


NEW EQUIPMENT 


METAL BOOTH TABLES $29.50; 18” MAGA- 
zines uppers $27.50; lowers $31.50; rear shutters $145 
pair; aisle lights $2. 95; 15 ampere rectifier bulbs $4.95; 
splicers $3.95. STAR ‘CINEMA SUPPLY, 441 West 
50th St.. New York 19. 











NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S. O. S. has assembled latest booth 
equipments for theatres $2950; drive-ins $3950 actually 
50% of market price! Time Deals and Trades Too! 
S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





_SAVE AND BE SAFE. BUY FROM ESTAB- 
lished source—serving satisfied customers since 1926. 
Rectifier bulbs, 15 amp. $4.95; 6 amp. $2.95; Bell & 
Howell 35mm splicers $3.95; carbon savers 77c; coin 
changers $149.50; intercommunication telephones $9.95 
pair; crystal pickups $1.75; marquee letters 35c up; 
beautiful stage settings $277.50; wall and ceiling 
lighting fixtures 45% off. (Send for brochure.) S. O. S. 
= SUPPLY CORP., 604 West 52nd St., New 
or 4 





BLOWER: MORE FOR YOUR MONEY. 5000 TO 
30,000 c.f.m. Curtain controls—$89.95 and up. ZIP- 
AIRE MFG. CO., 638 Sinclair Ave., N. E., Grand 
Rapids, Mich. 


DRIVE-IN EQUIPMENT 


DON’T BUY TOY SPEAKERS YOU’LL EVEN- 
tually discard. For greater volume, better tone quality, 
your best bet is S.O.S. Co-op speakers. Buy sample 
pair for $16, compare against any other. Be convinced! 
Complete 35mm _ dual i -intensity projection and 
sound outfit, from $1,595; 14-2 underground cable 
a 13M. Write for details and Time Payment Plan. 

oO. S. eg SUPPLY CORP., 604 West 52nd 
St. New York 1 








WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 


DRIVE-IN THEATRE MANAGERS — BOOKLET, 
sixteen pages in colors ‘Comforts of Your Drive-In’. 
Write for sample. CATO SHOW PRINTING CO., 
Cato, New York. 


VENTILATING EQUIPMENT 


PROMPT SHIPMENTS FANS. BLOWERS AND 
washers. Special! Complete 11000 cfm evaporative cooler 
$595. S. O. S. CINEMA SUPPLY CORP., 604 West 
52nd St., New York 19. 


BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 




















COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions, COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 





COMIC BOOKS PROVEN THE MOST SUC- 
cessful method of attracting the “small fry” to their 
Saturday matinees. Always large variety = latest 
popular titles. Sold on all newsstands at $22.50 
per 1000, F.O.B. New York City. DUMONT SALES. 
15 Park Row, New York City. 


SCHOOLS 











LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
year. THEATRE MANAGERS INSTITUTE, Elmira, 


Ne, 





THEATRES 


THEATRES FOR SALE. WRITE FOR LIST. 
THEATRE EXCHANGE, Fine Arts Bldg., Portland, 
Ore. 








SELL OR RENT THEATRE 50 MILES FROM 
New York City. Little cash necessary. Good proposi- 
tion for experienced theatre man. BOX 2428, MOTION 
PICTURE HERALD. 





TWO_ THEATRES. NORTH EAST, MD., 50 
seats. Perryville, Md., 500 seats, both air- -conditioned. 
oe required. Reason advancing years. JOHN M. 

MITH, owner, North East, Maryland. 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
oe Bia aad BOOKSHOP, 1270 Sixth Ave., New 

or 











RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition, Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. eo med 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION PICTURE AL- 
manac—the big book about your business — 1949-50. 
edition. Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete listing of feature pictures 1944 to 
date. Order your copy today. $5.00 postage included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 
Sixth Avenue, New York 20, N. Y. 
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CAPTAIN 





CAREY USA. § 





\ DY me PUBLIC WILL BUY IT: 


It is very much a fact that pictures with war themes are cur- 
rently doing top business. Timed to this trend, Paramount comes 
up with one of its biggest stars, Alan Ladd, in a fast action 
script dealing with an O.S.S. officer who seeks to square the 
score for his buddy killed in line of duty. Wanda Hendrix, a 
winner in Fame’s poll of top young players, is Ladd's co-star. 












ALAN LADD as “CAPTAIN CAREY, U.S. A.” co-starring Wanda Hendrix with Francis Lederer 
Joseph Calleia . A Mitchell Leisen Production . Produced by Richard Maibaum . Directed by Mitchell Leisen 
Screenplay by Robert Thoeren . Introducing the newest Livingston-Evans song hit, ‘“Mona Lisa” 

















Our Very Own 


RKO-Goldwyn—A Family Disunited 


Delving into the problem of whether parents 
should tell their child of its adoption or con- 
tinue to let it live under the belief that it was 
born into its family is the crux of a warm and 
tender story of family life. Under the produc- 
tion aegis of Samuel Goldwyn and the excellent 
directorial guidance of David Miller, it emerges 
as screen fare that is at times both gay and 
humorous, but more often dramatic and heart- 
rending. As a result it is a picture which will 
have particular appeal to the distaff side of 
the audience. 

Ann Blyth and Farley Granger head a cast 
whose lives center around life in an upper- 
middle class residential district in California. 

The eldest of three sisters, Miss Blyth, in a 
squabble with a sister, finds out that she is 
the only adopted child—a discovery which re- 
sults in rebellion against the family circle. The 
parents’ efforts to prove that their love for her 
is no less than that for the other children, and 
how Miss Blyth convinces herself that she is 
really a member of the home, provides a senti- 
mental and dramatic climax. 

Although the individual characterizations by 
the stars, and by the supporting players, includ- 
ing Joan Evans, Jane Wyatt, Donald Cook and 
Natalie Wood as the family group, are general- 
ly good, it is the realistic screenplay by F. 
Hugh Herbert which gives the picture its 
sparkle. Here the author has captured the 
spirit and immaturity of youth through the ex- 
pert use of teen-age dialogue with all its cruel 
tactlessness and its cutting sarcasm and frank- 
ness. 

Reviewed at the Trans-Lux theatre on Lex- 
ington Avenue, New York, at a mid-afternoon 
preview showing. Reviewer's Rating: Very 
Good—GeorcE H. Spires. 


Release date, not set. Running time, 93 minutes. 
PCA No. 14260. General audience classification. 


ME aos pisces aisidines sins au cvieaace taedenccaeuan Ann Blyth 
FON ate Sad cclpacsak’ sen ave oR alcee cue Farley Granger 
BRE Mista ia Wisi cain awe SS o died 4c odiocsie ois olbaie Joan Evans 


Jane Wyatt, Ann Dvorak, Donald Cook, Natalie 
Wood, Gus Schilling, Phyllis Kirk, Jessie Grayson, 
Martin Milner, Rita Hamilton, Ray Teal 


Jiggs and Maggie 
Out West 


Monogram—Series Feature 


Producer Barney Gerard, whose “Bringing 
Up Father” series cast has now reached that 
happy degree of familiarity enjoyed in the 
far and profitable past by the principals in the 
Hardy Family pictures, sends his regulars this 
time through a sequence of incidents even more 
closely akin to the events that characterize the 
George McManus cartoon than those he has 
utilized in previous releases. 

Sharing credit with Eddie Cline for the story 
and with Adele Buffington for the script, 
Gerard throws mundane plausibility out the 
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window in the opening sequence—introducing 
an invisible but vocal ancestor of Maggie’s 
whose instructions to the lady give the tale 
its mainspring—and turns all hands loose for 
a romp through passages that range from 
stagecoach holdups to an up-to-date wrestling 
match in a ghost-town saloon. 

Finally, when the story line has got so 
tangled that there’s no formal way of un- 
snarling it, he marches the cast up to McManus 
and lets the artist explain it all away by stat- 
ing he’s just been amusing himself with them. 
But so well have the players been accepted by 
now as McManus’ own characters that the pre- 
view audience seemed to like this ending better 
than the usual orthodox conclusions. 

The players, Joe Yule as Jiggs, Renie Riano 
as Maggie, Tim Ryan as Dinty Moore, Pat 
Golden as Dugan, June Harrison as Nora, and 
the others, get variously involved this time 
in Maggie’s search for a gold treasure men- 
tioned in her grandfather’s will. The de- 
ceased, invisible to all, and audible only to 
Maggie, directs her to a ghost town, and 
the others follow, with the result that the 
place is soon a thriving Western community 
complete with modern entertainment and old 
fashioned gun toters, the latter engaged in an 
ancient feud which has to do with the same 
treasure Maggie is seeking. It’s all informal, 
spontaneous, but amusing in the way that 
McManus is amusing, and director William 
Beaudine, Sr., keeps the goings-on progress- 
ing at high speed. 

Previewed at the Campus theatre, Los An- 
geles, where a Thursday night audience ap- 
peared to approve fully. Reviewer's Rating: 
Good.—Witt1AM R. WEAVER. 

Release date, April 23, 1950. Running time, 66 min- 
utes PCA No. 14434. General audience classification. 
SNM cd sie. Sintec a: peahsoranerte wiea aa S a oi anise ela Joe Yule 
1 ee ey eI tO aie oe el aie aS Renie Riano 
George McManus, Tim Ryan, Jim Bannon, Rickey 


Hill, Pat Goldin, June Harrison, Henry Kukowich, 
Terry McGinnis, Billy Griffin 


Beauty on Parade 
Columbia—Home vs. Bathing Suit 


Wherever the feminine form comes in for 
its due share of admiration and the bathing 
beauty pageant is accepted as an_ integral 
part of the American scene, this picture should 
find favor despite its too contrived story and 
occasionally dragging pace. With an endless 
bevv of bathing beauties for male approval 


and an array of bathing suit styles for the 


ladies, producer Wallace MacDonald and di- 
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rector Lew Landers may have known they had 
a good thing and didn’t strain to improve up- 
on it. 

The story by Arthur Orloff and George 
Bricker starts off with a promising premise, 
what became of the girl who won the home 
town beauty contest back in 1930. Ruth War- 
rick is the beauty who feels that she passed 
up fame and fortune for married life, while 
her husband, John Ridgely, has spent 20 years 
trying to forget she was a contest winner. 

When daughter Lola Albright enters a beauty 
contest, under her mother’s careful tutelage 
and against her father’s wishes, the battle is 
on. Miss Albert’s shapely blonde beauty cote 
dozens of other beauties of varied hue and 
exposure in one contest after another. <A 
pliable lifeguard fiance, the constantly protesting 
father and a disapproving newspaper report- 
er make no difference to the determined mother. 
The only solution, and one that would reunite 
the almost estranged parents, is the daughter’s 
secret marriage to the dark horse reporter the 
day before the Miss USA finals and her dis- 
qualification after winning the title. 

The film is easy on the eyes and not too 
painfully conscious of its “message” that 
woman’s place is in the home. 

Previewed at Hollywood Pantages theatre 
to a politely restrained, intermittent whistle 
of appreciation by the presumably unattached 
men in the audience. Reviewer's Rating: Good. 
—Lro SIMon. 

Release date, March 18, 1950. Running time, 66 


minutes. PCA No. 14253. General audience classi- 
fication. 

Ce ee OCR CRE Ce Robert Hutton 
ee Pers ok ss ewan eee ge ceeaiss Lola Albright 
WEASTAE WEBS 5 os bis 8.0. 0:6 ch seo gseais Ruth Warrick 


John Ridgely, Hillary Brooke, Wally Vernon, Jimmy 
Lloyd 


Western Pacific Agent 


Lippert—Murder Melodrama 


Mickey Knox, a grim dynamic young man 
reminiscent of the early James Cagney, gives 
the standout performance in this direct-line mur- 
der story produced by Sigmund Neufeld and 
directed by Sam Newfield from a script by Fred 
Myton and a story by Milton Raison. Kent 
Taylor and Sheila Ryan are the names for bill- 
ing, and acquit themselves ably of the roles they 
play, but the totally unsympathetic and entirely 
unextenuated killer portrayed by Knox is the 
character that dominates and carries the picture. 
It is, within its dimensions, one of the best of 
its kind in many months. 

Knox is seen as a young bindle-stiff, son of a 
small town grocer, who comes home broke, is 
refused money by his father, and murders two 
home town friends to obtain possession of 
$50,000 in payroll money. Taylor plays the rail- 
road detective who is assigned to the case and 
trails the killer through hobo jungles across 
country and back, piecing together identifying 
clues as he goes. Knox, unable to use the 
stolen money after serial numbers have been 
widely posted, goes on his silent, murderous 

(Continued on fcllouing page) 
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Screenplay by Robert Thoeren - Introducing the newest Livingston-Evans song hit, 


(Continued from preceding page) 
way, winding up, after being tracked down and 
cornered in an abandoned shack, by killing his 
father, and being shot Gown in turn by pursuing 
officers after a motor chase. 

The audience is told at once who the killer is, 
witnessing his crimes as they occur, and the 
suspense arises from the slow building of evi- 
dence as to his identity. It is the hard way to 
do the job, and it’s admirably done. 

Previewed at the studio. Reviewer's Rating: 
Good.—W. R. W. 


Release date, March 17, 1950. Running time, 65 min- 


utes. PCA No. 14335. General audience classification. 
SB SS a eer eee Kent Taylor 
SE CIRET LCLSE i ctassneancspesaneseuee Sheila Ryan 


Mickey Knox, Morris Carnovsky, Robert Lowery, Sid 
Melton, Frank Richards, Dick Elliott, Anthony Jochim, 
Lee Phelps, Ted Jacques 


Federal Agent At Large 


Republic—Action Melodrama 


Continuing the trend of bringing the various 
activities of Government agencies to the screen, 
producer Stephen Auer and director George 
Blair have turned out a routine but action- 
filled melodrama on the adventures of U. 
customs agents. 

Dorothy Patrick, Robert Rockwell and Kent 
Taylor take the leads in the melodramatic pro- 
ceedings, while Estelita Rodriguez as a night 
club vocalist provides some musical interludes. 

The screenplay by Albert DeMond has an 
underworld group smuggling gold from its 
headquarters in Mexico to the United States 
for reshipment to the Orient, where it is to 
be sold at inflated prices. Taylor, a customs 
agent, worms his way into the gang and dies 
after exposing the leader. Running through 
the story is a romance between Miss Patrick, a 
mob-member attempting to go straight, and 
Rockwell, pressed into service by the gang 
through blackmail. At the climax, Federal 
authorities bring the gang to justice. 

Reviewed at the Republic projection room in 
New York. Reviewer's Rating: Good. 

Release date, March 12, 1950. Running time, 60 min- 
utes. PCA No. 14299. General audience classification. 


PE ic iuksnecsb bite hyesosebabeke Dorothy Patrick 
De; Bane Carve t0. onc os 000snccdcccess Robert Rockwell 


S$ Pee Kent Taylor 
Estelita Rodriguez, Thurston Hall, Frank Puglia, Roy 
Barcroft, Denver Pyle, Jonathan Hale, Robert Kent, 


Kenneth MacDonald, Sonia Darrin, Frank McFarland, 
John McGuire 


Dynamite Pass 


RKO—Tim Holt Western 


The team of Tim Holt and Richard Martin, 
as Chito, once again provide a Western action 
film that measures up to any of the previous 
pictures in this series. Produced by Herman 
Schlom and directed by Lew Landers, “Dyna- 
mite Pass” has the usual production values 
with plenty of action to back it up. The fans 
should like this one. 

The adventures of this cow-poking team in 
this film bring them to a town out of which 
there is one road. The owner of this road takes 
huge sums from the residents who want to use 
it, and tries by fair means or foul, to prevent 
construction of another road by Regis Toomey. 

Naturally, when Holt and his partner come 
on the scene, the villain’s schemes suffer a sud- 
den setback and before the picture fades out 
there is an attempt made to kill Toomey. In 
between there is the usual fast riding, straight 
shooting and fisticuffs, to say nothing of inno- 
cent arrests. 

The direction of the film is kept at a good 
pace. The acting in the hands of Holt, Martin, 
Toomey and Lynne Roberts in the female lead 
is satisfactory. 

Reviewed at the RKO screening room in New 
York. Reviewer's Rating: Average—CHARLES 
J. Lazarus. 

Release date, March 23, 1950. Running time, 61 min 






utes. PCA No. 14114. General audience classification. 
MESS Sees bcadubuavins chiacescehecisvucmascene Tim Holt 
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Wingate EE Rey oo Sen ee ee Robert Shayne 
Dor Harvey, Cleo Moore, John Dehner : 
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Sarumba 
Eagle Lion—Cuban Charm 


With little to recommend it other than a 
couple of song numbers and Latin American 
dances, this is a mediocre effort produced 
in its entirety in Cuba and employing American 
players. It is difficult to understand why pro- 
ducers Marion Gering, George P. Quigley and 
Julian Roffman should have traveled so far 
from their home base to come up with so little. 

Based on a trite and unimaginative story, the 
screenplay written by Jay Victor is inept even 
for a modest-budget feature such as this and 
further impedes the efforts of the players. The 
camera ignores the “realism” aspect of location 
shooting and confines itself to the highly rou- 
tine. Mr. Gering’s direction doesn’t help much. 
Some of the fast dance-scenes, featuring Doris 
Dowling and Tommy Wonder, provide a wel- 
come break. Michael Whalen and Dolores 
Tatum do their best in supporting roles. 

Dolores and Doris are budding night club 
entertainers in Cuba when they meet Wonder. 
A dancer, he jumps ship and teams up with 
Miss Dowling. They are a success, but she 
meets Whalen, who owns a string of night 
clubs. Wonder becomes jealous and gambles 
away his and the girl’s savings. Eventually he 
is given a break by Whalen, who switches his 
attentions to Dolores. 

Seen at a New York screening room. 
wewer’s Rating: P Frep Hirt. 

Release date, January, 1950. Running time, 64 min- 
utes. PCA No. not set. General audience classification. 
RENEE MUMNOR -. cows vaenbe sar cekabaeaee Michael Whalen 
Hildita oris Dowling 
Bi SRMMG oc cvuaccenduercheses naheusee Tommy Wonder 
Dolores Tatum, Rodriguez Molina, Shelia Garret, 
Manuel Folgoso, Red Davis, Ira Wolfer 


Hoffman Wrote Script 

The March 4 Propuct DiceEst review of 
Columbia’s “A Woman of Distinction” in- 
correctly credited Hugo Butler and Ian 
McLellan Hunter with writing the screen- 
play. It was written by Charles Hoffman 
from a story by Mr. Butler and Mr. Hunter. 


REISSUE REVIEWS 
BEAU GESTE 


(Paramount) 


This is one of the classics from the library 
of outstanding films produced in Hollywood. 
This version, released in the summer of 1939, 
was a remake of an earlier version, and the 
cast includes names which are still highly ex- 
ploitable today. They are: Gary Cooper, Ray 
Milland, Robert Preston, Brian Donlevy, Don- 
ald O’Connor, Susan Hayward and J. Carrol 
Naish. This is a story of adventure in the 
French Foreign Legion. The Morton Picture 
HERALD reviewer. in July, 1939, said of the film 
that “Beau Geste . . . viewed from any angle 

. is a solid piece of theatre merchandise, full 
of selling points and handsomely put together.” 
The picture will be released in the east zone in 
March, and the west zone in June, under Para- 
mount’s new distribution plan. 


LIVES OF A BENGAL LANCER 


(Paramount) 


The film version of the Rudyard Kipling 
story concerning the adventures of British sol- 
diers in India’s Khyber Pass, this was first 
released in 1935. In the cast were such names 
as Gary Cooper, Franchot Tone, Akim Ta- 
miroff, and J. Carrol Naish, which are still sig- 
nificant at the box office. Henry Hathaway 
was the director of this sweepingly told adven- 
ture story. The Motion Picture HERALD’s 
reviewer in January, 1935, said of the picture 
that it was “a gripping, important picture .. . 
with double values in those essentials of enter- 
tainment and showmanship—novelty of story, 
fascination of strange locale, romantic adventure, 
comedy, spectacle, heroism and sacrifice.” The 
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picture, to be released under Paramount's new 
bizonal distribution plan, will open in the east 
zone in March, and the west zone in June. 


ADVANCE SYNOPSES 


THE STRANGE CASE OF 

MADELEINE SMITH 

(Universal-Int'l.) 

PRODUCER: Stanley Haynes. DIREC. 
TOR: David Lean. PLAYERS: Ann Todd, 
Ivan Desny, Leslie Banks, Norman Wool. 
and, Barbara Everest. 

DRAMA. This story is based on the life 
and famous trial of Madeleine Smith which 
caused a sensation throughout the world. Made- 
leine, who came from an extremely conventional 
family, lived a narrow limited life in the Vic- 
torian 1850’s until a chance encounter with 
Pierre, a seed clerk in a Glasgow company, 
Pierre becomes her lover and wants to marry 
Madeleine, but she puts him off because of the 
difference in their social standing. After seeing 
Madeleine one night, Pierre is found dying in 
his rooms. Investigation proves he died from 
poison. Madeleine is tried but since no conclu- 
sive evidence is ever produced, she leaves the 
court a free woman. 


RANGE LAND 
(Monogram) 
SUPERVISED BY: Eddie Davis. DIREC- 
TOR: Lambert Hillyer. PLAYERS: Whip 
Wilson, Andy Clyde, Reno Browne. 
MELODRAMA. While riding a stagecoach 
together, Ben Allen, mill owner, reports to 
Whip, former U. S. Marshal, that a fortune 
in gold bars has been stolen from the stage 
in recent months. Doris Allen rides out to 
meet her father while Bart, the actual leader 
of the gang of thieves, has sent his men to 
intercept the stage and murder Allen. Doris’ 
presence change their plans but Whip sees 
the plot and he and his partner Winks start 
an investigation. They worm their way into 
the gang, discover the missing gold bars and 
uncover two murders. In a showdown gun battle 
Whip and Winks, round up the gang. 


| WAS A SHOPLIFTER 

(Universal-Int'l.) 

PRODUCER: Leonard Goldstein. DIREC- 
TOR: Charles Lamont. PLAYERS: Scott 
Brady, Andrea King, Mona Freeman, An- 





thony Curtis, Charles McGraw, Charles 
Drake. 
MELODRAMA. Mona and Scott are ar- 


rested together in a store for shoplifting, al- 
though they do not know each other. The store 
detective, realizing that Mona is a kleptomaniac, 
lets her off with a signed confession, but sends 
Scott to jail. Scott in reality is a detective 
trailing a gang of shoplifters who get the names 
of kleptomaniacs and frame them into becoming 
professionals with the threat of exposure after 
their first offense. Scott finds that Mona has 
been contacted by the gang and goes along with 
her posing as a thief. He rescues her from a 
tight spot, a terrific fight ensues and the law 
is victorious. 


BED OF ROSES 

(RKO) 

PRODUCER: Robert Sparks. DIREC- 
TOR: Nicholas Ray. PLAYERS: Joan 
Fontaine, Robert Ryan, Zachary Scott, Joan 
Leslie, Mel Ferrer. 

MELODRAMA. Donna, a hard-working ca- 
reer girl, makes the mistake of her life when 
she agrees to share an apartment with Christa- 
bel, beautiful selfish niece of her publisher- 
employer. Donna is engaged to Curtis, a 
wealthy socialite and Christabel is determined 
to marry him even though she is romantically 
drawn to Nick, a novelist. Christabel suc- 
ceeds in her scheming and marries Curtis but 
she is still carrying a torch for Nick who has 
left town to forget her. A year later events 
come to a climax when she decides to meet 


Nick in San Francisco\ and lies to Curtis 
about it. Eventually both men see her as she 


really is and discard her from their lives. 
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SHORT SUBJECTS 


reviews and synopses 





— 


Reviews and synopses of short subjects 
printed in Product Digest are indexed in 
the Short Subjects Chart, Product Digest 
Section, pages 230-231. 


Running times are those furnished by 
the distributor. 








ee 


THE MALE LOOK (20th-Fox) 
The March of Time (V 16-2) 

Audiences, especially the males, will get a 
big kick out of the way the March of Time 
handles a familiar American theme: women’s 
influence on the clothing men wear, from birth 
to burial attire. The camera moves in and out 
of men’s wear shops from New York to Lon- 


don and then to Texas and comically points up- 


the idiosyncracies of dress habits. The narra- 
tion is good, too, with some clever lines in- 
jected into the script. It’s all in good clean fun. 
Release date, March 17, 1950 16 minutes 


DETOURING THROUGH MAINE (Para.) 
Screen Song (X9-5) 

The densely-wooded areas and famous rock- 
bound coast of Maine is the setting for this sub- 
ject which pokes fun at fish hatcheries, lumber- 
jacking, oyster beds and lobster catching. 
Audience participation in the “Maine Stein 
Song” supplements the tour in Technicolor. 
Release date, February 10, 1950 7 minutes 


THE RHUMBA SEAT (Para.) 


Pacemaker (K9-3) 
Funny-man Tom Ewell is on a vacation trip 
in South America and has a hard time trying 
to make the natives understand his Spanish. 
He gets in a cab and the driver takes him on a 
rough trip through the mountains. Tom sur- 
vives the ordeal only to discover he has to come 
back over the same route. 
Release date, February 10, 1950 


A WEE BIT OF SCOTLAND (MGM) 
Fitzpatrick Traveltalk (T-114) 

Starting in the city of Perth, the camera 
goes on a tour of special points of interest in 
Scotland. It visits the city of Inverness, Loc 
Ness and then on to the world-famous golf 
course at St. Andrews. 

Release date, December 17, 1949 


MY FAVORITE GIRL (Univ.) 
Sing and Be Happy Series (5381) 
In this short subject three of the most popular 
girl songs of yesteryear are given special treat- 
ment by the King’s Men. They are “Margie,” 
“Mary Lou” and “Dinah.” Clever cartoon back- 
grounds and arrangement of choruses for audi- 
ence participation add to the reel’s general 
entertainment value. 
Release date, November 7, 1949 


SPORTS' BEST (RKO) 
Sportscope (04,306) 
Trophies are presented by prominent sports 
editors to top sports figures at New York’s 
Hotel Astor. Also shown in the film are flash 
shots of some of the players in action. Among 
those featured are Bob Feller, Hank Green- 
berg, Lou Boudreau, Tris Speaker, Ty Cobb, 
Lefty McDermott, Don Newcomb, Joe Page, 
Walter Hagen, Jack Lavelle, Glen Davis. The 
selection of Tommy Henrich as the idol of 
baseball and “Sports’ Best” for 1949 is shown 
in the finale. 
Release date, February 10, 1950 


TENNIS CHUMPS (MGM) 
MGM Technicolor Cartoon (W-136) 

Tom and his alley cat friend, Butch, are en- 
gaged in the tennis championship playoff. Tom 
is aided by a very unwilling Jerry. When both 
cats pick on Jerry, he turns the tables by play- 
ing both of them at one time and winning the 
championship himself. 

Release date, December 10, 1949 


10 minutes 


10 minutes 


9 minutes 


9 minutes 


7 minutes 
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COUNTERFEIT CAT (MGM) 
MGM Technicolor Cartoon (W-137) 

The lady of the house warns Spike, the bull- 
dog, to protect the pet canary. A sly cat dis- 
guised as the neighbor’s dog, keeps sending 
Spike out of the house with bones to bury, but 
Spike always gets back before the cat reaches 
the bird. Spike discovers the deception and this 
time he buries the cat instead of the bone. 
Release date, December 24, 1949 7 minutes 


LITTLE QUACKER (MGM) 
MGM Technicolor Cartoon (W-138) 
Tom is hungry and steals a duck egg, but 
the egg hatches before he can eat it. The baby 
duck takes refuge in Jerry’s mouse-hole, and 
in the chase that follows, Tom finds himself 
facing a formidable mother and father duck. 
He hastily loses his appetite. 
Release date, January 7, 1950 


SATURDAY EVENING PUSS (MGM} 
MGM Technicolor Cartoon (W-139) 

While the maid’s away, the cats play, and 
Tom invites his alley cat friends in for a jam 
session, Jerry can’t sleep and although he man- 
ages to eliminate Tom and his friends, it is to 
no avail as the maid returns andl continues the 
jam session on the record player. 
Release date, January 19, 1950 


LAND OF TRADITION (MGM) 
Fitzpatrick Traveltalk (T-115) 

This Traveltalk covers a brief tour through 
rural England, showing the life and activity of 
the average Briton. Stops are made at the city 
of Windsor, the race course at Ascot, the quaint 
cities of Lincoln and Salisbury and ending with 
a visit to the ruins of Glastonbury Abbey. 
Release date, January 21, 1950 9 minutes 


HIGH AND DIZZY (RKO) 
Leon Errol Comedy (03,703) 
Leon Errol gets into his usual trouble when 
he brings home a live chicken that sings. He 
gets a call from Irma, night club entertainer, 
who says the chicken is in her act and is worth 
$5,000. He has a hectic time trying to keep his 
wife from carrying out her plan to have chicken 
for dinner and at the same time keeping her in 
the dark about Irma. 
Release date, February 17, 1950 


WHY PLAY LEAP FROG (MGM) 
MGM Technicolor Cartoon (W-140) 

This film, which could be likened to a short 
course in economics, endeavors to show the 
relation between wages and prices. It illus- 
trates with statistics that labor makes up ap- 
proximately 85% in the cost of most of the 
commodities- consumed, and therefore makes it 
almost impossible to raise wages without rais- 
ing prices. The conclusion of the picture is that 
capital, labor and management each has a re- 
sponsibility to the system of free enterprise. 
Release date, February 4, 1950 9 minutes 


AUDITION FOR AUGUST (RKO) 
Screenliner (04,207) 

Jan August, celebrated pianist, is presented 
in a sketch with Kitty Kallen, vocalist. Kitty 
has just threatened to quit unless the night club 
management provides her with a good accom- 
panist when Jan enters. Of course, he gets the 
job after playing “Besame Mucho” and “Jan’s 
Boogie.” Kitty sings the song from the show 
“Stardust.” 

Release date, February 24, 1950 


7 minutes 


7 minutes 


17 minutes 


9 minutes 


MISSISSIPPI SWING (20th-Fox) 
Terrytoon (5021) 

A combination of music, comedy and color is 
featured in this subject dealing with life in the 
deep South. To the tunes of Stephen Foster’s 
melodies, colored folk sing the story of their 
life in the cotton fields. The high spot in the 
film is the arrival of the showboat with its 
oldtime minstrel show. 
Re-release date, January, 


SPORTS ODDITIES (MGM) 
Pete Smith Specialty (S-154) 

Pete Smith presents some unusual athletes 
who specialize in unusual sports—an assortment 
of gentlemen who break all the rules for pur- 
poses of excitement. Some of the highlights are 
an expert bowler who makes strikes by rolling 
the ball down the gutter, acrobatics by trick ice 
skaters and aquatic stunts from a diving board. 
Release date, December 31, 1949 9 minutes 


CANDID MICROPHONE No. 3 
(Columbia) 
Candid Microphone (2553) 

The latest entry in the Candid Microphone 
series shows Alan Funt, originator of the series, 
with his camera and microphone hidden from 
his unsuspecting victims. The fun begins when 
Funt poses his laugh-provoking questions and 
gets some surprising answers. 
Release date, February 23, 1950 


KING ARCHER (Columbia) 
World of Sports (2805) 

An archery expert, Jim Lynch, demonstrates 
the art of archery at the Concord Hotel in 
the picturesque Catskill Mountains. Trick shots 
are Lynch’s specialty and he goes through his 
entire repertoire to the delight of the onlookers. 
Release date, February 23, 1950 9 minutes 


PEST CONTROL (MGM) 
Pete Smith Specialty (S-155) 

Once again Pete Smith examines and presents 
his commentary on various types of human be- 


1950 7 minutes 


10% minutes 


*havior. This one deals with different kinds of 


pests—the kid who can’t keep his hands off 
things in a store; the parking lot attendant 
who is careless with your car; and others. 

Release date, January 14, 1950 8 minutes 


WE CAN DREAM, CAN'T WE? (MGM) 
Pete Smith Specialty (S-153) 

This is the second Pete Smith Specialty based 
on the humorous feature “What I Want Next” 
from the magazine Science Illustrated. Among 
the gadgets demonstrated are an automatic bot- 
tle opener, tilting shelves and catsup in a tube. 
Release date, December 3, 1949 9 minutes 


CRASHING THE MOVIES (MGM) 
Pete Smith Specialty (S-156) 

This is a humorous compilation of the odd 
and unusual things people will do to get into 
the newsreels—a wacky collection with humor- 
ous commentary by Pete Smith. 
Release date, January 28, 1950 


AQUATIC HOUSE-PARTY (Paramount) 
Sportlights (R 9-4) 

A fabulous aquatic house party is given at 
the mountain estate of the Paddocks in Cali- 
fornia with mermen and mermaids cavorting in 
a pool that winds through the living quarters 
indoors to an exterior pool. Cecil DeMille has 
endorsed the Sportlight as a running mate for 
Samson and Delilah. 

Release date, December 21, 1949 


8 minutes 


9 minutes 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


For exploitation see Managers’ Round Table section. 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 230-231, issue of March 18, 1950. 


Feature product listed b 


Company on page 215, issue of 


March 4, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number—Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Adam and Evalyn (Brit.) Univ. 


Adam's Rib (7)* MGM 
Adventures of Ichabod & Mr. Toad, The 
(color) (093) RKO 
Against the Wind (Brit.) (965) EL 
Air Hostess (120) Col. 


Alias the Champ (817) Rep. 
All the King's Men (227)* Col. 
Always Leave Them Laughing (908)* WB 
Amazing Mr. Beecham (Brit.) (02!) EL 
Ambush (13) MGM 
And Baby Makes Three oo Col. 
Angels in Disguise (4818 Mono. 
Anna Lucasta (148) Col. 
Any Number Can Play (930)* MGM 
Apache Chief (4824) Lippert 
Arctic Fury (011) RKO 
Astonished Heart, The (Brit.) Univ. 
BACKFIRE (915) WB 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
Baron of Arizona (4902) Lippert 
Barricade (color) (918) WwW 

Battleground (14)* MGM 
Beau Geste (4920) Para. 
Beauty on Parade Col. 
Bed of Roses RKO 
Belle of Old Mexico (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beyond the Forest (906) WB 
Big Hangover, The MGM 
Big Steal, The (001) RKO 
Big Wheel, The UA 


Black Book, The (926) EL 
(formerly Reign of Terror) 


Black Hand (20) MGM 
Black Magic UA 
Black Midnight (4805) Mono. 


Black Shadows (944) EL 


Blazing Trail, The (162) Col. 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blondie's Hero (206) Col. 
Blood on the Moon (909) RKO 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline (909) Univ. 
Brand of Fear (4864) Mono. 
Bride for Sale (068) RKO 
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Stars 
Dennis O'Keefe-Gale Storm 


Abbott-Costello-Karloff 
Stewart Granger-Jean Simmons 
Spencer Tracy-Katharine Hepburn 


Walt Disney Feature 

Robert Beatty-Simone Signoret 
Gloria Henry-Ross Ford 
Robert Rockwell-Barbara Fuller 
Broderick Crawford-Joanne Dru 
Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews 


* following a title indicates a box office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil 
dren (ages 8 to 12}. Legion of Decency Ratings: A-1, Unobjec. 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 


(S) before a page number indicates advance synopsis. 











Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 


Robert Young-Barbara Hale 

Leo Gorcey-Huntz Hall 

Paulette Goddard-Oscar Homolka 
Clark Gable-Alexis Smith 

A. Curtis-R. Hayden-C. Thurston 
Del Cambre-Eve Miller 

Noel Coward-Celia Johnson 


Virginia Mayo-Gordon Mac Rae 
M. O'Hara-P. Christian-V. Price 
Allan "Rocky" Lane-Eddy Waller 
Chas. Starrett-Smiley Burnette 
Donald Woods-Trudy Marshall 
Vincent Price-Ellen Drew 

D. Clark-R. Massey-R. Roman 
Van Johnson-John Hodiak 

G. Cooper-R. Milland 
Robert Hutton-Lola Albright 

J. Fontaine-R. Ryan-Z. Scott 
Estelita Rodriguez-Robert Rockwell 
Roy Rogers-Dale Evans 

Bette Davis-Joseph Cotten 

Van Johnson-Elizabeth Taylor 
Robert Mitchum-Jane Greer 
Mickey Rooney-Thomas Mitchell 
Robert Cummings-Arlene Dahli 


G. Kelly-J. C. Naish-T. Celli 
Orson Welles-Nancy Guild 
Roddy McDowall-Damian O'Flynn 
African Travelogue 

Charles Starrett-Smiley Burnette 
Gerald Mohr-Dorothy Patrick 

Leo Gorcey-Adele Jergens 

Penny Singleton-Arthur Lake 
Penny Singleton-Arthur Lake 
Robert Mitchum-Jane Greer 


(reissue) (east) Mar.,'50 


Greer Garson-Walter Pidgeon (reissue) Feb. 16,'50 


Bill Williams-Jane Nigh 

Jean Simmons-Donald Houston 
Willard Parker-Lola Albright 
Johnny Sheffield-Allene Roberts 
George Murphy-Ricardo Montalban 
Fred MacMurray-Claire Trevor 
Jimmy Wakely-Gail Davis 

Robert Young-Claudette Colbert 


Date Time 
Oct.,"49 79m 
Aug.,'49 84m 
Not Set 92m 

Nov. 18,49 l0Im 
Oct. 1,'49 68m 
Sept.'49 95m 
Aug. 25,'49 6m 
Oct. 15,'49 60m 
Jan.,"50 109m 
Nov. 26,49 [tlém 
Feb.,'50 85m 
89m 
Dec.,'49 84m 
Sept. 25,'49 63m 
Aug.,'49 86m 
July,"49 102m 
Nov. 4,49 60m 
Oct. 1,'49 éIm 
Mar.,'50 92m 
Feb. 11,'50 91m 
Nov.,'49 82m 
Aug. 29,49 60m 
Oct. 20,'49 56m 
Nov. 10.49 65m 
Mar. 4,'50 93m 
Apr. 1,50 75m 
Jan. 20,50 118m 
114m 
Mar. 18,'50 66m 
Mar. 4,'50 
Not Set 70m 
Jan. 8,'50 67m 
Oct. 22,'49 96m 
May,'50 82m 
July 1,'49 Tim 
Nov. 4,'49 92m 
Aug.,'49 89m 
Mar. 17,'50 93m 
Aug. 19,49 105m 
Oct. 2,'49 66m 
July 29,'49 62m 
July 5,'49 56m 
Dec. 22,'49 60m 
Feb. 12,'50 
Oct. 6,'49 66m 
Mar. 9,'50 
July 1,49 88m 
100m 
Jan. 22,'50 72m 
Aug.,'49 10Im 
Mar. 21,50 63m 
Dec. 18,49 70m 
Oct. 28,'49 92m 
Feb. 9,'50 88m 
July 10,'49 56m 
Nov. 12,'49 87m 


7— REVIEWED — 
(S) =synopsis 


Issue Page 
Oct. 8 4! 
Aug. 6 4706 
Nov. 26 98 
Nov. 5 73 
Aug. 27 4730 
May 28 4626 
Aug. 13. (S)4715 
Oct. 29 66 
Nov. 5 73 
Nov. 26 97 
Dec. 31 137 
Dec. 24 129 
Dec. 3 105 
Nov. 26 98 
July 16 4682 
June 4 4633 
Oct. 22 59 
Oct. 1 34 
Feb. 18 197 
Jan. 21 161 
Nov. 26 97 
Oct. 8 4l 
Nov. 5 (S)75 
Aug. 13 4714 
Feb. 18 198 
Mar. I1 221 
Oct. | 33 
Mar. 25 238 
Mar. 25 237 
Mar. 25 (S$)238 
Feb. II 189 
Jan. 21 163 
Oct. 22 59 
Mar. 18 229 
June 18 4649 
Nov. 5 73 
May 21 4617 
Jan. 21 161 
Aug. 20 4721 
Sept. 10 (S)t! 
Oct. | 34 
Aug. 13 4714 
Jan. 28 169 
Feb. 4 (S)178 
Oct. 8 (S)42 
Mar. 11 = (S)223 
Nov. 13 4382 
Jan. 28 170 
Jan. 21 161 
Aug. 6 4706 
Dec. 24 130 
Jan. 14 153 
Aug. 27 4730 
Jan. 14 153 
July 9 (S)4675 
Oct. 22 
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7 RATINGS, 


Nat'l Herald 
Groups L.ofD. Review 
A A-2 Good 
AY A-| Fair 

Good 
Aor AY A-2 Excellent 
AYC A-| Excellent 
AYC B Good 
A-1 
A-2. Good 
Aor AY B Excellent 
AYC B Very Good 
AYC A-2 Good 
AYC A-! Very Good 
A B Average 
AYC A-2 Fair 
A B Very Good 
A A-2. Good 
A-! Fair 
AYC A-| Good 
A B Very Good 
A A-2. Good 
AYC A-2. Good 
AYC Good 
AYC A-l 
AY A- Fair 
Good 
B Good 
AY A-| Superior 
Good 
AY A-2 Fair 
AYC Good 
A B Average 
Excellent 
AY A-2 Fair 
AY B Very Goud 
A-2. Good 
AYorAYC A-2 — Excellent 
B Very Good 
AYC A-! 
A-2 Average 
AYC A-| Good 
Aor AY A-2. Good 
AYC A-| 
AYC 
AY A-2. Good 
AYC A-| Excellent 
AY A-2. Good 
& A-2 Fair 
Good 
A B Very Good 
AY A-2. Good 
A-1 
AY A-2. Good 
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TITLE—Production Number—Company 


Brimstone (814) (color) Rep. 
Buccaneer's Girl (color) (912) Univ. 
CALAMITY Jane and Sam Bass (color) 
(699) Univ. 
Captain Carey, U.S.A. (4918) Para. 
Captain China (4911) Para. 
Capture, The RKO 
Chain Lightning (905) WB 


Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 
Cheaper by the Dozen (color) (009) 20th-Fox 


Chicago Deadline (4905)* Para. 
Chinatown at Midnight (218) Col. 
Christopher Columbus ( Brit.) } 
(color) (708) Univ. 
Cinderella (color) (094) RKO 
Comanche Territory (color) Univ. 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) (21) MGM 


Cowboy and the Indians, The (184) Col. 
Cowboy and the Prizefighter (color) (956) EL 
Cry Murder FC 


DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Dancing in the Dark (color) (001) 20th-Fox 
Dangerous Profession, A (014) RKO 
Daughter of Rosie O'Grady, The (color) WB 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 
Dedee (French) EL 
Deputy Marshal (4905) Lippert 
Devil's Henchmen, The (110) Col. 
D.O.A. UA 
Doctor and the Girl, The (3) MGM 
Doolins of Oklahoma, The (147) Col. 


Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 


Dynamite Pass RKO 
EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962) EL 
Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Farewell to Arms (909) WB 
Father Is a Bachelor (232) Col. 
Father Was a Fullback (925) 20th-Fox 
Federal Agent at Large Rep. 
Fence Riders (4946) Mono. 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

(color) 20th-Fox 


Fighting Redhead, The (955) (color) EL 
File on Thelma Jordon (See Thelma Jordon) 


_ Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (006) RKO 
Fountainhead, The (827)* WB 
Francis (910) Univ. 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 


GAL Who Took the West, The 


(color) (706) Univ. 
Gay Lady, The (Brit.) (013) EL 
Girl From Jones Beach, The (828)* WB 
Girl from San Lorenzo, The UA 
Sirl in the Painting, The (Brit.) (723) Univ. 
Girls’ School (213) Col. 
Glass Mountain, The (Brit.) (012) EL 
Golden Stallion, The (color) (844) Rep. 
Golden Twenties, The RKO 


Grand Canyon (4822) 
Great Dan Patch, The 


Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Plane Robbery, The UA 
Great Rupert, The (v9 EL 
Great Sinner, The (923) MGM 
Guilty Bystander FC 
Guilty of Treason (022) EL 


Release 

Stars Date 

Rod Cameron-Adrian Booth Aug. 15,'49 
Yvonne de Carlo-Philip Friend Mar.,'50 
Yvonne DeCarlo-Howard Duff July,'49 
Alan Ladd-Wanda Hendrix Apr.,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Teresa Wright-Lew Ayres (T) Mar. 29,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Edmund Gwenn-Donald Crisp Dec. 16,'49 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed Nov. 11,'49 
Hurd Hatfield-Jean Willes Jan. 19,'50 
Fredric March-Florence Eldridge Oct.,'49 
Walt Disney Characters Mar. 11,'50 
Maureen O'Hara-Macdonald Carey May,'50 
Loretta Young-Celeste Holm Sept.,'49 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Gene Autry-Sheila Ryan Sept.,'49 
Jim Bannon-Don Kay Reynolds Dec.,'49 
Carole Mathews-Jack Lord Jan.,'50 


G. Montgomery-R. Cameron-M. Windsor Feb.,'50 


Don Barry-Betty Adams Oct. 21,'49 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Geo. Raft-Pat O'Brien-Ella Raines | Nov. 26,'49 
June Haver-Gordon MacRae Apr. 29,'50 
George Montgomery-Ellen Drew Jan. 7,'50 
Eric Portman-Ann Todd Not Set 
John Dall-Peggy Cummins Jan. 21,'50 
William Holden-Joan Caulfield Feb.,'50 
Bernard Blier-Simone Signoret Aug.,'49 
Jon Hall-Frances Langford Oct. 28,'49 
Warner Baxter-Mary Beth Hughes _ Sept. 15,'49 
Edmond O'Brien-Pamela Britton Apr. 21,'50 
G. Ford-C. Coburn-G. De Haven Sept. 23,'49 
Randolph Scott-George Macready July,"49 
Roy Rogers-Dale Evans Sept. 9,'49 
B. Crosby-W. Fields-G. Swanson Aug.,'49 
Tim Holt-Lynne Roberts Mar. 23,'50 
John Payne-Rhonda Fleming May,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Victor Mature-Lucille Ball Sept. 3,'49 
Jack Warner-Greta Gynt Aug.,'49 
Paul Douglas-Linda Darnell Nov.,'49 
Ralph Richardson-Michele Morgan Nov.,'49 


Helen Hayes-Gary Cooper (reissue) Dec. 10,'49 


William Holden-Coleen Gray Feb.,'50 
Fred MacMurray-Maureen O'Hara Oct.,'49 
Dorothy Patrick-Robert Rockwell Mar. 12,'50 
Whip Wilson-Andy Clyde Jan. 29,'50 
Eddy Arnold-Gloria Henry Dec.,'49 
John Wayne-Vera Ralston Oct. 5,'49 
Randolph Scott-Jane Nigh Dec.,'49 
Jim Bannon-Peggy Stewart Oct.,'49 
Barbara Fuller-Ray McDonald Sept. 22,'49 
Roy Roberts-George Cooper July 28,'49 
Mikel Conrad-Pat Garrison Jan.,'50 
William Lundigan-Dorothy Patrick July 14,'49 
Gary Cooper-Patricia Neal July 2,'49 
Donald O'Connor-Patricia Medina Feb.,'50 
Robert Cummings-Ann Blyth Nov.,"49 
Charles Starrett-Smiley Burnette Dec. 29,'49 
Yvonne De Carlo-Chas. Coburn Sept.,'49 
Jean Kent-James Donald Dec.,'49 
Ronald Reagan-Virginia Mayo July 16,'49 
Duncan Renaldo-Leo Carrillo Feb. 24,'50 
Mai Zetterling-Robert Beatty Aug. 20,'49 
Joyce Reynolds-Ross Ford Feb. 9,'50 
Valentina Cortesa-Dulcie Gray Nov.,'49 
Roy Rogers-Dale Evans Nov. 15,'49 
Al Jolson-R. Valentino, et al. Apr.,'50 
Richard Arlen-Mary Beth Hughes Aug. 12,'49 


Dennis O'Keefe-Gail Russell July 22,'49 


Alan Ladd-Betty Field Aug. 5,'49 
Bob Hope-Rhonda Fleming Dec. 28,'49 
Tom Conway-Margaret Hamilton Mar. 10,'50 
Jimmy Dirante-Terry Moore Mar.,'50 
Gregory Peck-Ava Gardner Aug. 5,'49 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb.,'50 
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Running 
Time 


90m 
77m 


85m 
83m 
97m 


94m 
76m 
99m 


87m 
67m 


104m 
75m 


94m 
87m 
70m 
59m 
63m 


87m 
58m 
92m 
79m 


7im 
82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
67m 
72m 
6im 


104m 
108m 
77m 
94m 
98m 


94m 
78m 
84m 
84m 
60m 


66m 
100m 


94m 
55m 


60m 
60m 
69m 
59m 
114m 
9im 
83m 
65m 


84m 
96m 
78m 
59m 
90m 
62m 
90m 
67m 
68m 
65m 
94m 
9Iim 
80m 
6Iim 
86m 


110m 


92m 
86m 


(S) =synopsis 
Issue Page 
Aug. 20 4722 
Mar. 4 213 
June 4 4633 
Feb. 25 205 
Nov. 5 74 
Feb. 4 177 
Oct. 22 58 
Feb. II 186 
Feb. 18 (S)199 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
Mar. Il ($)223 
June 25 4657 
Feb. 18 197 
Nov. 5 75 
Jan. 14 154 
Feb. I! 189 
Jan. 28 169 
Jan. 28 (S)170 
Nov. 5 74 
Oct. 22 59 
Mar. I! = ($)223 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 8! 
May 14 (Her.)39 
Oct. 15 49 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
June 4 4633 
Sept. 10 10 
Sept. 17 17 
Mar. 25 238 
Feb. tI 186 
Dec. 17 122 
Aug. 20 4722 
Feb. 12 4493 
Sept. 3 I 
Oct. 8 4l 
Dec. 10 5 
Feb. 11 186 
Aug. 20 4721 
Mar. 25 238 
Feb. 18 (S)199 
Dec. 17 (S)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 42 
Oct. | 34 
July 16 468! 
Jan. 14 154 
July 16 4681 
June 25 4658 
Dec. 17 121 
Nov. 5 75 
Dec. 17. (S)123 
Sept. 17 18 
Jan. 21 163 
June 25 4658 
Mar. I] 222 
July 30 4697 
Feb. 18 (S)199 
Jan. 7 146 
Oct. 29 65 
Mar. 18 229 
Sept. 3 2 
July 23 4689 
Apr. 30 4591 - 
Sept. 17 17 
Mar. I] 222 
Jan. 7 145 
July 2 4665 
Feb. 18 197 
Jan. 7 146 
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Herald 
Review 


Good 
Good 


Good 
Very Good 
Very Good 


Excellent 
Good 


Fair 


Good 


Fair 


Good 


Excellent 


Very Good 
Fair 

Good 
Good 

Fair 


Good 


Very Good 
Fair 


Good 

Fair 

Good 

Very Good 


Good 

Fair 
Excellent 
Very Good 
Good 
Good 

Very Good 
Average 


Good 
Good 
Good 
Good 


Excellent 


Very Good 


Fair 
Very Good 
Good 


Good 
Good 


Fair 


Average 
Good 
Fair 

Fair 
Good 
Excellent 
Average 


Fair 
Fair 
Very Good 
Fair 


Very Good 


Good 

Very Good 
Excellent 
Good 
Good 
Average 
Very Good 
Average 
Very Good 
Very Good 
Good 

Very Good 
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— REVIEWED — 7———_ RATINGS 
Release Running (S) synopsis Nat'l Herald 
TiITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review TI 
Gunmen of Abilene (4962) Rep. Allan "Rocky" Lane-Eddy Waller Feb. 6,'50 60m Feb. 18 197 A-| © Good . 
( 
HAMLET (Brit.) (Spcl.)* U-I| Laurence Olivier-Jean Simmons NotSet 153m July 3 poe AY A-2 Ne 
Hasty Heart. The (913) WB Ronald Reagan-Patricia Neal Jan. 14,50 102m Dec. 10 AY A-| Excellent Ni 
Hatchet Man, The (910) WB _ Edw. G. Robinson-Lor. Young (reissue) Dec. 10,49 74m Dec. 10 1 Ni 
Haunted Trails (4843) Mono. Whip Wilson-Andy Clyde Aug. 21,'49 60m Aug. 13. (S)4715 AYC A-I No 
Heiress, The (4821)* Para. Olivia de Havilland-Montgomery Clift Jan.,'50 120m Sept. 10 9 AorAY A-2 Superior 
Her Man Gilbey (Brit.) Univ. Michael Wilding-Lilli Palmer June,'49 77m June II 4641 A-2 Fair Oo} 
Hidden Room, The (Brit.) (011!) EL Robert Newton-Sally Gray Oct.,'49 93m Jan. 14 154 A A-2. Good 
Hit the Ice (943) EL Bud Abbott-Lou Costello (reissue) Feb.,"50 82m Feb. II 189 ol 
Holiday Affair (013) RKO Robert Mitchum-Janet Leigh Dec. 24,49 87m Nov. 19 89 AYC A-| Very Good Or 
Holiday in Havana (217) Col. Desi Arnaz-Mary Hatcher Oct. 13,49 73m Oct. 8 (S)42 AYC B Or 
Holiday Inn (4907) Para. Bing Crosby-Fred Astaire (reissue) Dec. 2,'49 101m Nov. 19 91 Or 
Hollywood Varieties (4916) Lippert Rob't. Alda-Peggy Stewart & others Jan. 14,'50 60m Jan. 7 146 B Fair Or 
Home of the Brave* UA Douglas Dick-Steve Brodie June 17,49 85m Apr. 30 4590 AYorA A-| Excellent rer 
Horsemen of the Sierras (163) Col. Charles Starrett-Smiley Burnette Sept. 22,'49 56m Dec. 3 (S)106 AYC A-l Ou 
House Across the Street, The (902) WB Wayne Morris-Janis Paige Sept. 10,'49 69m Aug. 20 4722. AYC A-2 Average Or 
House of Strangers (919) 20th-Fox Richard Conte-Susan Hayward July,"49 101m June 18 4649 A A-2 Excellent Or 
PA 
ICHABOD and Mr. Toad (See Adventures of) : Pa 
I'll Be Seeing You EL Joseph Cotten-Ginger Rogers (reissue) Dec.,'49 85m Feb. 18 198 Pa: 
Inspector General, The (color) (912) WB Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 102m Nov. 19 89 AYC A-| Very Good Pe 
In the Good Old Summertime* Pir 
(color) (932) MGM Judy Garland-Van Johnson July,'49 102m June 25 4657. AYC A-| Excellent Pic 
Intruder in the Dust (9) MGM David Brian-Claude Jarman, Jr. Dec. 2,'49 87m Oct. 15 49 AY A-| Very Good Pir 
It's a Great Feeling (color) (831)* | WB Dennis Morgan-Jack Carson Aug. 20,'49 85m July 30 4697. AYC A-2 Very Good Pla 
| Was a Male War Bride (923)* 20th-Fox Cary Grant-Ann Sheridan Sept.,"49 105m Aug. 13 4713 A B Very Good Ple 
| Was a Shoplifter Univ. Scott Brady-Andrea King May,'50 74m Mar. 25 (S)238 AYC A-2 Po 
Po: 
JIGGS & Maggie in Jackpot Jitters Po 
(4812) Mono. Joe Yule-Renie Riano Sept. 11,49 67m Sept. 3 1 AYC A-! Good Pri 
Jiggs and Maggie Out West (4909) Mono. Joe Yule-Renie Riano Apr. 23,50 66m Mar. 25 237 Good Pri 
Joan of Arc (color) (963)* RKO Ingrid Bergman-Jose Ferrer July 29,50 145m Oct. 30 4366 AY A-1 Superior hin 
Joe Palooka in Counterpunch (4808) Mono. Joe Kirkwood-Leon Errol Aug. 14,49. 74m July 9 (S)4675 AYC A-! 
(formerly Return Bout) Ol 
Joe Palooka Meets Humphrey (4911) Mono. Joe Kirkwood-Leon Errol Feb.5,'50 65m Feb. II 186 AYC A-| Good 
Johnny Allegro (146) Col. George Raft-Nina Foch June,"49 81m May 28 4626 AY A-2. Good RA 
Johnny Eager (15) MGM __ Robert Taylor-Lana Turner (reissue) Dec. 22,49 107m Feb. II 189 Rai 
Johnny Holiday UA William Bendix-Allen Martin, Jr. Feb. 18,'50 94m Dec. 17 122 AYC A-| Good Rar 
Johnny Stool Pigeon (700 Univ. Howard Duff-Shelley Winters July,'49 75m July 16 4681 AY A-2. Good Rar 
Jolson Sings Again (color}* (221) Col. Larry Parks-Barbara Hale Feb.,'50 96m Aug. 13 4713. AYC B Very Good Rec 
Rec 
KAZAN (102) Col. Stephen Dunne-Lois Maxwell July 14,'49 65m June 25 4658 AY A-2. Very Good } Rec 
Key to the City (18) MGM _ Clark Gable-Loretta Young Feb. 24,50 99m Feb. 4 178 A B Very Good Rec 
Kid from Cleveland, The (4901) Rep. George Brent-Lynn Bari Sept. 5,'49 89m Sept. 10 9 AY A-| Good Rec 
Kid from Texas, The (color) (911) Univ. Audie Murphy-Gale Storm Mar.,'50 78m Feb. 25 205 AYorAYC A-2 Good «¢ Rec 
Kiss for Corliss, A UA Shirley Temple-David Niven Apr. 8,'50 88m Oct. 22 58 AYC B Veggfes Rec 
Ref 
Rer 
LADY Eve, The (4908) Para. Barbara Stanwyck-Henry Fonda (reissue) Dec. 2,49 95m Oct. 8 42 Rid 
Lady Takes a Sailor, The (911) WB Jane Wyman-Dennis Morgan Dec. 24,'49 99m Dec. 3 105 AYC B Very Good Rid 
Laramie (183) Col. Charles Starrett-Smiley Burnette May 19,'49 55m Oct. 29 66 AYC A-| Fair Rid 
Lawless Code (4866) Mono. Jimmy Wakely-Cannonball Taylor Dec. 4,'49 58m Oct. 8 (S)42 AYC A-| Rid 
Law of the Barbary Coast (115) Col. Gloria Henry-Stephen Dunne July 21,49 = 65m July 2 (S)4667 A-2 Rirr 
Leave It to Henry (4827) Mono. Raymond Walburn-Walter Catlett June 12,'49 57m May 28 4626 AYC Good Rin 
Lives of a Bengal Lancer (4921) Para. G. Cooper-F. Tone (reissue) (east) Mar.,'50 IIIm Mar. 25 238 Roa 
Lone Wolf and His Lady (123) Col. Ron Randell-June Vincent Aug. 11,49 60m Apr. 9 4566 A-2 Average Rog 
Look for the Silver Lining Sat (829)* WB June Haver-Ray Bolger July 30,49 106m June 25 4658 AYC A-| Very Good Ros 
Lost Boundaries* FC Beatrice Pearson-Mel Ferrer Aug.,"49 97m July 2 4665 AYC A-| Very Good Rou 
Lost Tribe, “8 (144) Col. Johnny Weissmuller-Myrna Dell May,'49 72m Apr. 30 4591 A-| Average Rug 
Love Happ UA Marx Bros.-llona Massey Mar. 3,50 91m Sept. 24 26° AYC B Fair Rus 
Lust for Gold (145) Col. Ida Lupino-Glenn Ford June,"49 90m May 28 4625 AY B Good 
SAL 
MADAME Bovary (931)* MGM _ Jennifer Jones-Louis Jourdan Aug.,'49 115m Aug. 6 4705 A A-2. Good ( 
Ma and Pa Kettle Go to Town (914) Univ. Marjorie Main-Percy Kilbride Apr.,'50 Feb. 18 (S)199 A-! Sarr 
Malaya (12) MGM _ Spencer Tracy-James Stewart Jan.6,50 98m Dec. 3 105 AYCorAY Average San 
Man on the Eiffel Tower (color) (069) RKO C. Laughton-F. Tone-B. Meredith Feb. 4,50 97m Dec. 24 130 AorAY A-2 Very Good San 
Mark of the Gorilla (231) Col. Johnny Weissmuller-Trudy Marshall Feb.,'50 68m Mar. 4 214 AYC A-| Good San 
Mary Ryan, Detective (214) Col. Marsha Hunt-John Litel Jan. 5,'50 67m Nov. 12 82 AYCorAY A-2 Fair Sart 
Masked Raiders (012) RKO Tim Holt-Marjorie Lord Oct. 15,'49 60m Oct. | 34 AYC A-| Fair Sate 
Masterminds (4819) Mono. Leo Gorcey-Huntz Hall Nov. 27,49 64m Jan. 14 154 AYC A-1 Good Savi 
Mighty Joe Young (06!) RKO Ben Johnson-Terry Moore July 23,'49 94m May 28 4625 AY A-| Good Scer 
Miss Grant Takes Richmond (222) Col. Lucille Ball-Wm. Holden Oct.,'49 87m Oct. | 34 AY A-2 Excellent Sect 
Montana (color) (914) WB Errol Flynn-Alexis Smith Jan. 28,'50 76m Jan. 7 145 AYC A-| Good Sha 
Mother Didn't Tell Me (006) 20th-Fox Dorothy McGuire-Wm. Lundigan Mar.,'50 88m Feb. 4 178 AYorAYC A-2 Good Shac 
Mr. Belvedere Goes to College She 
(913)* 20th-Fox Clifton Webb-Shirley Temple May,'49 83m Apr. 9 4566 AYC A-2 Very Good (¢ 
Mr. Perrin and Mr. Traill (Brit.) (924) EL Marius Goring-David Farrar July,'49 91m Dec. 25 4434 A-| Very Good Side 
Mr. Soft Touch (149) Col. Glenn Ford-Evelyn Keyes Sept.,'49 93m Aug. 6 4705 AYC A-| Good Sier 
Mrs. Mike UA Dick Powell-Evelyn Keyes Dec. 23,'49 99m Dec. 24 129 A A-2 Very Good Siler 
Mule Train (248) Col. Gene Autry-Sheila Ryan Feb. 22,'50 Jan. 28 (S)170 AYC A-l 2 Sing 
My Brother Jonathan (Brit.) (AAI3) Mono. Michael Denison-Dulcie Gray June 1,49 102m June 4 (S)4634 AorAY A-2 Skyli 
My Brother's Keeper (Brit.) (964) EL Jack Warner-Jane Hylton July,'49 97m Feb. 19 4506 A-2 Fair Slat 
My Foolish Heart (052)* RKO = Susan Hayward-Dana Andrews Jan. 21,50 99m Oct. 22 58 AorAY B Excellent Sone 
My Friend Irma (4903)* Para. John Lund-Diana Lynn-Marie Wilson Oct. 14,49 103m Aug. 20 4721 AYC A-2 Very Good Sons 
Mysterious Desperado, The (007) RKO _~ Tim Holt-Richard Martin Sept. 10,'49 6Im Aug. 27 4731 AYC A-| Fair So P 
Sout! 
NANCY Goes to Rio (color) (19) MGM _ A. Sothern-J. Powell-B. Sullivan Mar. 10,'50 99m Feb. 4 177. AYC A-2 Excellent Sout 
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TITLE—Production Number—Company 


Navojo Trail Raiders (868) Rep. 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
No Man of Her Own (4919) Para 
No Sad Songs for Me Col. 
Not Wanted FC 
OH, You Beautiful Doll 

(color) (927) 20th-Fox 
Oliver Twist (Brit.) (828) EL 
Once More, My Darling (703) Univ. 


Once Upon a Dream (Brit.) (942) EL 
One Last Fling !831) WB 


On the Town (color) (11)* MGM 
Our Very Own RKO 
Outlaw, The (066) RKO 
Outriders, The (color) MGM 
Outside the Wall (913) Univ. 
PAID in Full (4915) Para. 
Palomino, The (color) Col. 
Passport to Pimlico (Brit.) (010) EL 
Perfect Strangers (917) WB 
Pinky* (931) 20th-Fox 
Pioneer Marshal (4971) Rep. 
Pirates of Capri FC 
Place of One's Own, A (Brit.) (961) EL 
Please Believe Me MGM 
Port of New York (009) EL 
Post Office Investigator (815) Rep. 
Powder River Rustlers (4961) Rep. 
Prince of Foxes (929)* 20th-Fox 
Prison Warden (209) Col. 
Project X FC 
QUICKSAND UA 
RADAR Secret Service (4917) Lippert 
Range Justice (4855) Mono. 
Range Land (4845) Mono. 
Ranger of Cherokee Strip (856) Rep. 
Reckless Moment, The (223) Col. 
Red Danube, The (4) MGM 
Red Desert (4914) Lippert 
Red, Hot and Blue (4906) Para. 


Red Light UA 
Red Menace, The (830) Rep. 
Red Shoes, The (Brit.) (color) (Spcl.) EL 
Reformer and the Redhead, The MGM 


Renegades of the Sage (261) Col. 
Riders in the Sky (250) Col. 
Riders of the Dusk (4844) Mono. 
Riders of the Range (016) RKO 
Riding@High (4917) Para. 
Rim-of the Canyon (186) Col. 
Ringside (4820) Lippert 
Roaring Westward (4865) Mono. 
Rope of Sand (4902)* Para. 
Roseanna McCoy (051) RKO 
Roughshod (926) RKO 
Rugged O'Riordans, The (907) Univ. 
Rusty's Birthday (211) Col. 
SALT to the Devil (Brit.) EL 

(formerly Give Us This Day) 

Samson and Delilah (color)* Para. 
San Antone Ambush (855) Rep. 
Sand (See “Will James' Sand") 

Sands of Iwo Jima (4905)* Rep. 
Sarumba (014) EL 
Satan's Cradle UA 
Savage Splendor (color) (004) RKO 
Scene of the Crime (933) MGM 
Secret Garden, The (color) (2) MGM 
Shadow on the Wall MGM 
Shadows of the West (4842) Mono. 
She Wore a Yellow Ribbon (color) 

(067)* RKO 
Side Street MGM 
Sierra (color) Univ. 
Silent Dust (Brit.) Mono. 
Singing Guns (color) (4909) Rep. 
Skyliner (4823) Lippert 
Slattery's Hurricane (921) 20th-Fox 
Song of Surrender (4904) Para. 
Sons of New Mexico (185) Col. 
So Proudly We Hail (4913) Para. 
South of Death Valley (164) Col. 
South of Rio (854) Rep. 


Stars 


Allan "Rocky" Lane-Eddy Waller 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Barbara Stanwyck-John Lund 
Margaret Sullavan-Wendell Corey 
Sally Forrest-Keefe Brasselle 


Mark Stevens-June Haver 

John H. Davies-Robert Newton 
Robert Montgomery-Ann Blyth 
Googie Withers-Griffith Jones 

Alexis Smith-Zachary Scott 

Gene Kelly-F. Sinatra-Betty Garrett 
Ann Blyth-Farley Granger-Joan Evans 
Jack Buetel-Jane Russell 

Joel McCrea-Arlene Dahl 

Richard Basehart-Marylin Maxwell 


Robert Cummings-Lizabeth Scott 
Jerome Courtland-Beverly Tyler 
Stanley Holloway-Betty Warren 
Ginger Rogers-Dennis Morgan 

J. Crain-W. Lundigan-E. Barrymore 
Monte Hale-Paul Hurst 

Louis Hayward-Binnie Barnes 
Margaret Lockwood-James Mason 
Deborah Kerr-Robert Walker 
Scott Brady-Richard Rober 
Warren Douglas-Audrey Long 
Allan "Rocky" Lane-Eddie Waller 
Tyrone Power-Orson Welles 
Warner Baxter-Anna Lee 

Rita Colton-Keith Andes 


Mickey Rooney-Jeanne Cagney 


John Howard-Adele Jergens 
Johnny Mack Brown-Max Terhune 
Whip Wilson-Andy Clyde 

Monte Hale-Paul Hurst 

James Mason-Joan Bennett 

W. Pidgeon-P. Lawford-E. Barrymore 
Don Barry-Tom Neal 

Betty Hutton-Victor Mature 
George Raft-Virginia Mayo 
Robert Rockwell-Hanne Axman 
Anton Walbrook-Marius Goring 
June Allyson-Dick Powell 

Charles Starrett-Smiley Burnette 
Gene Autry-Gloria Henry 

Whip Wilson-Andy Clyde 

Tim Holt-Jacqueline White 

Bing Crosby-Coleen Gray 

Gene Autry-Nan Leslie 

Don Barry-Tom Brown 

Jimmy Wakely-Douglas Taylor 
Burt Lancaster-Paul Henreid 
Farley Granger-Joan Evans 
Robert Sterling-Gloria Grahame 
Michael Pate-Wendy Gibb 

Ted Donaldson-John Litel-Ann Doran 


Sam Wanamaker-Lea Padovani 


H. Lamarr-V. Mature-G. Sanders 
Monte Hale-Paul Hurst 


John Wayne-Adele Mara-John Agar 
Doris Dowling-Michael Whalen 
Duncan Renaldo-Leo Carrillo 
Denis-Cotlow Expedition 

Van Johnson-Gloria De Haven 
Margaret O'Brien-Dean Stockwell 
Ann Sothern-Zachary Scott 

Whip Wilson-Andy Clyde 


John Wayne-Joanne Dru 

Farley Granger-Cathy O'Donnell 
Audie Murphy-Wanda Hendrix 
Stephen Murray-Beatrice Campbell 
Vaughn Monroe-Ella Raines 
Richard Travis-Pamela Blake 

Linda Darnell-Richard Widmark 
Wanda Hendrix-Claude Rains 
Gene Autry-Gail Davis 
C. Colbert-P. Goddard 
Charles Starrett-Smiley Burnette 
Monte Hale-Kay Christopher 


PRODUCT DIGEST SECTION, MARCH 25, 1950 


Release 


Date 


Oct. 15,°49 
Feb.,'50 
Jan.,'50 
May,'50 
Mar.,'50 
July,'49 


Nov.,'49 
Not Set 
Aug.,'49 
Sept.,'49 
Aug. 6,'49 
Dec. 30,'49 
Not Set 
Jan. 7,'50 
Apr.,'50 
Mar.,'50 


Mar.,'50 
Mar.,'50 
Dec.,'49 
Mar. 25,'50 
Nov.,'49 
Dec. 24,'49 
Dec. 1,'49 
Sept.,'49 
May,'50 
Dec.,'49 
Sept. 1,'49 
Nov. 25,'49 
Dec.,'49 
Dec. 8,'49 
Oct. 4,'49 


Mar. 25,'50 


Jan. 28,'50 
Aug. 7,'49 
Dec. 25,'49 
Nov. 4,'49 
Nov.,'49 
Oct. 14,'49 
Dec. 17,'49 
Nov. 25,'49 
Sept. 16,'49 
Aug. 1,49 
Not Set 
May,'50 
Nov. 24,'49 
Nov.,'49 
Nov. 13,'49 
Nov. 19,'49 
Apr.,'50 
July,'49 
July 14,49 
Sept. 18,'49 
Sept. 23,49 
Aug. 20,'49 
July 11,'49 
Jan.,'50 
Nov. 3,'49 


Jan.,'50 


Not Set 
Oct. 1,'49 


Not Set 
Jan.,'50 
Oct. 7,'49 
Sept. 17,'49 
Aug. 26,'49 
Sept. 9,'49 
May,'50 
July 24,'49 


Oct. 22,'49 
Apr. 10,'50 
June,'50 
Dec. 29,'50 
Feb. 28,'50 
July 28,'49 
Aug.,'49 
Oct. 28,'49 
Jan.,'50 


(reissue) (West) Mar.,'50 


Aug. 18,'49 
July 22,'49 


Ruaning 
Time 


60m 
8im 
8im 
98m 


94m 


93m 
115m 
94m 
87m 
64m 
98m 
93m 
103m 
93m 
80m 


105m 
73m 
72m 
88m 
102m 
60m 
94m 
94m 
88m 
79m 
59m 
60m 
107m 
62m 
60m 


79m 


59m 
57m 


60m 
82m 
119m 
60m 
84m 
83m 
87m 
133m 
90m 
56m 
70m 
57m 
éIm 
112m 
70m 
63m 
55m 
104m 
89m 
88m 
78m 
60m 


120m 


128m 
60m 


109m 


60m 
60m 
95m 
92m 
84m 
59m 


103m 
83m 


82m 
91m 
60m 
83m 
93m 
70m 
126m 


60m 


— REVIEWED — 
(S) =synopsis 
Issue Page 
Oct. 22 59 
Jan. 28 169 
Jan. 14 154 
Feb. 25 205 
Mar. If = ($)222 
June 25 4658 
Sept. 24 26 
June 26 (S)4219 
July 30 4698 
July 9 4673 
July 9 4673 
Dec. 10 113 
Mar. 25 237 
Dec. 31 138 
Mar. 11 221 
Feb. II 185 
Dec. 24 130 
Feb. 4 178 
Oct. 8 4] 
Mar. 4 214 
Oct. | 33 
Jan. 14 154 
Dec. 10 113 
Feb. 19 4506 
Mar. II 221 
Dec. 3 106 
Sept. 3 2 
Nov. 19 (S)9! 
Aug. 27 4729 
Oct. 29 66 
Nov. 12 81 
Mar. 4 213 
Jan. 21 163 
July 16 (S)4682 
Mar. 25 = (S)238 
Nov. 12 81 
Oct. 22 58 
Sept. 24 25 
Dec. 31 137 
July 2 4666 
Aug. 27 4731 
June 4 4634 
Oct. 23 4357 
Mar. II 222 
Nov. 12 (S)82 
Dec. 17 123 
Sept.10 (S)II 
Oct. 29 66 
Jan. 14 153 
Sept. 10 10 
July 23 4689 
July 16 (S)4682 
July 2 4666 
Aug. 20 4722 
May 14 4609 
Dec. 17 122 
Dec. 3 (S)106 
Dec. 17 122 
Oct. 22 57 
Oct. 15 50 
Dec. 17 121 
Mar. 25 238 
Nov. 12 82 
July 23 4689 
June 25 4657 
Apr. 30 4591 
Mar. 18 231 
July 30 (S)4699 
July 30 4697 
Dec. 24 130 
Mar. 11 ($)223 
Oct. 29 65 
Mar. 18 229 
Aug. 6 4706 
Aug. 6 4705 
Sept. 17 18 
Dec. 31 137 
Jan. 28 170 
Aug. 13 (S)4715 
Aug. 13 4714 








-RATINGS “ 
Nat'l Herald 
Groups L.ofD. Review 
AYC A-| = Palr 
AY A-| Good 
A B Good 
A B Good 
A A-2 
AY B Fair 
AYC A-2. Very Good 
AY A-2. Good 
A A-2 Good 
A-2 Fair 
AYC A-2 Excellent 
AYC A-2 Very Good 
B Poor 
A-2 Very Good 
A A-2. Good 
A B Fair 
AYC A-| Fair 
AYC A-| Good 
A or AY B Fair 
AYC or AY A-2 _— Excellent 
AYC A-| Good 
A-2 Good 
A A-| Good 
A-2. Good 
A or AY A-2 Average 
AYC Good 
AYC A-1 
AY or AYC A-2 — Excellent 
AY or AYC A-2_ Fair 
A-2 Fair 
A or AY B Good 
A-| Fair 
AYC A-| 
AYC A-| Good 
AY B Very Good 
AY A-! Very Good 
A-| Good 
AYC A-2  Fair-Good 
A-2 Fair 
AY A-i Good 
AY B Excellent 
A-| Good 
AYC A-! 
A or AY A-| Good 
AYC A-| 
AYC A-| Good 
AYC B Good 
A-1 Fair 
A-2. Good 
AYC A-| 
A B Good 
AY B Good 
A A-2. Very Good 
AYC A-2 Very Good 
AYC A-| 
A A-2. Good 
AYC or AY A-2 Excellent 
AYE A-| Fair 
AYC or AY A-2 — Excellent 
AYC B Poor 
AYC A-2 Fair 
AYC A-2 Excellent 
AY A-2 Excellent 
AYC A-| Good 
A-2 Fair 
AYC 
AYC A-| Excellent 
A A-2. Good 
A B Good 
AYC A-2. Very Good 
A-| Good 
A A-2. Very Good 
AY A-2 Fair 
Good 
AYC A-| 
AYC A-| Average 
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7— REVIEWED — -———RATINGS-——_ 
Release Running (S) =synopsis Nat'l Herald = 

TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
South Sea Sinner (908) Univ. | Macdonald Carey-Shelley Winters Jan.,'50 88m Jan. 7 146 A B Fair 
Special Agent (4819) Para. William Eythe-Laura Elliot July 22,'49 70m May 7 4598 AY A-! Good 
Spring in Park Lane (Brit.) (008) EL Anna Neagle-Michael Wilding Nov.,'49 91m Sept. 24 25 AYC B Excellent 
Square Dance Jubilee (4903) Lippert Don Barry-Mary Beth Hughes Nov. 11,'49 79m Nov. 19 90 A-2. Good 
Stage Fright (919) WB J. Wyman-M. Dietrich-M. Wilding Apr. 15,50 110m Feb. 25 205 B Good 
Stampede (AAI4) Mono. Rod Cameron-Gale Storm Aug. 28,'49 78m Apr. 30 4589 Very Good 
Stars in My Crown MGM — Joel McCrea-Ellen Drew Not Set 89m Mar. 4 213. AYC A-| Very Good 
Storm Over Wyoming (019) RKO _~ Tim Holt-Richard Martin Feb. 8,'50 60m Feb. II 186 AYC A-| Good 
Story of Molly X, The (902) Univ. June Havoc-John Russell Nov.,'49 82m Nov. 12 81. UA A-2 Very Good 
Story of Seabiscuit (color) (907)* WB _ S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 93m Oct. 29 65 AYC A-| Very Good 
Strange Bargain (010) RKO Martha Scott-Jeffrey Lynn Oct. 22,'49 68m Oct. | 34 AY A-2 Fair 
Strange Case of Madeleine Smith, The 

{ Brit.) Univ. Ann Todd-lvan Desny Apr.,'50 Mar. 25 (S)238 
Stratton Story, The (929)* MGM _— James Stewart-June Allyson July,'49 106m Apr. 23 4581 AYC A-| Excellent 
Stromboli (Ital.) (070) RKO Ingrid Bergman-Mario Vitale Feb. 15,50 8Im Feb. 25 206 A A-2 Fair 
Sundowners, The (color) (018) EL Robert Preston-Robert Sterling Feb.,'50 83m Jan. 14 165 A A-2 Average 
Sword in the Desert (709) Univ. Dana Andrews-Marta Toren Oct.,'49 100m Aug. 27 4729 AY A-2 Excellent 
TALE of the Navajos (color) (920) MGM _ Native cast NotSet 58m Mar. 5 4522. AYC A-| Fair 
Tarnished (4910) Rep. Dorothy Patrick-Arthur Franz Feb. 28,'50 60m Mar. 18 231 A-2, Good 
Tarzan and the Slave Girl RKO Lex Barker-Vanessa Brown Mar. 22,'50 74m Mar. 18 231 Good 
Task Force (903) (part color)* WB Gary Cooper-Jane Wyatt Sept. 24,49 I 16m Sept. 3 1 AY A-! Excellent 
Tattooed Stranger, The (018) RKO = John Miles-Patricia White Feb. 9,'50 64m Feb. 11 1g9 «=~ AYC A-| Average 
Tell It to the Judge (225) Col. Rosalind Russell-Robert Cummings Dec.,'49 87m Nov. 19 90 AorAY B Good 
Tension (8) MGM _ Audrey Toftter-Richard Basehart Nov. 25,'49 95m Nov. 19 90 A B Fair 
That Forsyte Woman (color) (6)* MGM Greer Garson-Errol Flynn Nov. 11,49 114m Oct. 22 57. AorAY B Excellent 
That Midnight Kiss (color) {1} MGM _ Kathryn Grayson-Jose Iturbi Sept. 2,'49 99m Aug. 27 4730 AYC A-| Good 
Thelma Jordon (4910) Para. Barbara Stanwyck-Wendell Corey Jan.,'50 100m Nov. 5 74=«OA B Good 
There's a Girl in My Heart (AAI6&) Mono. Lee Bowman-Elyse Knox Jan. 6,'50 86m Nov. 26 9g AYC A-1 Good 
They Live By Night (009) RKO Cathy O'Donnell-Farley Granger Nov. 5,'49 95m Sept. 24 25 A-2. Good 
Thieves’ Highway (924) 20th-Fox Richard Conte-Valentina Cortese Oct.,'49 94m Sept. 3 1 A B Good 
Third Man, The (Brit.) Selznick Jos. Cotten-Valli-Orson Welles Jan. 15,50 104m Feb. 4 177 A-2 Excellent 
Threat, The (015) RKO ‘Virginia Grey-Michael O'Shea Dec. 1,'49 66m Oct. 29 65 A A-2 Good 
Three Came Home (007) 20th-Fox Claudette Colbert-Patric Knowles Feb.,50 106m Feb. I! 195 AorAY A-2 Excellent 
Tight Little Island (Brit.) Univ. Basil Radford-Catherine Lacey Not Set 8Im Nov. 19 90 AorAY A-2 Good 
Tokyo Joe (224) Col. H. Bogart-A. Knox-F. Marly Nov.,'49 88m Oct. 15 50 AY B Fair 
Top O' the Morning (4901)* Para. Bing Crosby-Ann Blyth Sept. 5,'49 98m Aug. 6 4705 AYC A-| Very Good 
Tough Assignment (4915) Lippert Don Barry-Marjorie Steele Dec. 24,'49 64m Nov. 19 91 A-| Average 
Trail of the Rustlers Col. Charles Starrett-Smiley Burnette Feb. 2,'50 55m Feb. 4 (S)178 AYC A-| 
Trail of the Yukon (4820) Mono. Kirby Grant-Suzanne Dalbert July 31,'49 67m Aug. 6 4706 A-| Fair 
Trapped (007) EL Lloyd Bridges-Barbara Payton Oct.,'49 78m Oct. 1 34 AYC A-! Very Good 
Traveling Saleswoman, The (226) Col. Joan Davis-Andy Devine Jan. 5,'50 75m Feb. 1€ (S)199 AY or AYC A-2 
Treasure of Monte Cristo (4909) Lippert Glenn Langan-Adele Jergens Oct. 14,'49 78m Oct. 8 42 g Fair 
Trouble in Texas (064) RKO Tim Holt-Richard Martin Aug.,'49 Aug. 13 (S)4715 AYC 
Twelve O'Clock High (004) 20th-Fox Gregory Peck-Hugh Marlowe Feb.,"50 132m Dec. 24 129 AYC A-| Excellent 
UNDER Capricorn (color) (904) WB Ingrid Bergman-Joseph Cotten Oct. 8,49 117m Sept. 10 9g AY A-2 Excellent 
Under My Skin (008) 20th-Fox John Garfield-Micheline Prelle Mar.,'50 86m —— Mar. II 221 A A-2 Good | 
Undertow (904) Univ. Scott Brady-John Russell-Dorothy Hart Dec.,'49 70m Dec. 3 105 AorAY A-2 Good 
Unmasked (4907) Rep. Barbara Fuller-Robert Rockwell Jan. 30,'50 60m Feb. 18 198 Fair 
VICIOUS Years, The FC Tommy Cook-Gar Moore Mar.,'50 79m Feb. 25 206 : Fair 
WABASH Avenue [color) (010) 20th-Fox Betty Grable-Victor Mature-Phil Harris Apr.,'50 Mar. 4 (S)214 A B 
Wake Island (4914) Para. B. Donlevy-R. Preston (reissue) (West) Mar.,'50 87m Feb. 18 198 
Waterloo Road (Brit.) (940) EL John Mills-Stewart Granger Aug.,'49 75m Jan. 29 4478 A-2 Fair 
Weaker Sex, The (Brit.) (914) EL Ursula Jeans-Cecil Parker Sept.,'49 85m June 4 4633. AYC A-| Good 
Western Pacific Agent (4919) Lippert Kent Taylor-Sheila Ryan Mar. 17,'50 65m Mar. 25 237 A-2 Good 
Western Renegades (4856) Mono. Johnny Mack Brown-Max Terhune Oct. 9,'49 56m Jan. 14 155 AYC A-| Fair 
West of Wyoming (4951) Mono. Johnny Mack Brown-Milburn Morante Feb. 18,'50 Mar. 11 = ($)223 
When Willie Comes Marching Home 

(003)* 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 145 AYC A-2 Excellent 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 97 A B Very Good 
White Heat (901 )* WB = James Cagney-Virginia Mayo Sept. 3,'49 | !4m Aug. 27 4729 A B Excellent 
Will James’ Sand (color) (918) 20th-Fox Mark Stevens-Coleen Gray July,'49 77m Apr. 30 4590 AYC A-| Very Good 
Winslow Boy, The (Brit.) EL Sir Cedric Hardwicke-Robert Donat Not Set 97m Mar. 11 222. AYC A-| Fair 
Without Honor UA _Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 69m Nov. 19 99 A B Good 
Wolf Hunters (4821) Mono. Kirby Grant-Jan Clayton Oct. 30,'49 70m Oct. 8 (s)42  AYC A-I 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 AorAY A-2 Very Good 
Woman in the Hall, The (Brit.) (960) EL Jean Simmons-Ursula Jeans Aug.,'49 93m Jan. 29 4478 A-2 Very Good 
Woman of Distinction, A Col. Rosalind Russell-Ray Milland Apr.,'50 85m Mar. 4 213 B Very Good 
Women on Pier 13, The (008) RKO Laraine Day-Robert Ryan Jan. 14,'50 73m Sept. 24 26 AorAY A-2 Good 

(formerly | Married a Communist) 

Wyoming Bandit (866) Rep. Allan “Rocky Lane-Eddy Waller July 15,'49 60m July 30 4698 AYC A-| Fair 
YELLOW Cab Man, The MGM _ Red Skelton-Gloria De Haven Apr. 7,'50 85m Feb. 25 206 A-| Very Good 
Yes Sir, That's My Baby (color) (705) Univ. Donald O'Connor-Gloria De Haven Sept.,'49 82m Aug. 13 47:3 AYC A-| Good 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Feb. 26,'50 7im Mar. 4 214 A-| Average 
Young Man With a Horn (916) WB Kirk Douglas-Lauren Bacall Mar. 11,50 112m Feb. II 185 AYorAYC A-2 Very Good 
You're My Everything (color) 

(920)* 20th-Fox Anne Baxter-Dan Dailey Aug.,'49 94m July 2 4665 AYC A-| Very Good 
ZAMBA (004) EL Jon Hall-June Vincent Sept.,'49 75m Oct. 15 50 AYC A-! Fair 
FEATURES LISTED BY COMPANIES—PAGE 215, MARCH 4, 1950 
SHORT SUBJECTS CHART APPEARS ON PAGES 230-231, MARCH 18, 1950 
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The International Motion Picture 
Almanac is primarily a service 
book. Its value to its readers lies 
chiefly in the quality and skill 
of its editors. Recognizing that 
fact the editorial staff through 
years of training and working on 
the staffs of Motion Picture 
Herald, Motion Picture Daily, 
Better Theatres and Theatre 
Sales has analyzed the industry’s 
needs and evolved a constructive 
pattern that meets such needs 
efficiently. These activities not 
only help to maintain the AI- 
manac’s position as the industry’s 
most preferred reference annual 
but also contribute to sound in- 


dustry relations. 


Quigley Publications 
serve the entire 


Motion Picture Industry 





























DRAMA...STUNNING SPECTACLE 


IN THE VALLEY OF GOLDEN HORSES! 
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